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Helicopter light of the next century! 
28 Multi-colored Lenses 
Rotating head 


quality 

reliable 


www.americandjwcom 


affordable 

It-"- p*"' * 

inn© t i v e 


$ 179.95 





MILLEimillM 


• DMX'512 Intelligent Scanner 

• 20 colors + white • 20 gobos + spot 

• X/Y Mirror Movement 


- - 

Available si ttiete price* through Authorited American DJ Deader* onlyl 
doing In U.S, Poliar* • Specifications subject to change without notice. 
1990.^ericari DJ^ Los Ar^gelea, CA t005a USA 


Y2L - Year 2000 Light 

• 40 beams move and change color 

• 7 multi-colored dichroic colors + white 

• Dichro dish rotates activated by sound 

Contact us today for an Authorized dealer in your area, 
a FREE Y2K Collectors Pin and FREE Lighting & Audio Catalogs! 

800.322.6337 e-mail: info@americandj.com 

Distributed in Canada by Sounda Distribution 
Tek 416 ^ 299.0605 * Fax; 416 . 299,4416 * E-mail: sales^$oundscllal.com 
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Rotates through 7 
gobos, Sound Activat¬ 
ed, 30 projected gobo 
•patterns, Fan Cooled 1 
EXY bulb included. 82v 
250W nibs. 1 Free 
safety cables. 



f 04.95 


fncfudes: 4 Tracjfscans, 

4 bulbs, 1 Easy controller, 

4 XLR Cables and 4 safety cables 

9 dichroic colors plus white, gobos plus 
spot, strobe 1-7 FPS 512 control¬ 

lable, linkable, stand alone, tilts 85“ in 35 
sec., pans 180“ in 7 sec. 2 seperate wheels for 
gobos.and colors, adjustable focus 
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DERBY 


Sprays out 40 multicol¬ 
ored beams that dance 
the beat of the music. 
Two 120V, 300W 64514 
halogen lamps includ 
ed. Fan cooled. 
5 ”x14’»k 11”, 171bs. 




•TRIPLE DERBY 


to 


94.95 
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This lightweight fog machine is perfect 

for smaller venues. It features 
a 800 watt heater, hanging 
bracket, .5 liter tank capacity, 
and 3,600 cubic ft. per minute 
output, remote control includ¬ 
ed. UL Listed. 120V/60Hz 



Sprays out 60 multicolored 
beams that dance to the 
beat of the music. 3x 120V, 
300W EHM halogen lamps 
included. Fan cooled. 
15”x 17”x 11”, 21lbs. 



1 Free scented quart. 


$ 89.95 



This powerful fog 
machine is perfect for 
Professional DJ*s. It 
features a 1000 watt 
heater, hanging bracket, 

1 liter tank capacity, and 
15,000 cubic ft. per minute 
output. remote control 
included. UL Listed 

120V/60HZ 

1 Free scented quart. 



6 channel control timer, on/off control, up to 16 minutes adjustable 
time for each channel, individual channels will operate for a pre-set 
amount of time. Includes 8 channel power pack & 25 ft. cable add 
extra power packs as needed 


$ 124.95 


A great centerpiece that creates a 
mirror ball effect which showers 
the room with hundreds of dichroic 
beams as it spins. 16.5lbs. 

1 X 64514 bulb. 120v 300W 










Features 15 lenses that fire out 
sharp multicolored shafts of light 
that rotate and criss-cross back 
and forth to the beat of the 
music. The ideal choice of 
mobile DJs. Features two 
120V, 300W lamps, 

Fan Cooled. Dimensionsi 
13.4”x10.6”x10.6»% 7 lbs.' 
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TRACK ONE 


IT'S STILL ALL ABOUT MUSK! 

A cover featuring a microscopic image of a stylus tracking a record groove, 
the latest edition of Mobile Beat’s Top 200 and an article that asks the 
question on every self-respecting DJ's mind, "Is MP3 better than sex?" — ail 
describe just what this issue is about. 

Music is the number one thing DJs have in common. So once a year, we 
present a master song list of what DJs across the country say they are playing 
most. This year's Top 200 DJ Song List verifies how fast music is changing. 
The year began with the Pizza Dance being all the new’s and, by the time it 
ended, it was time to Mambo, V'et, somehow, Ricky Martin managed to 
squeeze in between and grab the top spot on this year's list. 

Music alone, however, is not the only thing making headlines. 1999 saw a 
plethora of changes in the way music is distributed. The biggest news has 
been MP3, but there are several other technologies of interest. We've 
touched on a few in this issue. In the first months of the new millennium, 
there will be even more opportunities and choices for your consideration. 

Also in the mix is how the new formats fare in the balance with copyright 
law and the recording industry. More controversy is coming and we'll do our 
best to keep you i n formed. 

The ride just keeps picking up speed... and we're .staying on to keep you 
informed. Best wishes in 2000J 



Sound & Lightini 
HiTiirKTorbilli, ^ 

^ DOO.Swwart 
Own, Kf. 
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POTH 

4 Channel 

$TEREO 

Preamp 

Mixers 

Feature: 

9 LINE AND 
3 PHONO 
INPUTS 

2 MIC INPUTS 
WITH VCA 
CONTROLLED 
AUTOTALK 

Gain and 

3 BAND EQ 
(+9/. 26 dB) 




I M 




^ \ t 






r 


The pro 100 
IS FOR Djs 
WHO DEMAND 
MORE FROM 
THEIR MIXER. 

It features 

■?' AN EFFECTS 
LOOP TO ADD 
OUTBOARD 
OJ EFFECTS 

J SUCH AS THE NEXT! 

D]S*24 DJ SAMPLER. 

The effects loop can 
be assigned to any Of THE 
PRO lOO'S FOUR CHANNELS. 

Another Dj friendly feature is the 
Cue Pan fader which is assignable to 
the headphone or to the zone output. 
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The pro 80 

WAS DESIGNED 
WITH THE 
MORE BUDGET 
CONSCIOUS DI 

IN MIND, You'll 

FIND ALL THE ESSENTIAL 
FEATURES OF THE PRO 100 
IN A MORE compact DESIGN 
THAT STILL REMAINS PRACTICAL FOR 
today’s PROFESSIONAL D). 
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The next! Millennium Scries 


WAS DESIGNED BY WORKING 


D|S WHO HAVE PACKED THE 


LATEST FEATURES INTO TWO 


PRACTICAL 19" RACKMOUNT 


MIXERS. Both high quality 


MIXERS feature BALANCED 


XLR OUTPUTS, 2 MIC INPUTS 


NCLUDING VCA CONTROLLED 


AUTOMATIC TALKOVER, A FULLY 


ASSIGNABLE CROSSFADER AND 


EVEN MORE - CHECK ‘EM OUT!!! 


Be sure to ■ 
check out Ji ( ' 

more Dj gear 
from next! at ^ 

www.nextD|.com 




A division of Stanton Magnetics, LLC • 2821 Evans Street,Hollywood, FL 33020 
954.929.8999 • Fax 954.929.0333 ■ e-mail: irfo@tracoman.com • web: www.nextDJ.com 

Available in Canada from Erikson Pro Audio, 620 McCaffery, St-Laurent, QC, H4T iNi • 800.667,3745 
Fax 888.918.2244 • e-mail; eriksonpro@jam-ind.com • web; www.jam-ind.com/eriksonpro 
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I'hat's not fair! 

I think tliat we should alert everyone to 
the extremes that copyright laws go. The 
Boy Scouts have to pay $1 per year to 
sing camp songs around a fire, due to 
the fact that the songs are copyrighted! 
Although I find this absurd, I have to play 
devil's advocate. 

I understand that, just like everything 
else, making it legal to copy your own 
personal collection would be abused (not 
that It is now). It is easier to just say that 
it is not legal. Understand that, I in no 
way agree, but do empathize. 

My issue with the law is that I have 
been robbed twice for a total of about 
500 CDs and have never received a 
check for the royalties that I paid and no 


longer have [use of]. Also, I am sure that 
at least everyone has, at some point, 
purchased the same song many times 
over on different compilation CDs. Again, 
I do not remember a reimbursement for 
the overpayment. 

Also, let's look at a profession that, to 
my knowledge, has never had an issue: 
videographers. They make a video of an 
event, take it home, piece it all together, 
add music to the final version, and 
receive payment. How are they not 
violating copyright laws? 

Even radio stations violate the laws 
daily (providing that I have been properly 
informed). At one time, I was led to 
believe that any music that was on a 
station's current top-40 list could not be 
used in advertising. After having gone to 
make a commercial, I learned that no 
recognizable [copyrighted] music is 
allowed to be used—period! So every 
nightclub spot that contains any 
copyrighted music is in violation. 

Well, thanks for the ear! You can 
inform me that I am indeed wrong 
without any hard feelings. 

• Too much of a weenie to tell! 


Killer set! 

l found your magazine one day about 
two years ago. Even though I average 
about 130 or more parties a year (just 
myself), I still learn something new or 
you help me to remember something old 
everytime I read or re-read your maga¬ 
zine. 

Here's our favorite mix, called the 
locomotive mix: Can't Help falling in Love 
(Elvis), into Run Around Sue (Dion), into 
Going Back to Acapulco (Four Tops), into 
Back to the '60s (Star's On 45) finishing 
up with Y.M.C.A. (Village People). This is a 
sure-fire audience participation set with 
the proper MC work and giveaways. We 
call it "A Killer Set!" 

• Louis Guzzo ]r.. Long Island, NY 

What a deal? 

I did a party for a baker 
He asked me for a deal so I gave it to him 
I went to his shop to get some bagels 
No deal offered to me. 

A very prominent and wealthy attorney 
calls me for an elaborate bat milzvah 
He wants a deal and I give it to him 
I call the attorney to handle the closing 
on my house 
No deal is offered me. 

I am asked to extend my generosity to a 
friend of a friend and give them a break 
It's a wedding reception and my discount 
amounts to more than most of the guests 
spent on their gifts 
No deal is offered to me. 

A dentist asks me to provide entertain¬ 
ment for his wife's birthday party 
Everything has to be perfect and he 
expects a lot, but wants a deal. 

He gets his deal and is so grateful that 
when I get my teeth cleaned a few weeks 
later... 

1 get a bill for the full amount. 

No deal is offered me. 


• Mark Ashe, Agawam, MA 



(t'S your chuuce to 
■ 


Rant or Rave! 

Whatever the topic... your opinion matters! 

Mobile Beat Magazine c/o Feedback 
P.O. Box 309 East Rochester, NY 14445 
or Fax 716-385-3637, 

E-mail feedback@mobilebeat.com 


Make Music CDs 


DART PRO 98 - New Releasel 

• Cteun up and record musrc from any source - CDs* records, or tape 

• New tknd Improved Features, Better than Ever 

• RoalTimD. DcHum, Noise Studio, Unpack, Equalizer, A more 

• The most compleie audio restoration and recording system for the PC 


Lift audio tracks from CDs to make a custoiTiizcd 
playlists and bum a CD with one button dick. Or, 
cofmect your stereo to the sound cwd usirjg a 
standard RCA audio patch cable. Start up DART PRO 98 
artd play ihe music from the Stereo, DART PRO 98 wiJi 
use the sound card to capture the audio ar^d write it to 
hard disk using wav file for mat. Unpack the audio into 
separate audio files nutomalically. With a tew button 
clicks ciefm up the audio, add audio effects arid filters 
if desifed and iht^n organize the tunes into a playlist. 
Adjust the restore functions in real time while listening 
to die audio. Then hove DART PRO 98 record the 
pldvlisl on CD using standard Rudbook audio format 
and with just the efiCK of one button* It works with all 
types ol music media and different CD-R or CD-RW 
devices. DART PRO 98 is a complete audio system 
that produces high quality audn reliably. The CDs 
can be used in any slandard CO player - in your car, 
at home, or at a party, 

PART CD-Recorder 

* MuSfC CDs frofit CDs, Records* or Tape 

■ CD Recorder has many unique features and 
produces high quality audio CDs 


For a free demo of DART software & more Information: 

80(>‘799-1692 or www.dartpro.com 

DARTECH, LLC • 7600 France Avenue • SuHe 550 • Minneapolis, MN • 55435-5939 
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Settlement costs 
Complete Music 
more than money. 

In 1994, like tnatiy of their competitors, Complete Music, 
America's oldest DJ franchising company based in Omaha, 
Net)., was making tlie change to CI>. Kecognizing the 
economics of producing CD compilations for their franchise 
owners in-house, they began calling record companies 
(ttirougli their attorneys) to obtain proper licensing. With 
each label tliat was contacted came the reply that a license 
for I7j5 was just not available. The typical answer was that if 
the music was not being recorded for resale, no license was 
necessary. 

Convinced that pre-recorded compilations were the way 
to go, but unable to get the licensing, Jerry Maas, owner of 
the 28-year-old company with offices in 150 cities, went 


shopping for a source. After speaking with several compa¬ 
nies, found through ads in BiUboard, he chose one he felt 
offered the best "oldies" library. The company he selected 
dealt primarily with radio stations, but listed other Mobile 
DJ companies among their clientele. Company officials 
assured Maas that they understood the needs of the Mobile 
DJ profession and were properly licensed. 

Not willing to take their word for it, he w'ent one step 
further. Prior to placing his first order, Maas had his attor¬ 
neys obtain a written statement from the CD compiler 
stating that they accepted full responsibility for all music 
licensing. To further protect themselves, Maas' lawyers 
checked with the Recording Industry Association of America 
(RIAA) in Washington for any red flags regarding this 
particular company. The RIAA's reply was simply that if the 
company had proper licensing, there should be no problem. 

NOT AS IT APPEARED 

Fast forward to October 25,1999. Complete Music and the 
RIAA announced that a .$650,000 settlement had been 
reached in a cop^Tight dispute with RIAA member record 
companies. 

What happened? "Last October (’98)/' says Maas, "I was 
at home on a Friday night when I got a call from my 
attorney calling to notify me that a suit had been filed 
against me, my wife and Complete Music. 1 ran down to my 
office and found a fax which said, in effect, that every major 
record company had filed suit for a total of $10 million, 

coniinued on p^ge 12 
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added (Build 6.00) 










r SPECIAL COMBO PACKAGE with the NEW 
MusicManager music library tracking software 
(compatible with CDValet^*^ and CDDB for CD sea 
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infoManager v2.0 

MOBILE DJ BUSINESS 
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( 972 ) 867-7729 or Download 


WWW. ewarenet com 


stomware Systems. Inc. 
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This futty tntegratBd, Inter- 
actlwe audio unit comhines 
a dual €0 playen mlxen 
ampllffer, mftrophone and 
speahers all In one portaOle 
carrying case. 


A¥allable Now! 










Ultimat 


Party Machine 


Master and record output for 
additional speakers 

3-band equalizer 

Time button and 
single/continuous modes 


Internal amplifier 

External input for mic and 
2 phono or line inputs 

Speakers in lid 


LCD display for CD mode 
LED meter 
Headphone cue 
Convenient suitcase design 


Can US at 401295-9000 for a free I 
or visit www.ttamarH.cotn 


fW.. ' 


cr< 






T 1 ^ • 


*> * > - 


V- 














Complete Muik continued ftom puge 10 




They wanted to meet right away." 

A week later, Maas, his wife and attorney were in Los 
Angeles for the first of several meetings with lawyers from 
the RIAA headed by Matthew Oppenheim of the 
association's l)J piracy division. 

At the first meeting, the KIAA laid out their case against 
Complete Music. "It was devastating," recalls Maas, "1 can't 
even begin to describe the feeling. I couldn't eat... I couldn't 
sleep... there was not a single moment of peace. I was 
crushed." 

The next day began with the KIAA tossing out possible 
settlement figures in hopes of convincing Maas not to let the 
matter go to court. " rhe figures w^ere totally ridiculous," says 
Maas, "way out of the ballpark. My attorneys informed me 
that my probable costs would be somewhere between $1.5 - 
S2.5 million to fight the record companies in court. That 
was much more money than I had lying around or could 
ever hope to raise. A settlement w'as the only w'ay I could 
protect our owners and remain in business." By reaching an 
out-of-court settlement, any inference of guilt or innocence 
was removed from Maas and his company. 

FALL GUY? 

What about that supposedly squeaky-clean CD compilation 
company that all but guaranteed their product was legal? 
They're not off the hook yet. " To the best of my know'ledge," 
says Maas, "the KIAA is continuing their investigation into 
that matter but, as part of our settlement, I cannot comment 
on that further," Ironically, at the time of the original 
notification from the RIAA, Maas had already ceased dealing 
with the company. "Before this all hap¬ 
pened, we had simply stopped buying their 
oldies sets, as they had not kept up with the 
documentation we wanted. We had 
switched to using only store-bought CDs." 

NEWS FROM WASHINGTON 

In the official press release from the RIAA 
(available at www'.riaa.com), Hilary Rosen, 

RIAA president and CEO said, " Ihis 
settlement is an important milestone in the 
DJ arena. In addition to the monetaiy^ 
settlement. Complete Music has committed 
to working with the recording industry to 
educate the DJ community about the need 
to respect copyright laws and the risks they 
take if they don't," 

As to what that commitment entails, Maas explains, "I am 
now more cautious than ever as to whom 1 buy from. 1 
refuse to promote any suspect product, and I have been 
telling our owners to make sure we are absolutely void of 
suspect (unlicensed) products. If a company is willing to sign 
off that their product is clean and legal, fine. If not, they will 
not be on our recommended list. The RIAA has said that 
they will provide me with the names of the contact people 
at the major labels so that we can verify which CDs are 


licensed and which are not. That's information I will be glad 
to share with any interested DJs." 

While Maas has endured much over the last year, he still 
intends to cooperate with RIAA without becoming an 
industry squealer. "I have been trying for over 10 years to get 
the recording industry to recognize the Mobile DJ profession 
and offer us some sort of licensing alternative. DJs who do it 
right, meaning the use of properly licensed music, lift the 
profession. Those who don't, tarnish the profession for 
everyone else. If my owners find out about someone 
blatantly producing CDs in their basement and selling them 
to unsuspecting DJs, I expect them to turn that person in. As 
far as Complete Music becoming the DJ police force for the 
RIAA... that's not something I want anything to do with," 
says Maas. 

HARD LESSON 

In an effort to spare other DJs a similar fate, Maas responded 
to the RIAA's press release by posting on the Web an open 
letter to the DJ industry. In that letter he cautioned, "The 
law regarding copyright infringement is very simple. If you 
create music compilations in any form without a written 
license, you are violating the rights of the artists and record 
companies. It is, after all, their property. Rationalizing that 
other DJ services copy music, or that it helps promote a 
song, or that you already pay ASCAP or BMI, will not protect 
you. 1 strongly urge you to take a close look at your business. 
I would not want any competitor to go through the anguish 
1 have personally experienced over the last several months. 
Businesses that adapt to the changing environment wi 
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RIAA DOWNPLAYS CHANCE TO SPEAK DIRECTLY TO DJS 

[f you are confused, mystified or even intimidated by the RIAA, you're not alone. 
There are still many DJs who don't understand how they are effected by copyright 
laws. Much of this confusion is due to the fact that, to date, there has never been 
a point of reference, such as a major D| trade show, when a large group of DJs 
heard the same information at the same time from an RIAA representative. Looking 
to correct this situation, Mobile Beat's Show producer, Mike Buonaccorso, ex¬ 
tended an invitation to RIAA's Matt Oppenheim to speak at the June '99 show in 
Cleveland. Citing a family commitment, Oppenheim was unabie to attend in per¬ 
son, but offered to appear via teleconference. This, however, was not a viable 
alternative for a Q & A session with such a large group. A suitable substitute from 
the RIAA was not offered. The invitation is being extended again for the upcoming 
show in Las Vegas. 


grow and prosper. Those that refuse risk their own demise." 

WMth the ordeal behind him, Maas now looks toward the 
future with a positive outlook. "The one thing this has 
taught me is that the DJ profession has to grow up.," says 
Maas. "We can do it right, even if it costs more. We are in a 
business where service is king... if we keep our standards 
high; if we all try to be the leaders in our markets; if we give 
our clients the highest quality product we can; they'll pay 
the price we ask." 
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Gmndorf, the leader in case 
construction and design 
technology, offers a complete 
line of case products for the 
professional DJ. You know when 
you buy a Grundorf case, 
you get the quality and reliability 
that professionals demand! 

Ask about our new line of 
Flite Cases for the Pro DJ. 
See your Grundorf dealer 
for more information! 


FAX 712.322.3407 

Visit us online at www.grunilorf.com 
Emaiiiinform ation@www.grundorf.Gom 

721 Ninth Avenue • Council Bluffs, lA 51501 
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NIGHTLY ENTERTAINMENT! 

j^onbAif, ^Ama^i) Z1 
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WELCOME RECEPTION! 

Register or pick op your bodge 
from 12 pm ■ 5 pm at Show office 


or 


ling Reception 


L^: 

Uvt 


»# 

jS^ 




CAN Yoy MAKE THE T^?! 

DJs from oil over North America 
battle it out to shore their onstage 
secrets to success! 

The fun starts at 8 pm 


% 


Convention Center 


LTt 

cn 





PARTY AT THE BEACH! 

Get together with all the 

gong from Mobile Beat 

and the Show for one 

last hurrah before it's 

bock to work! ® Pf»» 

Soonsord by 



■'* . ! 


































































^ ^(UmI Your Ticket 




4 WAYS TO REGISTER 


A host of informative seminars sure to teoch 
even the most seasoned DJ a thing or two 


online; www.mobilebeat.cotn/ dishow 


SHARING SESSIONS 


fox: 716-385-3637 tel: 716-385-9920 (M-F 9am-5pm ET) 


AND MINI-FORUMS! 

Along with our regulor seminars and workshops, new ways to pass along information | 


moil: Mobile Beat Magazine PO Box 309 E. Rochester, NY 14445 


BRING YOUR BUSINESS CARD! 

Add it to the Wall of Fame and may the best cords win 


Di FRED'S CAFE - DJS ENTERTAINING DJS! 

Remember DJ Fred? (July '96 issue) He finally gets his big break 
We hove added a stage in the exhibit hall for a showcase of talent and surprises 




A 50,000 SO. FT. EXHIBIT HALU 

See the latest innovations in SOUND and LIGHT PRODUCTS, 
as well as SOFTWARE, NOVELTIES, MUSIC, and more! 

This is a selling show, so be prepared for those SHOW SPECIALS! 




/ 


PRE-SHOW WELCOME REaPTION! 

lArrive early, pick up your badge and enjoy 
the pre-Show Welcome Reception 


MOBILE BEAT DJ ALL STARS! 



All attendees ore eligible to show their talents Tuesday night and compete for greet priies 


PARTY AT THE BEACH! 

We return to the scene of two past memorable Mobile Beat events 
This year's event at The Beach is sponsored by American DJ® 


PRIZES & GIVEAWAYS! 

In 1999, Mobile Beat Shows' attendees took home over S2S,000 in FREE STUFF 
See who won the Mobile Beat / ProDJ.Com Mega-System Trivia Contest 


*7ftoScte, Sectt Acta, ^e^^cta,: 


4. ‘Pcincidiae! 
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February 22-24, 2000 


'H 





kjf, 




Yes! I want to save by preregistering 

for the Mobile Beat DJ Show & Conference in Las Vegas 

on February 22-23*24,2000. 


A 


TlirPJMajazinr 


Name 
Co. Name 
Address 
City 
State 
Tel 


E-mail 


CREDIT INFORMATION; 



credit cord # 
coidholdei's nome (print)^ 
coidliolder's signature 


exp. dote 


CONFER ENCE FEES: Ibou leglstetHi by Februvy 1,2000 vrJI teak ranlnnlion by mol 


SAVE! 

^ i 

Full Program 

Discount 
“by 12/31/99 

Regulor 
by 2/16/00 

On-Site 

after 2/16/00 

SI 39 

SI 59 

S179 

Exhibit Hall Pass 

sso 

S60 

$70 

Kehind pol^ (for nonottendees orly): 

Must be ii wtiliig and inctude gioof of payment 
[lffis$2S|)rocesgnofee). 

Amount Enclosed S 


TAKE ADVANTAGE 


OfTOSnWUON 


DISC01M5! 


REGISTEII BEFORE 


2 / 16/00 


ACCOMMODATIONS: 


at tke 



for a special room rate of $59 pet night (Sun-Jhar) 
coll Ihe Iropicofio Hotel (800) 634-4000 


9 United Airjljnes 



for oir travel show discount 
call United Airlines 
(800)52H04J(fefmxv) 


for car rental special rate 
call Budget Rental 
(800) 922-2899 (x-231) 


^ For Exhibitor Information, Call (716) 385-9920 ^ 
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1 2'^^^y 15” Loudspeaker | 



^ Under 30 Pounds 

✓ Proven Driver Protection 
^123 dB Max SPL 

V 3 Year Warranty 

Wth all these features and our exclusive CambeHite" 
cabinet technolog^'^ what more do you need? 

For your nearest dealer visit our web site at 
www.wbsound*com or call 888.927.6863* 

"Wrielut 







Nobile'* Beat 

Conference 


Want to show j/our stuff at one of the talent showcases^ 

Sot a new interactive idea to share? 

Write, fax or e-ma// us for more info on how to pardcipate in our next show! 




e Mobile Beat DJ Show is always searching for new and creative StMINAR topics! 
Our new SHARING SESSION format allows the presenter a forum whereby a full-time 
moderator controls the tempo and brings in more participation from the audience. 

If you specialize in a particular area that you think would be of interest to other DJs 
and feel you are qualified to present it, we would like to hear from you! If you have 
submitted a topic before, and it was not used, send it again for reconsideraton. 
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Value 

Innovation 

Performance 

Durability 

Selection 


• Commitment 

• Service 

• Tech Support 

• Quality 

• Growth 


Designed and Developed in the 









Other Brands 
just don’t 
measure up! 


Why Buy other Brands ? 



3000 North 29th Ct. 

HOLLYWOOD, FLORIDA 33020 
Phone: 1-800-762-1084 • 954-929-1115 
Fax: 1-800-544-4898 • 954-929-5560 


Plug in to Chauvet at 

vvvvw.cfiauvetlighting.com 

E-mail: sales@chauvetlighting.com 


For your nearest Dealer, Contact CHAUVET 















































































DJ WALDO 

E-MAIL YOUR QUESTIONS TO 
OJWALDO@MOBILEBEAT.COM 

DON'T BE RUDE! 


Dear Waldo, 

Hnw ni.'iny times can I contact a prospect before I become a 
pest.-’ 

Robert 



Dear Robert, 

riie rule of i[iuinl> in business is that prospects need to be 
contacted at least tliree times before tliey will .saj' "yes." 

I hese tliree "hits" should be done in various ways. A phone 
call, a letter, tlie delivery of a gift, an in-person meeting, a 
postcard and an e-mail are some of the things you can do to 
remain in a prospect's mind. 

Kach time you contact a [irospect you should have some 
new information relevant to tliat person's goals or needs. 
This gives you the opportunity to move the selling process 
further, as the new information will increase your value and 
force the prospect to reevaluate your proposal. Avoid the "I 
just called to sec if you received my brochure," call, which 
leads nowhere. If you continue to give your prospects new 
ideas each time you contact them, they should be open to 
your innuiries until they make a decision. 

DJ Waldo 

4 Dear Waldo, 

I need to know what the mainstream is doing. 1 take with 
me about 40() to 5fK) CDs in plastic jewel cases (very heavy). 
I'll ey're very easy to read and spot, but 1 would like to 
lighten the load by replacing them with plastic sleeves. 
However, it is difficult to read the CD info while in sleeves. 
Any comments? 

Scott 

Dear Scott, 

Jump on the bandwagonl Plastic sleeves are the way to go. 
There are many versions to choose from, depending on how 
you like to categorize your music, or you can just number 
the sleeves and put the information on a laptop. In just a 
short time you will know the exact location of all your 
favorite songs. Now if you come up with a moneymaking 
way to recycle all those old jewel cases, let me know. I have 
over a thousand stashed away. 

DJ Waldo 

♦ Dear Waldo, 

What do you think a DJ office should contain? 

Carl 

Dear Carl, 

That depends on iiow you will use your office. A computer, 
fax machine, phone, file cabinet, desk, and chair would be a 
start, if you are going to have clients meet in your office, 


GETTING ORGANIZED 

Dear Waldo, 

I'm hoping you may know of a database for CDs. 1 have an 
extensive collection. I'd like to put together a book sorted by 
song title and artist. I have a karaoke business and we use a 
database called the Spigot to put together songbooks. Is there 
a similar program for CDs? 

Debbie 

Dear Debbie, 

I suggest that you look at ivsvw.cddb.com then click on "CD 
players." There are many CD databases to choose from; test 
to see which one will fill your needs. 

DJ Waldo 


then display some awards, certificates, and plaques that 
relate to your business, which add to your credibility. If there 
is room, a table with three or four chairs is nice for meetings. 
You should also have a VCR and monitor to show video 
presentations of weddings, bar/bat mitzvahs, and other 
corporate or private events to clients. A CD player with a nice 
sound system can also be helpful when discussing music 
with a client. That should get you started. 

DJ Waldo 

^ Dear Waldo, 

Last year I was hit with power losses four times—twice due to 
heavy air conditioner usage and twice due to heavy, wet 
snow. I was told by other DJs to sing a song with the people 
so the bride and groom know that you are trying to do 
something. This is OK for the first 5 minutes, but what can 
be done after that? 

Russell 

Dear Russell, 

This is a very good question, especially considering La Nina 
and the impending Y2K situation. One of the best backups is 
to have a 12-volt RV battery with a power inverter of about 
1,000 watts of continuous power, 'i'his will make you a hero 
when everyone else is making excuses. If you arc at a 
wedding, this should last about 4 hours (without using your 
lighting effects). Of course, you can use this for outdoor 
ceremonies and beach parties, too. 

DJ Waldo 
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’s are discovering what record producers have known for a very long time: that kicking it with the Aphex 
Aural Exciter^ gets your music noticed. Our latest version—the Aphex 104 Aural Exciter with Big Bottom* is the most 
dramatic addition you can make to your system. Simple to set up and use, yet so unique it’s covered by three U.S. patents! 

The I04*s Big Bottom circuit kicks the bottom end to sound like a much larger sound system without straining 
your amps, speakers, back or wallet! And the Aural Exciter will give you the clarity and extended highs you’ve only dreamed 
of. All this adds up to an excitement level that will make your mixes jump right out of the speakers and the audience jump 
right onto the dance floor. 

If you want to get heard-Aphex is the word! 



SYSTEMS 


Improving the way the world sounds^'^ 

11068 Randall Street, Sun Valley, CA 91352 U.S.A. 

818-767-2929 • Fax: 818-767-2641 • http://www.aphexsys.com 
Aphex. Aural Exciter and Big Bottom are registered trademarks ol Aphex Systems Ltd 
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Off-the-Rack Style 

In preparation for the big date, next’ has debuted its Millennium 
Series of mixers to help you ring in the new epoch with style. 
Sporting eyeK:atching silver finishes and 19-inch rackability, the 
PRO-80 and PRO-100 were designed by DJs like you. Key 
features of the four-channel PRO-100 include an assignable 
effects loop, XLR outputs, and a cue pan crossfader (assignable 
to headphones or zone). It shares with the PRO-SO zone and 
record outputs. PFL function, an assignable crossfader, three- 
band EQ (-26/+9dB) and trim controls for each channel, as well 
as a 12-volt BNC lamp input. Hook up your gear with nine line, 
three phono, and two mic inputs. The PRO-80 has one less mic 
input. With either of these mixers you'll be ready to rack and roll 
as we enter the next! millennium. MSRPs: PRO-100 - $399, PRO 
80 -$299 



Stanton Magnetics, LLC 
2821 Evans Street, Hollywood, FL 33020 
Tel: (954) 929-8999 • Fax: (877) 4-STANTON 
Web site: www.stantonmagnetics.com 
E-mail: info@stantonmagnetics.com 


Setting a Better Table 


I 



After listening to the needs of DJs worldwide, Gemini has introduced 
upgraded versions of most of its popular turntables. The PT-2000 II, 
PT-1000 II, XL-500 II. and XL-40011 all share a number of changes and 
features. RCA jacks and power leads have been moved from the 
to^the bacTToF'easfcijjnit. S-shaped tone-arms with 7-gram 
pressure, available anti-skate&djjjstment, ±10 percent pitch control, 
and a new pitch-bend feature are cbmmon to all. Other unique 
features will help you choose the righrteble for serving your tastiest 
vinyl. The direct drive PT-1000 II. PT-20o\jl, and XL-500 II offer 
quartz lock operation, tone-arm height adjustment, and increased 
torque. The PT-2000 II also features a morriOTtary platter reverse 
switch for cueing. MSRPs: PT-2000 II - $499.95, PT-1000 II - 
$449.95, XU-500 li - $299.95, XL-400lt - $199.95 


Gemini Sound Products Corp. 

8 Germak Drive, Carteret, NJ 07008 
Tel: (800) 4788633 / (732) 969-9000 
Fax: (732) 969-9090 
Web site: www.geminidj.com 
E-mail: sales@geminidj,com 


I 


20 


MOBILE BEAT 

































) 



Keep It In Your Drawers 

Now you can add storage space to your rack with SKB's 
new Drawer4. This is a four-rack-space unit that provides a 
secure enclosure for any item you need to keep close at 
hand. “Roto-molded" for durability, the drawer features 
double-action ball bearing slides, which help it slide easily 
even when it’s holding a lot of weight. A metal cover seals 
the drawer completely and a twist lock keeps it closed 
during transport. Each drawer comes with dividers to create 
up to nine sections. You can fit 108 CDs inside. MSRP: 
$149.95 

SKB Cases 

8811 NW 23rd Street, Miami, H. 33172 
Tel: (305) 592-8383 • Fax: (305) 592-9566 
Web site: www,skbcases.com 
E-mail: welcome@skbcases.com 
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iilliiini it ill minit In tin: bunt nl ^llll«4l^ptlll)lat^rally. 

Ian i.milbd, I wan'anly. OMLY: $135 
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SYSTEM PRICED AT ONLY: $1360 


www.thediproshap.com 


CALL TOLL FREE 
1,800.355-7746 (SPiU) 
In NY Call 510,655-2300 

101 s Sunrise Highway 
North Babylon NY 11704 
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Flying to New Lighting Heights 

By combining two popular lighting fixtures in one unit, MBT has created an unusual new 
effect called the RollerCraft (ME9930-1). It is a union of the TwinWheel and GyroCopter 
effects featuring two dome-shaped wheels, each with four large colored lenses on top and a 
row of 12 smaller colored lenses on the sides. The wheels rotate and chase each other, 
producing two scattering patterns of multicolored beams. The RollerCraft will soon be flying over 
a dancefloor in your vicinity. MSRP: $299 




If you want to travel higher, even beyond 
your home planet (whichever that may 
be), check out MBT's new Planetoid 
{ME9920-1). Two spinning globes with 

large multicolored lenses, each on its axis, orbit each other while 
spinning at different speeds. A 36CkJegree galaxy of colored 
beams, which imitate the movement of celestial bodies, will 
surround your partying space cadets. It’s a marvelous night for a 
moondance! MSRP: $359 


MBT Lighting & Sound (Div. of MBT Internationat) 
PO Box 30819, Charleston, SC 29417 
Tel: (843) 763-9083 • Fax: (843) 763-9096 
Web site: www.mbtinternational.com 



Brouqnt to you by Audio Ctim 
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Call us at 1-800-773-4235 
for a FREE DJ Tools Catalog 

Our 20 page, lull color cAUilog leatures ions 
o( the latest D| gear at the best prices around 
Comparo different models anrf styles to 
clioose the gear that’s right for you. 


OIK 


ONUNE 






ic.a5eaL* 

PA SM 

Lfgfiti 






r --1 ' ■ i y . r r V-1 ^ 

's’.' v*" ^ k— ' ■ 

I-’ “ 1 ’if ^ ^ ' 1111.- 




fn^irri-Tv 


Visit us on the internet at: 
www.DJtools.com 

Our website features secure online shopping 
and super discounts on new, demo and 
pre-owned DJ gear. Check our site often 
for the most up to date info on what's hot! 

u Covered! 


IT’S HOT 



Get the Picture? 


Hanging some ropelight is one way to add 
a bright accent to your performance space, 
but what if you could add ready-made 
ropelight images that fit the theme of your 
event? This is what the new RexiArt 
collection from Flexilight promises, with an 
assortment of holiday and party shapes 
(star, bell, heart, gift, snowman, snow¬ 
flake, pumpkin, etc.). For your special 
party needs this year, the Millennium 
collection includes a wide variety of year 
2000 designs. Simply hang the artwork on 
walls, windows, or wherever. They can be 
used indoors or outdoors. 

One-Stop Entertainment 

109 Route lOlA, Unit 3 , Amherst, NH 03031 

Tel: ( 603 ) 882-0505 

Web site: www.lstopentertainment.com 
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See ujhat the buying pomer of the 

can do for you. 


TGCbnics '^Vestax 

^ ^ orrofon aemim Rm 

Mfiffirjie YAMAHA Ocrouin OOYSSEV Msrtin 
ISRoland DEMON SHORE NumOPk r>MonMr 




all at the nation’s lowest prices... 


Come play ujith 
big daujgz 





Over 60 locations nationwide (and counting). 

Check your local directory or call information 
for a Guitar Center near you! 


4 ^ 
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Get Up and 
Running 

Gemini Sound Products has just 
what you need to get into mixing 
shape, namely, the two newest 
members of their PMX mixer 
family, the PMX-20 and PMX-40 
stereo rack mixers. If you're just 
getting into the race, the PMX- 
20 has two channels, featuring 
two phono and two line outputs. 
You’ll also find a cue section 
with level control and LED 
display onboard. The PMX40 
takes you a few steps ahead 
with one mic, one phono, one 
line, and two phono/line 
convertible outputs. It also 
features gain controls for each 
channel, a removable 
crossfader, and a mic level 
control with talkover. Ready, 
steady... go! MSRPs: PMX-20 - 
$89.95, PMX-40 - $109.95 



Gemini Sound Products Corp. 
8 Germak Drive 
Carteret, NJ 07008 
Tel; {800)47&B633 
(732) 969-9000 
Fax: (732) 969-9090 
Web site; www.geminidj.com 
E-mail: sales@geminidj,com 



Hne* Heir ftrtte one k a HedM 


BBII BubisfB Machkio: 
Nothing says PARTY 
like bubbles! High 
output professior« 3 l^ 
tHjbbla machine. /" 
List $169,00 i 


ME9920--1 
Planetoid Effect 
Ught: This 
I celestial 
" centerpiece 
wifi liven up any 
dance floorl 
Ust S368.00 


ME9960-1 Vara Effect 
Light: Affordoble & 
colorful, this tabletop' 
size light is perfect 


even home 
parties! 

List $66,00 


ig fri5» enilre 


vwatts. 


high output, this 
ain't no 
puff, 

doddyl ^ 
List $119.00 


MB12MMIIW- 
Colbrad Mliror flotf: A 

Mldnlght-Mlllennlum- 
Slow-Dance mustl^ 
Sparkles In red, 
yellow, green, f 
blue & white, r ® 
Ust $63.00 B 


IRL’20 Ice Pope 
20 feet of frosty tube 
with colorful bulbs 
Irtside. Includes 
coniTollef with 8 cool 
pattemsi — 

Ust $49,95 /fyKi 
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Put a Trace on That Signal 



Y ou need all the help you can get in policing the audio signal running 
through your sound system. To pinpoint offending or missing signals, 
you may want to consider carrying an audio/vIdeo signal tracer like the Test 
1-2-3 from New Frontier Electronics. This conceal able weapon against 
stealthy signal gremlins is 4.5 inches long and three quarters of an inch in 
diameter. It has a male quarter-inch jack on one end and three LED 
indicators on the other. Amber, green, and red colors help you identify three 
signal levels, even in a darkened room. With the proper adapters, the Test 
1-2-3 can be used to check microphones, mixers, and just about any audio 
or video source. It has an operating battery life of 200 hours, or more than 
10 years in standby. Test 1-2-3 helps locate the perp and put a collar on 
signal crimes in your neighborhood. MSRP: $89.95 


New Frontier Electronics 

2744 N. Sugan Road, New Hope, PA 18938 

Tel: (215) 862-9344 • Fax; (215) 862-0270 

Web site: www.frontierelec.com 

E-mail: anew@frontierelec.com 




TTM 54 Performance Mixer 

MADE in the U.S.A. WEB http://www.rane.com TEL 425-355>6000 



Headphone Monitor with 
Performance Rehearsal 


Effects Loop Switchable 
to Program 1,2, or Master 

Unique On-the*Fiy 
Contour Switches 


Rotatable Transform Switches 


True Duat'Mono Metering 

with Peak Hold 


Highest Performance Crossfader- 
Quick, Quiet & Consistent 


Accelerated-Slope"* 24 dB/octave 
Full Cut Tone Controls 


Channel Fader Hamster Switches 


Monorail / Long-Life 
Active Faders 


Monorail / Long 
Active Crossfader"* 


Full-Range Crossfader 
Contour Control 


Crossfader Hamster Switch 


High-Current Low-Distortion 
Headphone Amplifier 


Panning 
Headphone Cue 
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Weighing in at just 43 lbs. (total welftit) with a sugg 
value in public address systems. And it's no ordinary F 
sound in stereo or mono simply by adjusting the and H 
narrow rooms or spread it out tor wider spaces. Low frequen 
folded horn enclosure. Being non'directional, you can 
levels are comparable to systems 2-3 times larger than the PI 04 PA. The 
four 20’ speaker cables; 6’4' speaker stands; and a heavily 
Folds into a compact package for easy portability. 




Pi 126 MSRP $795.95 

It’s a simple equation: At just 70 tbs., the Pi 126 = incredible soui^ 4 
cabinets and mid-bigh satellites allow each portion of the 
enjoy full-frequency sound no matter where they are in the 
grammabie dispersion that can be varied from as little as 30 
spaces). It would take a cluster of conventional 
deliver the dispersion capabilities of the compact, figbtweight Pi 120. The 
four 20’ speaker cables and 7 '+ deluxe speaker stands with a highly dingle# hi 
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SPECIAL OFFER! Purchase an RR4 MULTICART “Rock-N-Roller” at the same time you 
purchase your PI-126 or Pi-84 Speaker System and get the RR4 for just $89.9511 
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Days a Week 
ny Search Options 
Secure Ordering 
E-Mail Sales Flyer 
Web Only Specials 
and Clearance 
Technical Talk 
Many Great Products 
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Valley Dr., Spriegboro, OH 45066-1158 
' t3-743 3000 FAX: 513 743 1677 
il: sales ^f^rts-expresscom 
He: vswi^’.parlsexpressxorTi 


ITS HOT 

Turn Off Your Mind, Relax, and 
Float Downstream 

Looking for a unique way to light those slow, romantic songs that fill your dancefloor 
with lovers, young and old alike? American DJ now offers a unit called Reflections, 
which casts a serene, fluidly moving white light, giving the impression of flowing 
water reflecting on the wall. The effect is achieved with a soft white lamp shining 
through textured glass moved by two slowly rotating motors. There’s nothing like 
water to evoke a relaxed feeling, that may be appropriate for many occasions, such 
as cocktail hours or banquets. Reflections includes a hanging bracket and a ZB-EYF 
12-volt, 75*watt lamp, which you can access easily through a trap door. The unit 
weighs 4 pounds, and measures 8” x 4" x 6.5". MSRP: $199.95 

American DJ 

4295 Charter Street, Los Angeles, CA 90058 
Tel: (800) 322-6337 • Fax: (213) 582-2610 
Web site: www.americandj.com 



Give Your Head a Boost- 

As a Mobile DJ, you no doubt spend some time just listening to music for your own 
enjoyment and to keep up on the latest dance hits. If you do a lot of listening with a 
portable CD, MD, cassette, or MP3 player you'll appreciate a unique miniature 
amplifier called the Boostaroo, manufactured by Bowman Inc. of Grand Haven, Mich. 


This pocket-sized unit (4.5" x 1” x 1") gives your small stereo device a 40 percent 
boost in signal. The happy result is a decrease in distortion because you can run 
your player at a lower volume level. The Boostaroo also has three mini stereo 
receptacles for multiple listeners. It runs on 2 AA batteries, which should last about 
20 hours. (Note: If you plug your DJ headphones into the Boostaroo, you’ll probably 
hear a cleaner sound but no volume increase because it is an 8 ohm device. High 
end headphones are normally 16 ohms or better.) MSRP: $17.95 


All Media Productions Inc. 

101 Washington, Suite 203, Grand Haven, Ml 49412 

Tel: (800) 80a4354 

Web site: www.boostaroo.com 
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Flash for the Ultimate Bash 

Just in time for the end of the world... I mean millennium, 
American DJ has introduced a lighting effect to add an extra flash 
to your end-of-century parties. It’s called {are you ready?) Millen¬ 
nium Y2L. When you turn it on you'll see 40 multicolored beams 
made up of seven colors plus white flashing and dancing to the 
beat. The effect is produced by sound-activated dichroic dishes, 
which rotate. The Millennium Y2L weighs 7 pounds and measures 
11" X 11" 14". It is famcooled and comes with two (ZB-64514) 
120-volt, SOOwatt lamps and a hanging bracket. MSRP: $199.95 


American DJ 

4295 Charter Street, Los Angeles, GA 90058 
Tel: (800) 322-6337 • Fax: (213) 582-2610 
Web site; www.americandj.com 
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EFX-500 DJ Effector 

• Selectable Effect Frequency: .av, wd. high 

• Beat Effects: deuy, echo, auto pft^, mito funger 

• Digital Jog Break: zip. jet, wah, ring, fuzz 

• Auto bpm Effect Buttons: i;4, i; 2 , a'4, i. 2 . 4 time 

• Effect Monitor: monitor sound effects 


DJM*600 Four Channel Mixer 

NSW DJM‘6CG FmuKS: 

• Auto Beat Sampling 

• Selectable Beat: i, 2, 4 , e. le beat 

• Selectable Cross Fader Curve 

• Auto Transformer 

• Auto Wah Frequency Filter 

• Sampler Looping & Stretching 

Also wcli/des all these features from m DJU-S&i: 

• Auto BPM Counter 

• Beat Synchronized Effects 

• Four Channels with Three Band EQ: -zeds 

• Fader Start Play/Fader Back Cue Play 

• Inputs: 5 une, 3 phc:;:, 2 

• Pitch Shifter, Delay. Echo, Flanger, Reverb 
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The nen> 1)JAI-6LM)raLK\* the har for 
Pro IXf mixerr with ito aniaxituj Auto 
Beat Sampling fiinci ion. Jnot pick your 
oample lenyth— up to ruxteen bcato— 
a/u) the DJAI-600 will automatically 
grab the i^eoiree) length. Then Auto Stretch 
or Loop your oa tuple ! 

For more ahoiit (lye new DJAI-600, 
CAiX-5000 or the reoi of the Pioneer 
Pro JXI Une, call SOO-7(12-7210, or catch 
uc on the web at m'ic.PioneerProD.J.cotn. 
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BY JaMMIN' jiM 

I t's getting to be too many years that I have been either spin¬ 
ning tunes, hosting karaoke, banging the drums or doing some 
other form of entertainment to make money. I often wonder if 
I should have stayed in college. For better or worse, 1 find myself 
on the edge of the new millennium and regarded as New York's 
No. 1 entertainer (ok, so I exaggerate a bit). 

As we move into the next century, I also find myself lamenting 
the fact that pro audio manufacturers have given us so few active 
speaker systems that sound great, yet are affordable. Suddenly, I 
am slapped out of my high-tech pity party by my good friends at 
Mobile Beat, who tell me that they are stopping by with a brand 
new pair of Mackie processor-controlled, amplified monitors. 

Mackie literally revolutionized the compact professional mixer 
market in the early '90s and has continued to introduce high-end 
audio products at Wal-Mart prices. Located amongst the tall trees 
in Woodinville, Washington is Mackie's state-of-the-art manufac¬ 
turing plant, which produces their acclaimed mixers, power am¬ 
plifiers, and now these active monitors. 

Earlier this year, Mackie purchased the Italian speaker manufac¬ 
turer RCF. Utilizing RCF's amplifier and signal processing know¬ 
how, Mackie is now attempting to bring high-end processor-con¬ 
trolled, amplified speakers to the masses... and I'm just the guy 
who can potentially ruin them. 

BEAUTY OR THE BEAST 

Most modern speakers are designed to work with whatever am¬ 
plifier you happen to own. Quite often, they are connected with 
thin or mismatched speaker cable lengths, which can create phase 



Mackie's 450powered monitor 
will have you singing its praises. 

problems and incorrect amplifier loading. Translation: muddy 
sound. 

Typical speaker systems also have passive crossover networks, 
which suck up power and may create dips in the frequency re¬ 
sponse, coloring the sound. This sometimes requires an active 
crossover to fix. Traditional speakers use wood or wood compos¬ 
ites as the cabinet material, which can be either too heavy or may 
not provide a rigid cabinet structure. 

Mackie considered all of these typical problems and has at¬ 
tempted to correct them with the SRM 450 monitor. What they 
have produced is a molded composite cabinet that, according to 
the manufacturer, is as strong as concrete, yet extremely rigid. 
The cabinet is loaded with a 12-inch, high-powered, low frequency 
driver and a 1.75-inch titanium diaphragm compression driver. 

The speakers are powered with a convection cooled two-chan¬ 
nel amplifier with 300 watts (540 peak) for the woofer and 100 
watts (150 peak) for the compression driver. Each amplifier has its 
own variable compressor circuit, which changes according to sig¬ 
nal level input. For example, if you are over-driving the low-end, 
the limiter will affect just the woofer independently from the horn, 
thus reducing potential woofer damage and keeping the high- 
end loud and clear. 

Because the amplifier is integrated into the cabinet speaker, 
wire lengths are kept to a minimum. There is no guesswork when 
it comes to speaker phase and amplifier loading. Additionally, there 
is a low frequency sweeping filter that is automatically variable 
from 55 hertz to 120 hertz to automatically reduce distortion at 
high output. A 24-decibel/octave Linkwitz-Riley design electronic 
crossover performs the crossover chore. Benefits include flat fre¬ 
quency response and no unnecessary dual reproduction of fre¬ 
quencies, which results in a very hi-fi sound. 

Choosing the SRM 450 or any other type of powered speaker 
results in you not having to bring a dedicated amplifier. In the 
unlikely event of a powered speaker failure you still have one speaker 
to use. Having to run two cords to each speaker (an AC power 
and signal cable) is easily forgiven by the benefits derived from an 
internal processor-controlled system. 

When I first unpacked the cabinets, I was extremely impressed 
with their unique and amazing good looks. I have seen and used 
other composite speakers, but these gray-colored babies are aes¬ 
thetically the best. Each cabinet is approximately 26 inches high 
by 15 inches wide and 14 inches deep. They tip the scales at a 
reasonable 51 pounds each. That isn't bad considering the inclu- 
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sion of the amplifiers. 

Other cool features of the cabinets are integrated pole mounts 
with a unique locking mechanism, conveniently placed handles, 
and stackability. For band and karaoke applications, a built-in con¬ 
tour easily positions the speaker as a stage floor monitor 

THE INS AND OUTS 

The rear of the cabinet displays the large extruded recessed heat 
sink and monitor controls (Mackie feels that these speakers sound 
as good as their highly acclaimed studio monitors... that's why 
they call them monitors). Powering the monitor requires a de¬ 
tachable computer-type AC cord, which is included. 

Connecting to your mixer is done via an XLR cord. The jack 
panel also includes a throughput XLR to connect other monitors. 
Matching the SRM 450 to your mixer's signal level is accomplished 
with a variable level input control. There are buttons to engage a 
75-hertz low-cut filter, when needed. My favorite button, the con¬ 
tour switch, boosts low and high frequencies to give the cabinet a 
tittle more punch and upper midrange clarity. 

The amplifier has an on/off switch and a "timed turn off" fea¬ 
ture, which will automatically turn the speakers off when no sig¬ 
nal is present after three minutes. Indicator lights include signal 
present, peak and thermal LED. A blank panel is also included for 
the addition of future plug-in accessories. 

THROW THE SWITCH! 

For my pre-run test, I used a Denon CD player with a Mackie 
stereo mixer placed 25 feet ahead of the pole-mounted speakers. 
I simply set the monitors input control to normal, which made a 


perfect match for my mixer. Turning on the speakers produced 
just a slight bit of noise. The cool blue front pilot light alerts you as 
to the "on" status of the amplifier. 

For starters, I reached for my favorite test track (Time of the 
Season by the Nylons). It was immediately clear that at low-to- 
mid volumes the flat frequency response of these speakers deliv¬ 
ers an incredibly life-like sound with an amazing stereo image. 
Mackie boasts that the horns feature a wave guide design, which 
disperses the critical upper midrange and high-end more evenly 
than traditional designs. I must agree. This feature is important 
when people who are on the fringes of speaker range need to 
hear the intelligibility (or lack thereof) of the best man's toast. 

Now it was time to explore the futuristic outer limits of these 
speakers. At near ear crushing level I was impressed with the 
amount of bass and punch the speakers delivered (rated from 
50Hz-20kHz). The most intriguing part of the sound was the ab¬ 
solute attention to detail of the entire frequency range. The bass, 
although not chest slamming, was clear, distinct and very musi¬ 
cal, like what you would expect from a quality hi-fi system. 

During the extreme volume level test, I checked the clip lights 
on the back of the speakers—they never flashed. These babies 
play really loud and only during extreme and ridiculous bass-heavy 
tracks could I hear minimal woofer distortion. 

The real acid test of any quality speaker is acoustic and classical 
music. These tracks demonstrated the monitors' excellent ability 
to reproduce music as accurately as did any speaker I have ever 
tested. Finally, I tried my microphone out at various levels. Again, 
clarity and definition was right on. Enough with the sanitized base¬ 
ment test. Let's try 'em out at a big, high-end wedding 1 




St.. . It’s real simple 
you can wait for the next 
catalog or Logon and 
Shop Right Now! 




Unlimited Access to Technical 
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for All Your DJ Equipment is Now 

ONLINE... 



www.connectsound.com 

"Where Technology and Sound Connect* 
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For this particular wedding reception, I was positioned in the 
middle of the rectangular 1,500-square-foot room, facing toward 
the short length. I put many tables on the far edges of the Mackie 
speakers to test their ability to radiate the high-end in a broad 
coverage pattern. 

Equally challenging was the room's many hard surfaces, high 
ceiling (20 feet), low floor and lack of sound absorbent materials 
(i.e. carpeting). I ran the system in stereo with the speakers about 
six feet in the air. During cocktail hour, I cruised the room to assess 
the sound. Even in this moderate sounding room, Yawni... er, I 
mean Yanni was clear, lush and enjoyable (sorta) throughout. 

Before I knew it, it was time for me to introduce the bride, 
groom and their special guests. I liked the way these monitors 
accurately reproduced vocal sounds in a very uncolored and natural 
way. 

After the dinner and traditional dances, it was time for the big 
dance music segment. I served up the usual mix. The people at 
this wedding loved to dance and the floor was packed all night, 
which made me look good... because I really don't look that good. 
I had plenty of opportunity to cruise out front and check the sound 
quality, while flirting with the bridesmaids. (You sensitive types: 
Please note that I occasionally exaggerate story details for come¬ 
dic effect). 

During the height of the entertainment, the monitors presented 
a great stereo image with plenty of high-end sparkle and punchy 
bass. From all points in the room the sound was consistent, clear 
and well defined. The fidelity of the speakers allowed me to play 
at a lower volume and still generate plenty of dancefloor excite¬ 
ment. (While Mary, with her patented moves, provided plenty of 


dance floor excitement for me.) During our dance segment, I tested 
the contour switch, which boosts low-end and adds high-end 
sparkle to the sound. This seemed to add just the right amount of 
extra clarity and punch to the system. 

Even at the loudest points of the evening, the amplifier heat 
sinks never got too hot. Mackie claims that the speakers draw 
only 2.5 amps on average, which can easily be accommodated by 
even the worst electrical conditions you may encounter. The bot¬ 
tom line is that most D)s should find these speakers quite satisfac¬ 
tory for typical bread-and-butter events. You may want to add a 
subwoofer (Mackie has a powered subwoofer due out soon) for 
large crowds or high school dances. 

KUDOS 

Rarely does a single company have the ability to incorporate so 
much technology into one package as does Mackie. The SRM 450 
processor-controlled speakers offer many advantages over buy¬ 
ing single components to achieve the same results, without the 
hassle of extra equipment and resulting hookup headaches. The 
company has a proven track record, and I have personally used 
their service department with prompt and professional results. 
Their owner's manuals are well written and concisely explain the 
technology to the average person. Calling Mackie results in an 
actual person answering your questions. Mackie warranties the 
speaker drivers for two years and all other components for five 

Until next time, jam on! 

You can e-mail jim at jamsound@aol.com with questions, praise 
or other positive communication. 
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the sound has a hew level of clarity and definition. It is as though someone 

'^^s removed a blanket from in front of the speakers 


Mobile neat 


Tel: 714. 897. 6766 Fax: 714.896. 0736 Web: www.bbesound.ct 
In Canada Please Contact Sounds Distnlbution Tel: 416.299.0665 
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sixstardj.com 


www.sixstardj.com 


Pro Dual 
CD Player 


, ,v/ ListS249.99 

CD Player $149 99 
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Fader Start 
Instant 
Start, 

& Morel 


Loaded w/ 
EffecIsI 


Call For Guaranteed Lowest Price! 


CDN-22S 

Large Pitch/Jog Wheel* 
Fader Start* Digital Outputf 


CDN-32S 

True ANTI-SHOCK Memory* Instant Start, 
Fader Start, Digital Output! 

Call For Guaranteed Lowest Price! 


ust %mm 


400 Watts 
Time Only 

$399.99 

Call For Guaranteed Lowest Price! 


400 Watts 


CD Mix Station 1 
Call For Guaranteed Lowest Price! 


List $479.95 


Pro TT-1 

UNBEATABLE PRICEl 
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Portable Stands 

LTS-01 


Portable Trussing 
with T-Bars 


15” Two Way 
375 Watts 


List SZ59.99 


Mighty Scan System 

Call For Guaranteed Lowest Price! 
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Millenium K’H^D 


COMET 


DANCER 


Vortex 
^1^ System 

Call For Guaranteed Lowest Price! 
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921 E. 11th ST. SUITE #101 LOS ANGELES, CA 90021 
Tel: (213)488-0198 Fax: (21 3 ) 488 - 5187 www.sixstardjxom 
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BRIDAL SHOWS CAN BE A GOOD SOURCE OF BUSINESS ... 
IF YOU KEEP YOUR EXPECTATIONS REALISTIC. 


protnist* brides-U>be everything they need to 
[)lan their entire wedding in one day, all under one 

H roof. "It's your big ciiance," they say, "to compare 
prices aiul services, register for prizes, see the latest fashions, 
get great new ideas and liave lots of fun." (They even ply 
them with plenty of free hors d’oeuvres and wedding cake!) 
There are, however, no guarantees as to what the bridal 
show exhibitors can expect, A successful show is up to the 
individual exhibitor and, even then, there are no guarantees. 

"I've done tons of bridal sliows and will most likely never 
do another," asserts Jerry "DJ" Strothers of Cleveland. "The 
responses never justify the cost of the show. For the most 
part, the brides who attend these shows are just looking for 
bargains." 

Creg Cioia, of the San Francisco Bay Area's Party Profes¬ 
sionals, echoes that lament. "If I had advertised myself as 
'Wedding DJ: $250 Hat fee' I'd have had some takers. But not 
a single person there seemed to l>e looking for a professional 

nj." 

"I [KTSonally met over 70 brides that day," Gioia recalls. 
"They all signed an interest sheet with name, address, phone 
miinber and wedding date. I gave them some brochures and 
cards. I he following day I tnailed each of them a full info 
packet, which cost me about $10 each to send. Not a single 
person from the 70 packets called back." 

When the promoters sent Gioia a list of all the brides who 
attended the event, he called every single name on the list 
and gave them his best sales pitch. The final result after an 
investment of almost S2,(XK)? Not a single person Gioia 
spoke to was interested. 1 le quipped, "I would have had 
more tun flushing the money down the toilet. At least then I 
could have slepl in that Sunday." 

With over 11 years experience exhibiting at bridal shows, 
Teri Elwyn of Music To Go in St. louis concludes that some 
DJs come in with unrealistic expectations. "In the begin¬ 
ning, we felt if wc didn't make a sale at the show, the show 
was a bust. We had to change our way of thinking." 

BOOM OR BUST 

Id make money exhibiting at bridal shows, it largely 
depends on preplatining, "boothsmanship," and follow-up, I 
belies e bridal shows can be more boom than bust, if you 
base your marketing strategy on these five warnings: 

1) Not All Bridal Shows Are Created Equal 

Ills! liecause a show was full of booths doesn't mean it was a 


profitable event for the vendors. Get a list of the show's 
previous participants and call them. Aside from the num¬ 
bers, ask if they felt the show attracted qualified prospects, 
or just window shoppers. Try to learn if vendors were able to 
directly attribute sales to the show in excess of their ex¬ 
penses. 

Strategic promotional partnerships are also critical to the 
success of a show. The best bridal shows are presented in 
conjunction with local media. Will the sponsoring radio 
station be doing a remote broadcast? Is the sponsoring 
newspaper doing a special advertising section for the bridal 
fair exlilbitors? These media partnerships insure a good 
"buzz" and usually bring in big door prizes that bring in the 
crowds. 

In addition to the booths, what type of programs or 
seminars will the show have? Are the presentations exciting 
and informative, or is stage time simply given to large 
exhibitors to hawk their wares? Are the major bridal wear 
stores supporting the fashion show, or just the discount 
shops? Also, will the show charge an admission? One that 
does usually produces a better crowd of serious shoppers 
than people looking for cheap entertainment. All of these 
aspects can give you great insight into the affluence of the 
audience to which the show is being positioned, 

2) Make Sure Your Competition Won't Bury You 

Kerry McCullough of Final Touch Entertainment thought 
the bridal fair at a large suburban Cleveland mall would 
reach his audience perfectly. When he arrived, however, he 
found that there were 16 other DJs exhibiting. 

One way to shine above the rest is to secure the coveted 
position of being the DJ for the fashion show. Being able to 
have a booth close to the stage and exhibit your banner is 
worth its weight in gold. 

Don't be as concerned over what the competition is 
doing. Nobody wins in that type of "piddling" contest. 
Unfortunately, many brides are clueless over the differences 
between DJ companies; and the crowded exhibition hall 
may not be the best place to give them an education. 

3) This Is Show Biz, Baby... Look the Part 

San Jose DJ Harold Sasaki says that despite the fact many 
bridal shows are for bargain seekers, there are a certain 
number of attendees who have big bucks to spend. "The fact 
is, the DJ with the best looking booth will get the most 
business, or at least the most brides to talk with. Playing a 


36 


MOBILE BEAT 








video showng what a good time every'one is having with 
you at a wedding will stop the browsers in the aisles." 

Don't go overboard, however, by bringing sound gear into 
your booth. Everyone knows what Mariah Carey sounds like; 
she won't sound any different played on your CD decks 
through your speakers. In addition, music can often be 
distracting to your sales process and disruptive to the booths 
around you. Why not bring a few lighting effects to attract 
visual attention instead? Prospects will see them from across 
the convention floor long before they are within sound 
range of your booth. Another interactive showstopper is to 
have a phone line for your booth so that you can hook up a 
laptop and access your company's Web site. 

We are in the sound business, so communicating the 
benefits of our company visually can be a challenge. Consult 
a local sign company about what types of displays will 
convey what your company is all about. You might find that 
a simple yet attractive vinyl banner will do the trick. If you 
do a number of bridal fairs, you might want to consider 
having professional graphics incorporated into a commer¬ 
cially available "pop up" or "table top" trade show display. 

On your table, place letters of recommendation, perfor- 


W^re in the sound business, 
so translating the benefits of 
our company visually can be a 
challeng 



mance evaluations and snapshots. Protect them under a 
sheet of glass for viewing. Buddy up to the photographers at 
your gigs and have them shoot a few photos of you in 
exchange for placing their logo on the blown up photo at 
your booth. Be careful though; many bridal shows prohibit 
you from exhibiting the names of any other company but 
yours at your booth. 

Personal appearance is just as important. Although you 
can't go wrong wearing a tuxedo, at the very least you 
should wear a dre.ss shirt, tie and jacket If you have a 
tasteful vest with musical notes or sequins, so much the 
better. It will allow you to stand out from the crowd, while 
maintaining an air of professionalism. Wear dress shoes that 
are comfortable. You can't be at your best when your dogs 
are aching. Be neat and clean, but spare the cologne; many 
women don't want to be assaulted by fragrance. And don't 
forget the deodorant and breath mints! 

4) Don't Get Caught Up With Time-Wasters 

Prize drawings are a great way to get traffic to your booth, 
but don't lose sight of the real objective: to qualify each 
prospect. Not everyone attending a bridal show will be in 
the market for your service. It's important that you identify 
the "time wasters" quickly with some direct questions. 

While they are filling out your entry blank, ask, "So when 
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is the big day?" This will let you know how soon they need 
to make an entertainment decision. Answers like "We 
haven't set a date" or "Sometime in 2002" will give you the 
signal to politely hand them a brochure, and move on to the 
next booth browser. 

Be sure your entry blank gathers enough facts, but doesn't 
go overboard with queries. As privacy increasingly becomes 
an issue, if you ask for too much information, entries may 
not be completely filled out. At the very least you should get 
the bride and groom's names, mailing address, day and 
night phone numbers and wedding date. One more tip: 
Don't allow them to deposit the entry into the drawing box 
themselves. Have them give it to you to see if it is filled in 
completely. If it is not, don't be shy about handing it back to 
them saying, "We can only accept completed entries for the 
drawing." Remember that an incomplete entry is useless to 
you for sales follow-up. 

By the way, there are many ways to get free prizes for your 
booth's prize drawing. Approach a local travel agency to give 
away a honeymoon trip, a formal wear store for a free tux 
rental or a swanky restaurant to contribute a dinner for two. 
Your payment to them could be giving them copies of all the 
registrants' names, a small display at your booth, or enclos¬ 
ing their brochure in your information packets. 

Pre-qualifying your prospects with some polite questions 
can also save you money on brochure materials. Because a 
good presentation packet can cost a DJ $.S or more, not 
everyone who stops by your booth deserves the investment 
of a folder, song list, contract and video. The same goes for 
imprinted advertising specialties like pens or memo pads, 
which should always be handed to the prospect. 

Print some alternate low-cost brochures or flyers that give 
just the highlights of your service. In no instance should you 
let anyone walk out of your booth without some printed 
material from your company. 

5) They Came, Tlicy Saw, You Follow Up 

Unless you are offering a special discount, which encourages 
brides to book you at the show, all of your efforts will go for 
naught unless you follow up your leads. 

First, 1 follow up my show leads first with a hand-written 
note, which I attach to my brochure, saying how much 1 
enjoyed speaking with them. 1 make sure to inquire about 
any details 1 learned while talking to them. 

Secondly, I call them on the phone, seemingly to ask if 
they received my note. At that time, 1 ask what they liked 
about my company and the other companies they saw at the 
show. As an incentive for them to book then and there, I 
might throw in some favors or an hour of cocktail music. 

If they still won't commit, 1 ask when I should follow up 
with them. Actually, it doesn't matter what answer they 
give; 1 call them back about tw'O weeks later anyway with a 
stronger close. 

Whatever strategy you choose, the important thing is that 
you have a plan of action. At bridal shows, after you pack up 
the brochures and peppermints, the real work begins. 

foin Dan McKay Tuesday, February 22, when he hosts "Df Dilemmas" 
at the Mobile Beat DJ Show in Las Vegas. Have a bridal show story to 
share? Send it to danmckay&^rodj.com. 
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HOW TO MAINTAIN HIGH STANDARDS MD 
PROTECT YOURSELF AGAINST LEGAL CLAIMS. 


BY Robert Bell 


or owners of most 
Mobile DJ semces, 
the goal is to constantly 
grow and expand. The dilemma faced by every 
entrepreneur is that, in order to continue 
growing, you must hire employees and delegate 
work to others. However, sending other DJs out 
to perform shows for you can be a frightening 
prospect! 

You have worked hard to build a quality 
reputation. Now you must rely on others to 
maintain that quality and cany^ on your 
tradition of outstanding service. How can you 
control what happens when you are not at the 
site? The prospect of being an employer can be 
daunting. Workplace lawsuits based upon 
wrongful termination or discrimination 
regularly make the headlines. How do you 
avoid being tomorrow's front-page news? 

rhere are many ways to deal with these 
issues. The most important is to regularly 
perform written evaluations of your employees' 
performances. Before we discuss the "what, 
when and how" of conducting employee 
evaluations, let's consider the benefits. 

SET THE STAGE 

Most successful DJs have developed a show 
format, and a level of quality that clients have 
come to expect. The personality and quality of 
your company is expressed in many ways: the 
promptness of your Djs, their attire, the way 
your equipment setup appears, the way your 
equipment sounds, the emcee skills of your Djs, 
your specialized show format, and many other 
crucial details. When you send employees out 
to perform, you can and should expect them to 
perform up to your oum standards. 

As your company grows. It becomes difficult 
to maintain quality. You cannot be present all 


the time at every show. When you see some¬ 
thing that needs correcting, you are apt to 
forget it by the time you return to the office at 
2 a.m. When you are seeing your Djs in action, 
chances are they are engrossed in their work. 
The three minutes between song cues simply 
does not provide time for discussion or feed¬ 
back. Moreover, the middle of a show is 
stressful and not a good time for constructive 
criticism. Consequently, the only way to 
provide feedback to your Djs and ensure quality 
control is to do your evaluations at show time 
and meet later to discuss them. 

Most of your employees will learn to do their 
job well. However, it is inevitable that some 
percentage of the people you hire simply will 
not work out. Perhaps they cannot learn to 
operate or set up the equipment properly. 
Others simply do not have the personality to be 
entertainers or the patience to deal vrith people. 
When you are forced to terminate these 
employees, you will need protection from 
claims of wrongful termination. By regularly 
performing evaluations and documenting your 
employees' performances, you have a means of 
refuting such claims by pointing to valid 
performance-based reasons for termination. 

MAKING THE GRADE 

Now that you are convinced you need to use 
employee evaluations, how do you go about 
performing them? Start by sitting down and 
developing an evaluation form. The form 
should list each aspect of a DJ's performance 
that you deem essential. Use a scale to "grade" 
the DJ in each of these areas, and then include 
some blank lines below each category to write 
down your comments. 

Get a clipboard, put your new form on it, 
and take it with you to shows. You do not need 
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EMPLOYEE EVALUATIONS 


By engaging in regular evaluation sessions, you 
will be well on your way to building a professional 
and well-trained work force for your company. By 
comparing evaluations over time, you can even 
follow an employee's growth and improvement. 
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to evaluate every show by every 
employee. You can accomplish much 
by spot-checking. Another option is 
to use a trusted and experienced 
employee as a training assistant who 
can go to shows and help evaluate 
newer DJs. At the show’, grade your 
employee on the form. Then wTite 
down specific comments so that you 
will remember later why you graded 
the DJ the way you did. It is impor¬ 
tant to write down the positives 
along w'ith the negatives. When you 
are away from the stressful environ¬ 
ment of the show, sit down with the 
employee and go through the 
evaluation in detail, explaining your 
grades and offering praise and 
constructive criticism. 

You will be amazed at how such 
feedback will improve the quality of 
your employees' performances. They 
will know that you care and they will 
understand your specific expecta¬ 
tions. rhey will appreciate the praise, 
and respond to the constructive 
criticism. One of the greatest com¬ 
plaints of employees is that they are 
expected to do too much without 
being guided by their employers. By 
engaging in regular evaluation 
sessions, you will be well on your way 
to building a professional and well- 
trained work force for your company. 
By comparing evaluations over time, 
you can even follow an employee's 
growth and improvement. 

The best reason to implement 
employee evaluations is to give you a 
regular forum for continuing the 
training of your employees, in order 
to maintain the high standards of 
your company. Whether you are just 
expanding and hiring new employ¬ 
ees, or are looking for a way to make 
your DJ business even better, it is 
essential to regularly evaluate and 
critique your employees' perfor- J 
mances. •• 

Hciir Robert Hell's ftresentation From 
Copyrights to Contracts Weihiesiiay, 
Februiiry 23, at the Mobile Beat Df Show in 
Las Ve^^as. Rolicrf Bell is an attorney and 
author of Le^tal and Other Fonns for Mobile 
Disc Jockey Businesses, For huitiiries about 
the book, call (888) 222-8182. 
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CREATIVESELLING 



A MOBILE DJ'S MOST VITAL 
ASSET IS HIS OR HER DATABASE 
OF LEADS. ..ORIS IT? 


You have one don't you... a platinum pipeline? A database 
of club owners, corporate contacts, customers, and past 
clients? A mailing list of raving fans? A pipeline you can go 
to for leads, contacts, possible bookings, and just plain gig- 
related networking? If you're going to be a serious contender 
in the Mobile DJ business, this pipeline is absolutely essen¬ 
tial. Equally important is keeping that pipeline unplugged. 

UPDATING LEADS 

The days of the index cards are gone. Today, if you're going 
to seriously chase after continuous work and better-paying 
gigs, computers are the answer for managing leads. However, 
it's still up to you to keep your leads updated. How good are 
your names? Have you done anything to verify your 
database is up-to-date and accurate? 

It's great to send out a newsletter describing your latest 
equipment, music lists, entertainment ideas, and informa¬ 
tion about where you can be currently seen, but it's time and 
money out the window if it doesn't get to the right people. 
There are two things that will kill a direct mail promotion: 
sending it to someone who has no need for your services or 
sending it in an envelope that never even gets opened. 

Besides updating your contacts and their whereabouts, 
you need to make sure you're not wasting your money 
sending material to those who have moved out of the area 
you serve or who have passed away. 



BY Bob Popyk 


BUY OR DIE 

In the Mobile DJ business, you keep 
contacts on your mailing list long after 
they've booked you {in case they want to 
book you again or refer you to their friends) 
or until they can't do anything for you. 
Most Mobile DJs work a wedding and then 
figure that's the end; there will be no 
repeats. Wrong! Keeping in touch might 
not spin off repeat business, but you might 
get great referrals. However, this doesn't 
mean you keep them in your database past 
the point of usefulness. Regardless of what 
you may have heard in the past, you do not 
keep people on your mailing list "until they 
1 either buy or die." 

I How do you know when that is? How do 

/ you keep a constantly purged, up-to-date 
list? Periodically, send your direct-mail 
promotional material first class. This way 
you'll get undeliverable and change-of- 
address information from the Post Office. 
This will enable you to delete the undeliver- 
able mail and update the addresses for the people who have 
moved, providing they haven't moved too far away. 
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Most Mobile D)$ work a wedding and 
then figure that's the end; there will be 
no repeats. Wrong! Keeping in touch 
might not spin off repeat business, but 
you might get great referrals. 


MAKING CONTACT 

The second thing you can do is to call everyone on your list 
once a year. I don't care how many names are on your 
database—do it! Hire someone, if need be. 

Before you begin making these calls, figure out what you 
are going to say to get them and keep them on the phone. 
Say you're doing a survey, getting opinions, or even the 
truth—^that you're updating your mailing list. Be sure to 
introduce yourself first and explain that you are not trying 
to sell them anything—at least not at the moment! The 
questions you ask can be as simple as: "Do you still live at 
such-and-such address?" "Will you have any need for a 
Mobile DJ in the near future?" Or even, "Do you have any 
friends who might be getting married and could use our 
senices?" People love to talk about themselves. If it sounds 
like they are vsilling to talk, ask them for more personal 
information, like what they're doing now, their line of work, 
future plans, if they hire a Mobile DJ once in awhile... 
whatever. All you really want to find out is if you're wasting 
your money sending them brochures, promotional pieces, 
and holiday cards. But the additional information could be 
useful and should be noted. 

You might offer your contacts a small gift for taking the 
time to talk with you on the phone. It could be a discount 
certificate, a pen or any other low-cost item that has a 
perceived value. It's easy work. It's not telemarketing. It's 
tele-schmoozing. You're doing a service for your customers, 
your prospects, and your pipeline. 

Most Mobile Djs don't have the budget for expensive 
newspaper advertising campaigns, drive-time radio spots, 
infomercials and billboards. Your mailing list is a critical 
element in how much business you're going to do in the 
coming years. You want referrals. You want repeat business. 
You want to stay in touch. 

Bob Bopyk is the publisher of Creative Selling®, a monthly newsletter 
on sales and marketing strategies, and author of the book Increase 
Your Mobile DJ Business by 30% Starting Next Week. To reach him 
for comments, request a free sample of Ms newsletter, or to order his 
book, call {800) 724-9700, write to: Bentley-Hall, Inc., 120 Walton 
Street, Suite 201, Syracuse, NY 13202, or visit his Web site at 
www.creath'eselling.com. 
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MEET THE LATEST IN HIGH 
SPEED INTERNET ACCESS. 



BY Reid 

Goldsborouch 



Gold Rush of 1999 has 
egun and, unlike the Califor¬ 
nia Gold Rush of a century 
and a half ago, this one is for the 
rich surfing experience made pos¬ 
sible by high-speed modems. 

It's also a race for the wallets and pocket 
books of consumers, individuals and 
businesses who have been complaining 
about the "World Wide VVait" and those 
willing to put their money where their 
modems are. High-speed, or broadband, 
Internet service costs a premium over the 
SIS to $20 per month that conventional 
service typically costs. 


THE GOOD NEWS 

Witii tlie increasing availability of digital 

subscriber line (DSL) 
Internet cor'inec- 
tions from tele¬ 
communication 
companies, 



cable modem companies now have real 
competition. This should put pressure on 
both industries to keep prices low. 

Each industry has a poor reputation 
regarding pricing. Cable companies, with¬ 
out meaningful competition, have routinely 
jacked up prices for cable TV services well 
beyond the rate of inflation. And phone 
companies could already have owned the 
broadband market had they priced earlier 
ISDN services affordably and not been 
afraid of cannibalizing their lucrative T1 
and similar business-class services. 

The reluctance to forgo fat profit margins 
in favor of growing its customer base was 
ultimately what did in CompuServe, once 
the leading online service and now just a 
faltering bit player owned by America 
Online. This may eventually happen in 
some of the old-guard telecom giants as 
well. Already the "Baby Bells" are facing 
stiff competition from small and nimble 
newcomers offering broadband Internet 
services. 


RING IN THE NEW 

Wired Business 

(www.wiredbusiness.com) is one 
such company. Headquartered in 
Philadelphia, it specializes in 
providing DSL Internet services 
to small- and medium-sized 
businesses in New York, Los 
.Angeles, Chicago, and other 
major cities througliout the 
country. 
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The company offers business-quality DSL connec¬ 
tions ranging from 144 kilobits per second to 1.5 
megabits per second. This is roughly three to 35 times 
faster than conventional modems. Prices for connecting 
a network of up to 30 computers typically range from 
$140 to 5450 per month. 

The above prices are for symmetrical DSL or SDSL, 
which—unlike asymmetrical DSL or ASDL—offers the 
same upstream as downstream speed and is thus more 
appropriate for Web hosting, videoconferencing, online 
backups, and sending large files in general. The com¬ 
pany also offers ADSL to residences starting at 560 per 
month. 

Wired Business is just one of numerous smaller 
companies now offering DSl. services. You can find out 
about others at the Web sites of DSL wholesalers Covad 
(www.covad.com) and NorthPoint 
(www.northpointcom.com). 

STILL ON THE LINE 

The regional Bell operating companies aren't standing 
still, of course. SBC Communications, the parent of 
I’acific Bell, Southwestern Bell, Nevada Bell, and 5NET, 


has announced ambitious [ilans to make DSL services 
more widely available throughout its service area. 

I’acific Bell (www.pacbell.com) has two ASDL offer¬ 
ings. The first, 384 kilobits-pcr-second downstream by 
128 kiiobits-per-second upstream, costs $39 per month. 
The second, 1.5 megabits-per-second downstream by 
384 kilobits-per-second upstream, costs $129 per 
month. The DSL modem and a subscription to an 
Internet service provider cost extra. 

DSL connections are typically stated as maximum 
speeds. Actual speeds are often less, depending on your 
distance to the phone company's nearest central 
switching office, and other factors. 

Though the increasing availability of DSL is causing 
the latest buzz, for home users it's hard to beat cable 
Internet access for price and performance. 

Excite@Home (www.home.net) and Road Runner 
{www.rr.com) are the largest national cable Internet 
access providers. They partner with local cable TV 
companies to provide service to customers. I’rice for 
access is around $40 per month for cable 'I V customers 
and $50 per month for non-customers. 

Cable downstream speeds typically range from 300 
kilobits per second all the way up to 3 megabits per 
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DSLVSCABLE 


Though chances are 
greater than ever that 
you'll be able to get 
high-speed Internet 
service if you want it, 
availability is still the 
thorn in the side of the 
broadband industry. 


second, though upstream speeds are sometimes limited 
to 128 kilobits per second. Cable modem users share 
bandwidth with other users in their neighborhood, 
which doesn't present significant security risks for 
home users, but can be a reason for businesses to opt 
for DSL. 

Though chances are greater than ever that you'll be 
able to get high-speed Internet service if you want it, 
availability is still the thorn in the side of the broad¬ 
band industry. Many providers offer forms at their Web 
sites that you can fill out, with your address or phone 
number, which will then indicate whether service is 
available at your location. 

Who will win the broadband battle? Though both are 
growing quickly, cable has a two-year head start over 
DSL, and most analysts feel that cable will remain the 
more popular choice. 

Reid Goldaborousii is a syndicated cohminist and author of the book 
Straight Taik About the Information Superhighway. He can be 
reached at reidgold&netaxs.com or http://members.fiotne.net/reidgold. 
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P56-CX 18.75 
Par can with cora 

(No plug) 



MTS-100 $165.50 

DJ Truss system 



PAR-36S $15.95 
Pinspot with bulb 

F-780 $68 
700 watt remote 

fogger 






% 

STR-750 $155.50 

750 Watt strobe 
with remote 


SHOOTER $89.99 

S/A Beams sweep 
and change colors 


Call For 
FREE Catalog!! 


OIL-BEAM $175 

Internal oil wheel 



PIN-BALLS $158 

Tiny white beams 



DJ-TOWER.215H 

$139 

Dual 15" 3 way DJ 
Speaker 


www.cheaplights.com 


From High Energy Lighting, Houston Texas U. S. A. 
America’s Largest DJ Lighting Warehouse 

To Order, Call 800 880-0883 
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BOOKREVIEW 

MP3 and the Digital 
Music Revolution 


You’ve almost certainly heard 
the term “MPS," and you may 
be wondering just how to get 
started downloading and enjoy¬ 
ing music with your computer. 

John Hedtke's book MP3 and 
the Digital Music Revolution 
($27.95, Top Roor Publishing, 

ISBN 0-9661032-4-6) provides 
an accessible on-ramp to this 
musical lane of the Information 
Superhighway. Hedtke has suc¬ 
ceeded in getting alt the perti¬ 
nent information down in an 
easy-to-read format, complete 
with graphics of screens you’ll 
find when using the software dis¬ 
cussed in the book. With a de¬ 
tailed table of contents, a help¬ 
ful introductory section that outlines each chapter, and summaries at the 
beginning and end of each chapter, this book is a quick reference guide as 
well as a good overview of MP3, 

The included CD contains MusicMatch Jukebox for playing and processing 
MP3 files as well as Winamp, one of the most popular MP3 players. These 
are shareware titles that you are expected to register after checking them 
out. 

After touching on the basics of MP3, chapter one walks you through install¬ 
ing, setting up, and using MusicMatch Jukebox. Using MusicMatch to create 
playlists, to add to your collection of MP3 tracks, and edit track information 
are all covered in chapter two. Take note that the demo version of MusicMatch 
Jukebox you receive with the book only allows you to record five tracks. You'll 
have to register and pay for the full version (at the time of publication, ver¬ 
sion 4.2 at a cost of $29.99) to get full functionality. 

Although it may seem a bit commercial to focus on one piece of software in 
an introductory book like this, it actually makes sense when you consider 
the common funcUons all MP3 players and encoders share. Fortunately, 
chapter seven, “Using Other Software,” gives an overview of other popular 
programs for playing, recording and manipulating MP3 files. In this section 
the author’s descriptions of Winamp, Sonique, Unreal Player Max, and other 
MP3 player/encoder programs appear to be fair and informative. 

Back in chapter three you’ll find tips on getting MP3 tracks from Web sites, 
newsgroups, and FTP sites, as well as advice on searching for songs, and 
upgrading your hardware to handle your quest for online music. 

Chapter four introduces the concepts behind “ripping" or recording tracks 
from other formats into MP3. After a brief overview of the different digital 
formats and an explanation of how MP3 compression works, ripping songs 
from your CDs into your computer is covered. You’ll also find out how to 
create MP3 files of songs from your LPs and cassettes. 

The remaining chapters cover connecting your computer for audio playback 
and recording, editing your MP3 files, burning CDs, and, as already men¬ 
tioned, using other MP3 software. Chapter eight gives a thorough overview 
of available hardware options for playing MP3 files away from your computer. 
Especially useful is an appendix, which lists online resources for everything 
related to MP3. 

Hedtke's style is very readable and his explanations of technical concepts 
get right to the point. For anyone who wants to avoid a lot of trial and error in 
the process of finding, downloading and piaying MP3 files, this is the book 
for you. Seasoned computer experts probably won't find anything new here, 
but they are obviously not the intended audience. 

For further information, go to http;//TopRoor.com/mp3/ or call (800) 247- 
6553. 
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Audience Participation 
Fashion Show. 



The 5th Annual American 
Disc Jockey Aw^ds Show 
is your chance t@ learn from the 
best, share skills and compete for prize 
combinations worth over $1000 plus trophies. 
Past winners have used these credentials to 
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Alan Cabasso with 
Gemini Sound Products 
25th Anniversary Award. 


increase their business. Imagine what it will 
do for you \ 

Plan to join us for this televised industry salute on 
the night prior to the Mobile Beat convention. 

The festivities include a Hall of Fame exhibit and 
inductees, contests, prizes and exhibits ... 

So, get dressed in your finest and join us! 



Hundreds of DJ*s from all 
over the USA gathered 
► 7^0 for last years show. 


Sponsoreit by 




Hall of Fame inductees: 

left to right 

Al Lampkin and Robert 
Lindquist 19d9t John 
Rozz 1997 and Jon 
Michaels 199a 





Propmaster of the Year 
competitors using 
inflatable guitars. 
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A Division of Anmtaf Amitch Shows, /m\ 

February 21,2Q00. Doors open at 7 pm. Show starts at 8 pm, 

Tropicana Hotel Ballroom - Las Vegas, Nevada 

$25 at the door. $5 oil II purchased prior to Jan. 31 

ADJA members (with 2000 membership card) will get an 

additional $5 off If purchased prior to Jan. 31 

Ticket Information; (888) 894-9902 

For further intormatian - www.ameriGandjawards.com 
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COMPUTERIZED Dj 



IS IT WORTH UPGRADING YOUR PC WHEN 
MANUFACTURERS ARE GIVING THEM AWAY? 

BY Reid Goldsborouch, 

EDITED BY RENEE LaSSIAL 


B uying a new computer these 
days is like playing the stock 
market. Whether or not you 
get the latest equipment for the best 
price is anyone's guess. Will you get 
your computer home only to find out 
it is already outdated or that prices 
for that model have been drastically 
reduced since your purchase... an 
hour ago? 

Because the computer business is 
so competitive, technological 
advancements are running rampant. 

Who can keep u[)? For the average 
consume!, it's almost impossible. 

But vve feel we must. Possiblv 
because hardware manufacturers 
coiTtinue to put out faster processors 
and larger hard drives, and software manufacturers follow 
suit with new programs that require and eat up all that new 
speed and space. No sooner do you install more memory 
and the latest operating system and your computer is 
yelling, "Feed me!" 

So we run to the computer store in desperation crying, “1 
need more memory!" I’he computer revolution has turned 
us into a world of silicon junkies in constant search of a 
quick fix. 


REHAB 

OK. So you admit to the fact that 
you're hooked. There's no going 
back. Technology only advances, it 
doesn't regress. The question is, how 
do you keep up your computer habit 
without finding it necessary to hock 
all of your worldly possessions? 

You can continue to upgrade your 
computer piece by piece. It seems 
reasonable at first. If you have a 
computer that cost around 
$1,400 two years ago and 
want to increase the hard 
drive from 4.3 GB to 8.4 
GB, you can do it today for 
little more than $ 100. That 
certainly sounds reason¬ 
able, you say. Maybe it is. But then you find your modem 
isn't fast enough ($25), and your video card doesn't have 
enough memory ($35), and then your processor isn't fast 
enough {.SI 30). To make matters worse, when it comes time 
to replace the motherboard ($100), you find out you need a 
new case ($50) in order for it to fit! 

Fhat doesn't even include additional memory, which is 
usually the first upgrade you make. With memory prices at 
an all-time high, it's not even worth considering. 

When all is said and done, you realize your two-year old, 
$1,400 computer has now cost you an additional $400. And 



With all the special offers available today, it looks like it may make more sense 
to just buy a whole new computer rather than salvage the old one. 
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that doesn't include service, if you can't 
install the hardware yourself. To top it 
off, by the time you finish upgrading 
everything, it's time to start all over 
again! Is it worth it? Six months ago, 
maybe. Today, however, not likely. 





DISPOSABLE SOCIETY 

Computer dealers are making it easier 
and easier for you to get your 
hands on the goods by 
encouraging our w-illingness 
for disposable items. I'here are 
numerous incentives, such as 
rebates, to get you hooked and 
coming back for more. With all 

the special offers available today, it looks like it may make 
more sense to just buy a whole new computer rather than 
salvage the old one. 

For about $4(X) you can upgrade your current computer, 
or for the same amount or less you can 
get a brand new one. For example, one 
offer (available at press time) is the Intel 
Celeron™ 400 MHz PC with a 6.4 hard 
drive available for $179.99. If you need 
a 15-inch monitor and bubble jet 

printer, you can buy all three pieces for less room for further 

only $259.99 (after rebates). If you shop 
around, you'll also find deals that 
rebate the entire cost of the computer 
(probably not including the monitor), 

I he only catch to all these deals are, 
you have to subscribe to the participat¬ 
ing online service for a specified 
amount of time. Let's face it, you were 
going to subscribe to the Internet 
anyway, right? So why not get the 
computer for free? At least it won't hurt 
as much when you find out it's worth¬ 
less a year or two later. 


you have to decide when to iijigrade 
your softw'are. Cine argument against 
most sofnvare is that the upgrailes 
aren't as compelling as they once 
were. The computer revolution is now 
two decades old and most programs 
have already gone through many 
upgrades, "Mature" software has less 
room for further improvement. Many 
computer users arc realizing that 
upgrading software shouldn't be a 
knee-jerk process. 

If you're running Windows 95 
wthout problems and don't need the 
USB support of Windows 98, save 
your money. Unless you can benefit from Microsoft Clfficc 
2000's collaboration and Web-integration features, stick to 
Office 97. Just because there's an upgrade out there, doesn't 
mean you have to buy it. 


"Mature" software has 


SOFT SELL 

That takes care of the hardware dilemma, but what about 
software and its constant upgrade costs? Well, if you take the 
advice to replace instead of upgrade your PC, the software 
problem takes care of itself, since most computers come 
preloaded with the latest versions of operating systems, word 
processing and Internet service sofhvarc. 

If, however, you choose to upgrade your hardware, then 


WEIGH YOUR OPTIONS 

As w'ith most things, there are 
always exceptions to the rule. 
Under certain circumstances, it 
may make sense to add compo¬ 
nents to your current system, 
rather than starting all over. 

If not too long ago your PC 
was a top-of-the-line model with 
all the options, including a 17- 
inch or larger monitor, purchas¬ 
ing a "bundled" computer outfit 
doesn't make a lot of sense. You 
would be paying for a lot of stuff 
you don't want or need. It also 
may not be worth it if the "free" 
PC doesn't provide a good 
enough upgrade—for example, 
going from a 4.3 GB hard drive 
■ “ to a 6.4 GB. You also may not 
like being required to sulrscribe 
to an Internet service for a 

specified amount of time. If that is the case, you are prob¬ 
ably better doing things on your own. 

It all comes down to two ideals. "If it ain't broke, don't fix 
it," or "You can't teach an old dog new tricks." You decide. 


improvement Many 
computer users are re¬ 
alizing that upgrading 
software shouidn't be a 
knee-jerk process. 




Reid Goldsborough is a symikated culutimist and (itdhor of the book 
Straight Talk About the Information Superhighway. He aw be 
reached at reidgold@uetaxs.coin or http://menibers.hoinc.net/reidgold. 
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THE QUESTION IS...IS IT TIME TO ADjUST 
TO YET ANOTHER FORMAT CHANGE? 


BY Greg Tutwiler 



Y ' ou've been hearing the hype about 
digital versatile disc (DVD) for a little 
over two years now and you may still be 
asking, "What's the big deal? I'm doing just fine 
with my CDG karaoke library, 1 don't need DVD... 
do [?" At least tliat's the way I felt when I first 
heard DVD touted as the wave of the future. 

It sounded like the same song and dance we 
iieard when the compact disc (CD) format was 
first introduced, and vveall know how that came 
out. it took some time, and cost a few bucks, but 

little by little w'e replaced all of our 
LPs and 45s with the more compact 
and reliable discs. So does this DVD 
thing mean that we'II have to re¬ 
place all of our CDGs? Maybe, 
maybe not. 

WHAT'S IT ALL MEAN? 

In 1980, Pioneer Electronics intro¬ 
duced the world's first laser disc (1.1)) 
player. Depending on what account 
you read, karaoke was "born" 
shortly thereafter in Japan. It wasn’t 
long before karaoke began to show 
up in nightclubs around the world. 
Pioneer quickly reacted by creating 
the industry's first karaoke library 
on LD. 

LD karaoke put the lyrics on the 


screen for the singer and included full motion 
video in the background, giving the audience 
something interesting to watch w'hiie the singer 
performed. Compared to the standard broadcast 
video signal of .^30 horizontal lines of resolution, 
LD offers 425 horizontal lines. VMS and 8 mm 
tape both play at 240 horizontal lines, so the LD 
format gives KJs a superior video picture to go 
along with their new form of entertainment. 

While the LD format offers a more visually 
stimulating end result, the discs are heavy and 
cumbersome to use. An LD can onlv hold 60 min- 
utes per side on a 12-inch, double-sided disc and, 
at $ 100 per disc, it is a very expensive fomiat. 

ENTER THE CDG 

By the mid '90s, LD began to be overshadowed 
by the newer, less expensive CDG (compact disc 
plus graphics) formal. Without sacrificing audio 
quality, the 5-inch disc is considerably lighter and 
more transportable. The song lyrics are imbed¬ 
ded on a blue screen, which actually makes them 
easier to read. The format was quickly adopted 
because KJs were willing to sacrifice the full mo¬ 
tion video images of LD in exchange for a 70 per¬ 
cent reduction in cost for a CDG. 

While the LD format is still used by some KJs 
today, it's no longer supported by manufacturers 
and, therefore, has ceased to be released. The CDG 
format is currently the accepted standard for 
karaoke today... for now, 

OTHER OPTIONS 

Sandwiched in between LD and CDG is a short¬ 
lived technology' called video compact disc (V-'CH), 
w'hich uses the 5-inch size with a signal compres¬ 
sion technique called MPEG-1. 

MPEG-1 compression allows recording to take 
place in l/20th to l/50th of the space needed for 
the uncompressed data recording. By compress¬ 
ing the data, however, a lot of the video quality is 
lost, rhe motion is jerky and complex pictures 
turn out coarse. On screen, it is barely compa¬ 
rable to an analog video picture such as on VHS, 

The bigger problem with VCD is that it requires 
the purchase of new playback hardw'are, which 
few consumers are willing to do. VCD, while still 
available, never reallv took off with the consumer. 
It is rumored, however, that a "Super" VCI> may 
be on the horizon. 

THE REAL FORMAT 

This brings us to the technology/format called 
DVD. Around 1997, a group of industry giants, 
including Sony, Philips and Pioneer, began intro¬ 
ducing a playback format that is destined to revo¬ 
lutionize every aspect of the audio and video me- 
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There’s a whole lotta 
abbreviating goin’ on! 

Here's a list of popular terms as they relate 
to DIGITAL FORMATS: 


CD - Compact Disc 

(originally known as DAD - 
Digital Audio Disc) 

CDO or CD+0 

Compact Disc plus Graphics 

DVD 

Digital Video Disc or Digital Versatile Disc 

LD 

Laser Disc 

MPEG 

Moving Pictures Expert Group 

MP3 

MPEG Layer 3 

VCD 

Video Compact Disc ' 
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Increase Your Profits 

with professional brochures and postcards for DJs. 


Command Higher Prices! • Build Your Business Faster! • Make more money now! 

increase Your Bookings For: 







Weddings 
School Donees 


Corporate Parties 
Bari Bat Mitzvahs 


Call for FREE SAMPLES: 
Toll Free: /-800-8/0-4/52 

Phone: 515-276-9266 
Fax: 515-276-4267 
E-mail: bkthrou@aoLcom 


Check out our exciting line of 

Presentation Folders for DJs 

Calf for FREE SAMPLES now: i-800-810-4 f 52 



Visit our website to view our entire product line now! 
www.breakthroughbrochures.com 

















































































REALITYCHECK 



STRAIGHT TALK ABOUT THE 
INTERNET AND HOW IT 
WILL AFFECT DjS, ARTISTS 
AND LIFE AS WE KNOW IT. 


BY Laura Betterly 
WITH Robert S. Nahas 


E ver since the Internet became the Mecca for the world, the No. 1 
topic searched has been SEX. No other topics, breakthroughs or 
technologies have ever come close to the widespread interest that 
this three-letter word has generated. If something were to win over the 
millions of straining eyeballs from the sexual sideshows that infest the 
Net, it would have to be exciting, powerful, effective, useful and very 
creative. 

Impossible as it sounds, it actually has happened. There is a new 
subject on the Internet that has become tlie No. 1 searched topic, even 
beating out sex. It's likely you've heard of it - MPEG Layer 3, better 
known as MP3. For the first time, the majority of on-line users are typing 
"m-p-3" instead of "s-e-x" on their keyboards. It is quite refreshing, to say 
the least, that a subject relating to the arts is so popular. 

"So what's all the excitement about," you might ask? In short, there 
now exists a technology, which empowers lovers of music — both the 
artist and the listener — like never before. 

REWIND 

Ml’EG, pronounced “cm-peg," stands for Moving Picture Experts Group, 
This acronym stands for two things: First, it is a sophisticated technology 
designed for compressing and transmitting audio-visual information fi.e. 
music and video) over networks such as: satellite, the Internet and 
teleplione. It does this without any detectable loss in quality of the sound 
or picture. 

Second, it is an industry-standards group that helps make the coding 
and transmission of audio and visual information universally compatible. 
(When you hear of MPEG, it is usually referring to the technology.) 

The potential that this tremendous breakthrough offers us is almost 
overwhelming when one realizes its true capabilities. This is the start of 
something very big. 

THE MUSIC 

MP3 is an extension of MPEG technology that specifically deals with how 
music and other audio files are compressed and stored on a computer 
disk. Layer 3 is the third evolution audio coding standards in the technol- 
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' TrussUte 16 — $1199 

12” Aluminum Anodized Trussing System with 16 Aircraft lamps! Easy & Fast Setup! 
720,000 c.p. Red'Blue*Amber*Magenta gels X/Y Aiming Capability. 6 AC outlets prewired 


Worlds Lightest . 

Console with Puil-out Drawer!!! ' 
Featur es pull out locking drawer 
Four Models to choose fr omU 


250 Watt halogen lamp 
18 gobos /10 colors 
3 split colors 5 white; 
230 degrees of pan. 


Mega Strands Panel — $999 

552 lights Red, blue, amber, magenta 4 channel chase I2'w x S'h Suspends between bipods 
Carr y bag included - tripods optional. __ 


Optional controller — SI 99 
MX-1R Hardcase with tripod mt. — 
MX-1 System 4 units with controller 


Star Galaxy I 

Patterns to the audio beat—^S169 

Star Galaxy II 

Slow rotating colored patterns—^S219 

Star Galaxy III 

Audio beatArariable speed remote—S269 


4-Par 38’s Halogen Capsylite 2000 hr. spottamps CSL shock 
mount suspension Multi-patter n sound sync controller 
Tripod included Roadcase 43”W x 12”N x 12'‘D 

Stagelights in Black or Chrome 


SuperTable — $299 

This equipment platform allows you 
to bring in all your equipment in one 
trip. Unfold the legs and it's your 
equipment table. Holds 840 lbs! 
Covered with charcoal or black 
carpet. Protective comers 3 
carrying handles 6 heavy duty 
dual ball-bearing wheels. Center 
wheel taller for 360 degree turning! 
Chrome plated heavy duty legs 
Skirt Included. 


Case + 240 ProSleeves!!! 

Separate pocket for liner notes 
Top tab pocket for CD Spine labels 
8 CD Dividers 

Extra Sleeves —30 for $7.50 (25 cents ea.) 


ACL-24 Aircraft Ughting 


24-28V Aircraft Laser-Type Beam lights • 1.2 Million Candle Power 
X/Y /timing Red-Blue-Yellow-Magenta 2 AC effects outlets on 
back Roadcase with effects mounts Clamps togettier as travel 
case! 4 Min. Setup, One-Year Warranty 
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ogy. With MP3, it is 
possible to produce CD- 
quality sound while 
only using up approxi¬ 
mately one-tenth the 
amount of disk space 
normally used on CDs. 

For example, where you usually get about one hour of 
music on a CD, with MP3 files you can get approximately 10 
to 11 hours of music on the CD. The MP3 format does this 
by analyzing the audio files and discerning which are within 
the range of a human ear's ability to hear and which are not. 
The hearing range of the human car is within 20 Hz (cycles 
[x*r second) and 20,000 Hz. The MP3 format discards the 
non-disccrnable sounds, saving big chunks of disk space. 
Pretty smart! 

Just as CDs replaced vinyl records because of their 
significant advantages, MP3 is the next generation digital 
format for recording and storing music. This format has 
great advantages over previous technologies. For one, you, as 
a DJ, can go to a gig with your whole repertoire of music on 
a couple of disks instead of having to lug boxes of records, 
cassettes or CDs. 

The standards of MP3 are considered open in that they 
are protected by the ISO (International Standards Organiza¬ 
tion). 'Phis means that they are not controlled by private 
enterprise and are clearly set and defined for universal 
utilization. These standards cannot be changed without the 
ISO's approval. 

ARTS AND CRAFTINESS 

How MP3 will ultimately effect music artists (DJs and 
musicians) and listeners is far too uncertain to go into at this 
time. However, to give you an idea of the potential power 
this format holds, let's take a look at a few aspects. 

Since the beginning of recorded music, the only way for 
artists to make their work available to the world has been 
through the record labels. Unless you’re a millionaire, it’s 
basically impossible to fund the entire project costs of studio 
time, high volume CD burning, promotion, cover design 
and distribution (to name a few). 

As history shows, it has been a standard business practice 
of record labels to control and exploit the artist for their own 
vested interests. Well-crafted, ultiinatuni-style contracts take 
copyright ow-nership of the artist's works. This results in the 
artist no longer owning his or her creations. T>pically, artists 
only receive a minute percentage of the financial earnings 
made from their creativity and hard work. Cold, hardcore 
business has been tainting the splendor of creativity and 
turning it into a degrading "take it or leave it" affair. But this 
is all about to change because of MP3 technology. 

ITS A NEW DAY 

As long as MP3 remains available for anyone to use as part of 
an inalienable right to communicate freely in the best way 
that our culture has to offer, musicians will be empowered to 


hold a stronger position 
for fair-minded recording 
contracts, or even bj'pass 
them altogether if they 
wish. 

In the field of writing, 
an author has the option 
of utilizing a publisher to produce his or her book or can 
self-publish, if the contract offered is undesirable or unfair. 

In many cases, the author can make out better by self- 
publishing because the percentage of profit per book is 
much higher and he gets to keep the copyrights. 

With musicians' newfound ability to self-publish and 
promote themselves through the Internet, as well as distrib¬ 
ute their music, comes an even playing field between the 
artist and "The Big Five" record labels. 

Now musicians can have their own songs recorded in 
MP3, one at a time, if financially necessary, and instantly 
disseminated to the world over the Internet through 
established Web sites or their own Web page. There are more 
and more musician-oriented companies that are making it 
possible for artists (such as DJs, singers, songwriters and 
musicians) to record their works in MP3 format. With this 
improved ability to download music tracks over the Internet, 
the need for "the middlemen" (record labels, their lawyers, 
promoters, etc.) becomes null. 

It's certainly no wonder that the RI.AA (Recording Indus¬ 
try .Association of America), the group that represents the 
record labels, is scrambling to figure out a way to manipulate 
this new technology that liberates the artist and loosens the 
corporate grip. Without this control, the record labels are left 
without the ability to back artists into a corner as the only 
way to get recognized as an artist. 

Thus far, their attempts to thwart or control this technol¬ 
ogy has failed in a number of major lawsuits, which they set 

forth. One of the biggest and widely known cases was their 
» 

attack on the Rio, a portable MP3 player made by Diamond 
Multimedia, which allows you to play MP3 tracks on the fly. 
The judge on this case did not agree with the RIAA's stand 
that this product violates the Audio Home Recording Act 
passed in 1992, which states that royalties should be paid to 
offset illegal recording of music. 

A NEW WORLD 

MP3 also means the liberation of the lovers of music: the 
listeners. Up until now, the listener has been limited to 
obtaining music that the record industry chooses to offer. 
Part of the marketing and promotion of music is to create 
fads and to change them on a regular basis. The theory is 
that the listeners will not become complacent with the 
collection they have and will want the newest, coolest 
sound, keeping sales climbing. This is all fine except for the 
fact that there have been thousands upon thousands of 
inaedible artists over time whom we never got to hear or 
meet because of these fads. This massive assault upon the 


With this improved ability to dow^nload music 

tracks over the Internet^ the need for "the 
middlemen " (record labels, their lawyers, 
promoters, etc.) becomes null. 
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More Digital Formats! 

Though MP3 is expected to remain the dominant format for some time 
to come, there are other digital formats that exist for playing songs 
and other audio information. At some point in the future, one of these 
formats may come to dominate the digital music world. 

j AAC - An MPEG Standard that may be the next in line for popularity. 

□ AC2/AC3 - A format not part of the MP3 Standard that was created 
and licensed by Dolby. 

j VQF - Created in Japan and offers a higher-quality sound and more 
compression. Yamaha, Texas Instruments and a few others 
have licensed this technology. 

J ASPS - A proprietary format created by AudioSoft, which enables 
secure distribution of music files. 

J E-PAC - A secure (RIAA approved) compression format by Lucent 
Technologies. 

J A to B - A secure (RIAA approved) compression format. 

J Liquid Audio - A secure (RIAA approved) compression format. 

At this point in time, MP3 has the best variety of tools and is offered 
on a wider spectrum of hardware than any other formal. It also does 
not put as much strain on your hardware. Add these points to its 
overwhelming popularity and you come up with a winner. 


artist is being thwarted thanks to MP3. 

rhe Internet is teeming with Web sites, newsgroups and 
even FFP (file transfer protocol) sites that are full of music 
with new artists of all types. New artists arc especially 
encouraged at these sites. There are all kinds of styles and 
genres to choose from, and new ones are being created 
regularly. It's absolutely awesome. It's the ideal environ¬ 
ment for the artist and the way it should be. 

It's amazing that people have been manipulating the 
creative field of music on our planet in the first place. It just 
seems more like something out of a science fiction story 
than real life. Art is for everyone and should be available to 
everyone without any meddling from anyone. Don't you 
agree? 

We are in pioneering times and, as such, I feel we are on 
the forefront of the new digital music revolution. Is the 
revolution going to be MP3? I tend to think so because it's 
an open format, but i am of the opinion that all the "noise" 
is not about piracy and royalties; it's really about artistic 
control. Let's face it, DJs push music content and help the 
record companies sell more records, so it does not make 
sense for the record companies not to embrace our indus- 
try. 

This is about YOU and making your job easier and 
allowing you to entertain your crowds (and seeing the 
chiropractor less often). This is an exciting time to be 
involved in the music industry. 

Laura Betterly is president of VisioSonic. She weicomes any com¬ 
ments and siig^iestions. Her e-mail address is laura(?^’isiosotlic.com. 
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RIAA president talks on how the group is reacting to new technologies. 


NEW YORK CITY—At the first IMX (Interactive Music Expo) 
show (August 9-10) the spotlight was on the technologies 
revolutionizing music distribution and promotion. 

Central to the IMX mission was demonstration and 
instruction on how to implement developing technologies. 
The comprehensive program offered over 30 workshops, 
seminars and keynotes with defining information on where 
the music industry is, and where it's going. 

Much of the attention focused on digital compression 
technologies, such as MP3, music promotion on the Web, 
and copyright/piracy issues. Among the keynote speakers was 
Hilary Rosen, president and CEO of the RIAA (Recording 
Industry Association of America). 

Rosen began her talk explaining how, in the technology 
area, the RIAA is positioning itself as both a strategist and an 
advocate, citing the RIAA's involvement with the Secure 
Digital Music Initiative (SDMI). SDMI is a forum for the 
development of a secure, open framework for playing, storing 
and distributing digital music. Presently, over 110 companies 
representing a broad spectrum of information technology 
and consumer businesses are involved, including many RIAA 
members. 

Rosen said that fighting piracy is part of being an advocate, 
"Whether it is street vendors or on the Internet, if copyright 
owners tell us that it is unauthorized, we take it down." 

Over the past few years, the Internet in particular has 
presented some interesting challenges for the trade group. 
"What I have tried to do with RIAA anti-piracy activity on the 
Web is enforce and educate. We don't prosecute the people 
who download; but if you are a repeat offender or someone 
who is managing very large sites, watch out, we will find you. 

I am not defensive about this work. I am proud of it." 

She went on to say, "Some have argued that the major 
record companies have been slow to adapt their businesses to 
the Web. In part, this is true, but it has also been entirely 
appropriate. The reality is that when large companies hold 


billions of dollars of assets on behalf of artists, they are careful 
with how those assets are used. It is one thing to be in your 
mom's bedroom developing the new world order on your 
computer when you have nothing at risk, but record companies 
and artists still sell 98 percent of their product through tradi¬ 
tional bricks and mortar retail. No artist, no matter how 
visionary, wants their record company to f**k up their Wal-Mart 
sales." 

Rosen's talk took place just days after Diamond Multimedia, 
the Recording Industry Association of America and the Alliance 
of Artists and Recording Companies (AARC) dismissed their legal 
actions and announced a mutually satisfactory resolution of 
outstanding legal issues related to Diamond's Rio portable 
Internet music player. 

During the Q & A session, Rosen was asked why the RIAA 
sued Diamond in the first place. "I ask myself that everyday," 
she replied, explaining that, at the time, the action was necessi¬ 
tated by the RIAA's need to be forward thinking as to the 
possible effect any novel new format may have on the recording 
industry. 

On the topic of a potential re-recording license for D]s, which 
would allow U.S. Djs to make a single back-up copy of their 
music library on a computer or other medium, Rosen said: "I'm 
sympathetic with Djs who want to facilitate an easy way to get 
access to their music... It would be nice if we could have a 
system like the Canadians, but there are a lot of artist contrac¬ 
tual problems that make it very difficult to administer. I'm 
committed to always reviewing the concept, but it's a very 
tough system and, until there is such a system, Djs are just 
going to have to do it the way everybody else does and try to 
get licenses directly (from the labels)." 



Camilla up! 

IMX wilt take place (k toher 4*5, 2(}00 in I.tts Angeles, 
(^dif. at the I.A (ronventian (A^ntcn I'oi inltnmafvfn visit their 
UV/t fif WWWJmusk xpty.com. 
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The future has arrived with Visiosonic’s PCDJ SpaceOpera^''*, This 
all-in-one system sets up in minutes and lets you scratch drgilaf files, 
loop, control 60 effects programs perfect for break beat, remix and live 
performance (include reverb, delay, filter, flanger and more). Pitch shift, 
time stretch, retrigger, and reverse sample phrases with touchpad 
control and fingertip precision. Leave the 70 pounds of CDs in the past, 


See the entire tine of PCDJ products at www.visiosonicxom/mdj. 
Download a free trial version of the software todayl 
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THESCOOP 



VisioSonic's DJ 
Digital 1200SL 
does much more 
than lighten your 
load. 


BY Gary the Geek 


J ust as you may have thought vinyl would never be replaced with CDs, some of 
you may feel that CDs will not be replaced with MP3. The fact is, however, that 
it is happening as we speak. This conversion affects Mobile D)s immensely... and 
positively. It means carrying a lightweight laptop computer instead of your 
current heavy music library. Searching for a song no longer means fingering through 
your CDs or IPs. With MP3, it's quick and easy to find tracks. No longer will you find 
CDs missing at the end of the night. In addition, you can do things like set up 
background music ahead of time, before you even leave the office. You also won't 
have to spend time mixing songs while trying to entertain the guests. I could go on, 
but first let's take a look at a software manufacturer who's enabling the D) industry to 
use MP3 more effectively. 

The players 

There are a number of MP3 players designed for DJs. Two that have been reviewed 
previously in Mobile Beat are the PC-based D] Power and MegaSeg, which is designed 
for Apple's Macintosh computers. Audio Box's AMPS (Automated Music Program 
Software) is another player to check out. With the tagline "Let AMPS run the music 
while you run the show," Audio Box touts high-quality audio on demand. Features of 
AMPS include auto-mixing, variable pitch, variable speed, individual song level 
adjustment and instant access to all your music. The program was being revised and 
updated as we went to press, so look for a complete review in an upcoming issue. 

Another player attracting a lot of attention from PC-based mobiles, and the basis 
of this Scoop, is VisioSonic's D| Digital 1200SL software. Based on the opinions of a 
sampling of DJs using this software, it has an interface that is not only DJ friendly, but 
also gives the operator total command of creativity. 

Born in basic 

Features of the VisioSonic software include instant start, exact cueing to a fraction of a 
millisecond, pause with "audio looping" so you can hear the cue point, visual 
graphics for further adjustment and the ability to pre-listen to cue points when 
tweeking. In addition, the software has the ability to "auto cue on stop" and skip the 
silent part at the beginning and end of a track. 

Another hot button is "match pilch to BPM," which makes beat matching 
extremely easy. There are also pitch controls on each of the two players adjustable 
from plus or minus 4 percent to 52 percent. A metronome assisted BPM counter with 
a mini player allows tracks to be pitched and bent to make a perfect match. Users can 
step cues in BPM steps, moving forward and reverse to find the right beat. 

The Digital 1200SL software includes an extremely fast CD ripper, with jitter 
correction, for quick, easy extraction of audio from CDs. In addition, high-quality 
sound is ensured with a 10-second sound buffer and an improved MPEG decoder 
with a unique de-click DSP, which suppresses 90 percent of unwanted digital noise 
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When it comes to mixing on the fly, the 
search, labeling, grouping and find ca¬ 
pabilities make this an excellent solution 
for organizing your repertoire. 


from corrupt MPEG files. The software also dynamically changes the priority of PC 
jobs depending on the processor load to ensure skip-free playback. 

According to the electronic nnusic manager from mp3.com, Evan Bartholomew, 
"I've been able to provide 5 hours of continuous music at a desert party, keep the 
crowd ecstatic, and didn't have to pack a single piece of music or worry about sand 
getting into my needles. Truly a groundbreaking addition to the art of DJ'ing." Two 
other Djs using the PC DJ Digital 1200SL are Professor Jam from Spinning Crazy 
Productions and Bobby Morganstein from BMP, who have nothing but rave re¬ 
sponses about the system. 

Advanced tricks 

When it comes to mixing on the fly, the search, labeling, grouping and find capabili¬ 
ties make this an excellent solution for organizing your repertoire. It contains a search 
engine for the track database, and users can create an unlimited number of groups 
and sub-groups in the "record case" to store links to tracks on both the hard drive 
and removable media. Sub groups can then be sorted by BPM, title, artist, version or 
comment. DJs can easily tag edits with the new ID3v2 Version 3.0 tag standard, 
which is compatible with both WAV and MPEG files, to store all information about 
BPM, cue points and other track highlights. The software also allows users to put 
individual names on cue points. 

The system is password protected and wards against changes in music selection 
while the program is in operation. Encryption of the encoded MP3 files makes it safer 
from theft and piracy. 

The Digital 1200SL can hold an unlimited numbers of tracks in the record case. So, 
realistically, it will hold as much as your hard drive can handle. As an example, a 10 
gb hard drive will hold well over 3,000 tracks at 192 kb VBR. Twenty independent 
cue points can be set per track. It offers seven different interface options of setup to 
suit anyone's desires. For example, if you already have a mixer, the Digital 1200SL will 
display on the computer screen without the virtual mixer. 

You can "fast listen" to tracks in headphones when searching for tracks before 
loading them, and songs can be placed in a "wait list" for temporary storage of tracks 
before playing. The wait lists can be saved for future use, which means that you can 
have a group of wait lists saved of completely arranged tracks for different types of 
events that will play for the entire night. If you can't make it back in time to do the 
next mix, the auto pilot function takes over and will automatically play tracks from 
the record case, never allowing any gaps of silence. 

The Digital 1200SL supports WAV files, MP3, the new VBR MP3 and encrypted 
MP3. The product has MIDI control support and can connect to any external MIDI 
controller. 

For more infonnatiofi, visit www.VisioSonicxom, atll toll free nt t877) 778-4746, or e-nuiU 
saiesC^VisioSonk.coin. J 
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I USA TODAY 
I Friday, Sepi. 17*M999 
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jUST AS YOU GO DIGITAL 

According to the OctolxT '99 issue of Popular Sciemx’j a new copy-protection tech¬ 
nology from the UK might prevent music CDs from being copied by CD recorders 
or PCs. In addition, this same coding will negate the benefits of using digital sends 
from your CD player, turning it into an analog-only device. As the science and 
technology magazine reports, "These potential limitations are part of the AudioLok 
red copy-protection technology being developed by UK based C-Dilla, a subsidiary 
of Macrovision, wfiose anti-copy system currently prevents videotapes, DVDs, and 
pay-per-view movies from being recorded on VCR." I'he report goes on to explain 
how AudioLok blocks a PC's CD-ROM drive from playing music, making it impos¬ 
sible to record to your hard drive. The company says it can prevent AudioLok discs 
from being copied 
on audio CD re¬ 
corders even when 
played in regular 
CD players. On the 
upside, the elec¬ 
tronics industry 
has a good track 
record when it 
comes to challeng¬ 
ing any technology 
which defeats a 
product function 
that consumers 
have already paid 
for. Stay tuned. 

-fi 

TEN AND 
GROWING 

I'en years ago, 

Charles Sued ac¬ 
quired $5,000 
worth of inventory 
and set up shop 
overall electronics 
store in New York's 
south Bronx. To¬ 
day, Upstairs 
Records has grown 
into a multimillion 
dollar business 
with two locations 

and 25 employees. The company's corporate headquarters and mail-order division 
arc now located in a 9,(X)0-square-foot facility in Brooklyn. Ike Kairey, vice presi¬ 
dent, is amazed at how the company has expanded; "1 remember when Charles 
and I were the order takers, customer service, accounts receivable, and shipping 
department all by ourselves. We're just thankful for the great customer base we've 
developed over the years, along with the fabulous reps and manufacturers we work 
with." 

Upstairs Records sells a full line of DJ sound and lighting equipment, studio re¬ 
cording gear, vinyl records, videos and CDs. Their Web site is located at 
vvww.upstairsrecords.com 

more Juice on page 89 
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MOVIE NEWS 

In our recent ProFile of Karaoke Karl Detken, we told you 
of Detken's cameo role in DueUi, the first all-karaoke movie. 
At the time we went to press, no release date for the movie 
had been announced. Here's an update: Look for Duets in 
a theatre near you around May 5, 2000. It is expected 
that the movie will carry an "R" rating. 


66 


MOBILE BEAT 






















































































1 



We're Ready for A Brand New 





♦ • 




♦ 



♦ 

♦ 
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CROWDPLEASER 



WITH THE METEORIC POPULARITY OF 
LOU BECA'S INTERPRETATION OF 
"MAMBO NO. 5," THE MAMBO LIVES 
AGAIN 4S HOT CULTURAL CURRENCY. 


A S a musical form, mambo emerged from the innova 
live, impromjrtu piano stylings of Orestes Lopez. A 
member of tlie jwpular Danzuti (dance music) Orches¬ 
tra iti (ailra, Lopez spontaneously riffed a furious, inspired 
dance solo during a stately dance procession, leaving otlicr 
liand members agape with amazement. ,A .short time later, in 
1939, he and his brother, Israel, a bassist, formalized the ar¬ 
rangement into a composition called "Mambo." 

In (.Alba, where the Mambo originated, there's a significant 
Haitian population. Although a folk dance does not exist with 
the title, Mamiio is a voodoo priestess, who serves villagers as 
counselor, healer, exorcist, soothsayer, spiritual advisor and or¬ 
ganizer of public entertainment. 

the man known as the "King of the Mambos," Perez Prado 
(Cherry Pink and Apple Blossom White), is credited with in¬ 
troducing the dance at La Tropicana nightclub in Havana in 
1943. rhe dance emigrated to the Llnited States in the late 
I94()s, striking a receptive chord in the cast. 

A mtxlified version—the original dance had to be toned 
down due to (lie violent acrobatics—ignited a golden era for 
Latin dances and, in particular, the Mambo in the late 1940s 





BY Mike Richer 


and early 1950s. New York and Havana sizzled with the Mambo 
beat created by luminaries such as Tito Puente, Mario Rauza, 
Xavier Cugat, and Beny More. Eventually, the sheer challenge of 
the dance's rhj’thm, the emergence of rock 'n' roll and the fad 
dances, and Castro's takeover of Cuba combined to supplant it. 

During the late 1980s, two events helped spark a Mambo mini- 
revival. J hc first was the surprise popularity of Patrick Swayze's 
movie Dirty Dancing, with the Mambo as its centerpiece during 
the climactic dance sequence. Second was the popularity of Os¬ 
car Hijuelos' Pulitzer Prize-winning novel The Mambo Kings P!ay 
Songs of Love. 

HOW HOT IS MAMBO NO. 5? 

Now thanks to Bega's German-produced, 1980's synthesizer- 
drenched interpretation of the Prado standard Mambo No. 5, 
the infectious beat of the Mambo is captivating listeners and 
dancers once again. 

During my most recent instructional tour of England, the song 
topped the UK charts. Any time the dance was announced at an 
event, the air instantly sizzled with energy. Nary an occupied 
chair was found. The song and dance are airrently earning a 
similar reaction across the United States. 

As a wedding staple, the song should have a fairly lengthy 
shelf life into 2000. As a dance, however, I don't see it having the 
staying power of the Macarena, which is now going on four years. 
Most of the dances choreographed to the song are beyond the 
parameters of quick adoption at an event. Frankly, the simple 
volume of dances composed to the song limit broad application. 
In fact, one popular British dance magazine received so many 
dances clioreographed to the song l)efbre Bega's hit was released, 
they had to pare the list to two for publication. 

Attesting to the complexity of the Mambo No. 5 compositions, 
one of tlie most [Xipular versions in the UK includes an 80-count 
main pattern and three different breaks of 8, 16, and 64 counts. 
However, one of the simpler and more popular of the dizzying 
array of Mambo No. 5 dances is offered in the accompanying 
chart. 

I he Mambo is back, so en|oy the ride into 20(X). Hopefully, it 
will be as fun as its initial run five decades ago 

fain Mike Ficher lor a Jismsshm entitled Dance From The '50s To The 
'90s, Fehriuiry 23, 2000 at the Mobile Beat Df Show in Las Vejfa.s! 
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DANCEINSTRUCTION 


Move Those Hips! 

The Mambo is from the Latin family of dances, so be sure to accentuate the hip movement 
(Cuban motion) to properly simulate the original music and dance. 


BASIC MAMBO PARTNERS STEP 

POSITION: Basic ballroom or closed position 
BEAT: 2, 3, 4,1 

Count Steps 

1 & 2, 3, 4 Step forward w/LEFT; rock in place w/RICHT; 

Return LEFT next to right; HOLD Step back w/ 
RIGHT; rock In place w/LEFT; Return RIGHT next 
to left: HOLD 

5 & 6, 7, 8 Step back w/RIGHT: rock in place w/LEFT Step 

forward w/LEFT; rock in place w/RIGHT 

MAMBO - SINGLES - MAMBO 
NO. 5 LINE DANCE 

Choreographed by: The Mambo Maniacs 

(Tammy Wyatt, Peter Metelnick, Susanne Schalewa, Cert 

Wollschlager, and Dave Ingram) 

Description: 48 count, 4 wall line dance 
Music: Mambo No. 5 by Lou Bega 

This song has a 32-count intro. Start ^ 6 counts after "Ladies 
and Gentleman, this is Mambo No. 5." The dance will start 
before he starts singing the lyrics of the song. This dance was 
inspired by some of the song's lyrics. 

Count Steps 

jazz jumps forward & back (with optional 
clap), hitch turn I /4 left 

6 1 -2 Step right foot forward, step left foot beside 

right, hold (optional clap) 

& 3-4 Step right foot back, step left foot beside right, 

hold (optional clap) 

& 5-6 Hitch right knee up and turn 1 /4 left on ball of 

left foot, touch right toes to right side, hold 
& 7-8 Hitch right knee up and turn 1 /2 left on ball of 

left foot, touch right toes to right side, hold 
Punch high (right then left), puch low (right 
then left) 

Hand placement: make a fist with right hand, cup left hand over right 
! Punch hands high towards 2:00 & push hips 

left as you slide right foot beside left 

2 Bring hands back to chest level & hips to center 


3 Punch hands high towards 10:00 & push hips 

to right 

4 Bring hands back to chest level & hips to center 

5 Punch hands low towards 4:00 & push hips to 

left 

6 Bring hands back to chest level & hips to cetiter 

7 Punch hands low 8:00 & push hips to right 

8 Bring hands back to chest level & push hips to 

center (end with weight on right foot) 

MAMBO LEFT, HOLD, MAMBO RIGHT, HOLD 

1-4 Step left foot to left side, step right foot in place, 

step left foot beside right, hold 
5-8 Step right foot to right side, step left foot in 

place, step right foot beside left, hold 

MAMBO FRONT, HOLD, 1 /2 RIGHT MONTEREY 
TOUCH, HOLD 

1 -A Step left fool forward, step right foot in place, 

step left foot beside right, hold 

5-6 Touch right toes to right side, pivot 1/2 right on 

left foot bringing right foot beside left 
7-8 Touch left toes to left side, hold 

FORWARD STEP, LOCK STEP, HOLD & CLAP, 
STEP, CLAP TWICE, HOLD 

1 -4 Step left foot forward, lock step right foot 

behind left, step left foot forward, hold & clap 
5-8 Step right foot forward turning shoulders 45 

degrees left, clap, clap hold (weight remains on 
right foot) 

MAMBO WITH 1/2 TURN RIGHT, WALK, HOLD, 
WALK, HOLD 

1 -2 Step left foot forward, step rig lit fool in place 

3-4 Pivot 1 /2 turn left on right tool and step left 

foot forward, hold 

5-8 Step right foot forward, hold, step left foot 

forward, hold 

REPEAT 
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PLEASER 


BY }osE Miguel and Chuck Fresh 


A DJ^s Guide to Latin Music 



With artists such as Ricky Martin, jennifer Lopez, Olga Tanon, 
Elvis Crespo, and a host of others churning out songs you just 
can't help but dance to, the more you know about Latin music, 
the better you can serve your audiences. 

D)s lose Miguel and Chuck Fresh have been infusing Latin 
music into their mainstream DJ shows and cfub gigs since the 
late eighties. As a result, they've become highly requested in the 
Philadelphia area. Their first bit of advice, a book entitled A Df's 
Guide to Latin Music, explains how to get to know the culture 
and the music. 

"Once you are recognized by the Latino-American commu¬ 
nity as a responsible D) with the right music, they will stay loyal 
and call you again and again to perform. Since Latin-Amertcan 
families can be quite extensive, this can be a healthy boost to 
your income," write Miguel and Fresh, 

Designed as a crash course for DJs, the book puts an empha¬ 
sis on the demystification of Latin music. Its goal is to give you 
the confidence and knowledge to seamlessly fit Latin music into 
your regular format. 

Following a brief yet thorough explanation of who the 
Hispanic-American customer is, the book offers an enlightening 
list of what is and isn't Latin music. It offers a breakdown of the 
wide range of styles and dances into the two main categories 
you need to be most familiar with: Salsa and Merengue. From 
that point, Miguel and Fresh introduce the main players on the 
Latin music scene, with a discussion of the two main categories. 


and an extensive list of 
music for your Latin 
library. 

The book wraps up 
with some valuable 
pointers on how to 
best make Latin work 
in your format and 
some essential 
communication tips to 
help you understand 

Spanish requests. Overall, A D)'s Guide to Latin Music is an 
excellent primer for Dfs who know Latin music is growing, but 
haven't got a clue where to start. And at just 42 pages, it 
wastes no time getting to the important points. 

To aid your understanding, a 10-track Latin music CD is 
packaged with the book. The CD contains a sampling of the 
styles discussed In the book, including Salsa, Meringue, Tango, 
Flamenco, Cumbia, and others. An evening with this book, the 
CD and a bag of Nachos and you'll be on the dancefloor 
howling "Ooh, bebe, mis pantalones esta en el fuego!" (Ooh 
baby my pants are on fire!) 

You can purchase A Dj's Guide to Latin Music for $39.99 
through www.diresource.com or amazon.com (bonus CD 
does not ship with orders through amazon.com) or call (800) 
373-7625. 
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DIVIX2 

Pro Scratch Mixer 

• 2‘Cliannel wZ+GAIN 

• 2*phono / 24ines 
rotary higti 



GEmiounDs 

TMt POWfftOf jiCHT AHp t OUNO- 

DMX3~ 

3-Ghannel DJ Mixer 
S-liaes &. 1 mic input 
• DJ mic neutrik input 
LEO output indicator 
> 1/4” jack headphone 
• 3'phono 

*129.** 



DIVIX5 

4-Channel DJ Mixer 
• 2-lines per channel 

BEST BUY! 

*159.*® 


GElillOUnDUyii! 

TMI POViTiB oe itawT ANP ^ 


*399.** f+; 




Digital Compact 
Disc Player 

• w/ Pitch Control * l-EiTlinear 

i times oversampling 

• Cue to music * TnpleCisplay & much MUCH more! 

GinBounDe 


THt powcn or iic,tiT ANCi sounp 




PA550Amp& (2)DJ100 

500 Watts 10” Speakers 


can jtounse *299 ** 

THi rowiaof ticMT AN P lOuw t*. [jp 2 Hr Hr B 


DJL1200 

Direct Drive Turntable 



• Starting Torque: 650g/cm 

• Wow & flutter less than 0.25% 

• S/N ratio: 50db (DIN-B) 

• Aluminum Platter 

*189.®* 


GEmiounaa 

POwfA or AMO iOUNU 7 



WMA5 

Wireless Microphone 

• Dynamic FM Quart 2 locked 
VHF high band receiver 

• Power indicator light 

• Koise depression 
circuitry 

VERY 
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EC-7 Digital Echo 


Our best Echo buy of the year! 
Rack mountable & Ready to ROCK 


GEinsoijnDii 
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<2> DJL1150 

Belt'Drive Turntables 

<1) DMX^ 

Pro Scratch Mixer 

PACKAGE . 


Speaker 


Three Bullet 
Tweeters with 
12” Woofers 


This pro sS 
combination^ 
package is ^ 
priced just rig 


TNt WSWiAOf uCrtT | 


DMX6 A-Channel DJ MixerClub Series 

> 2-CD's • 5-lines & 2-mic inputs • DJ mic neutrik input 
Rotary treble, mid, bass, "EQ” gain controls 


Gcmsouna!! 


TMI POWlAO^ IICHTT AMP uauMp 


Great start 
up situation. 
Cku^ridges St, 
Iwedles 

imcluded 

J '‘t'ltiOUf 


A750 Power Amplifier 


30-B^d (2x15) Stereo EQ 
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BY jAY Maxwell 

TODAY'S COUNTRY MUSIC OFFERS 
APPEALING LYRICS TO LISTENERS OF 
ANY FORMAT, AND ESPECIALLY TO 
BRIDES AND GROOMS LOOKING TO 
EXPRESS THEIR LOVE IN A SONG. 



O ver Ihc last several years, more songs by country 
artists liave been requested for first dance songs 
tlian from any other category. Couples wlio favor 
country music, as well as those who say they don't, request 
songs like From This Moment On, How Do / Live, or Your Love 
Amnzes Me for their first dance. 

Thougli coiintrs' music has grown in popularity over the 
last fifteen years, a large part of the population still does not 
listen to country music on a daily basis. The primary reason 
so many coui>les lean toward a country song for their first 
song is simply... the lyrics. The interesting thing is the 
number of couples who request country music for their first 
dance, but won't ask for another country song the rest of the 
evening. 

COUNTRY HAS HEART 

Country songs have always been known for their lyrics, 
more than their music. There was a time when country 
songs were mostly about beer drinking, cheating, broken 
liearts and big trucks. 1 hat's no longer true. The current 
generation of country has deeper emotional value, such as 
lieing faithful to your mate—not for just one niglU, but 
forever! A couple could easily wTite their own wedding vows 
using nothing more than the titles of songs like; /iVrw and 
/ Crow ;\ fi- Heart, From This Moment On, Through The Years, 

;uid others. 

I wo reasons ^vhy the number one song, frof/i This Moment 


On, has skyrocketed to the top is because of the lyrics and 
the fact that it is a duet. Many couples are looking for a song 
where both can express their feelings. For instance, the song 
Man hi Love With You may be the perfect song for the groom 
to dedicate to his wife, but it doesn't express the bride's 
feelings. There is a version of From T his Moment On without 
Brian White, but most couples insist we play only the duet. 

If a couple likes the l)Tics to this song, but does not want it 
with a country slant, they can ask for the mainstream top 40 
radio version sung by Shania I'wain. 

RADIO INFLUENCE 

Couples who say they don't like and don't listen to country 
music will often ask me to play a song that they heard on a 
radio station, such as adult contemporary' or top 40. Little do 
they know, that song originated from country! It's become 
common for a top 40 singer and a country artist to record 
different versions of the same song. Top 40 artists All-4-One 
re-recorded / .STveur and / Can !.ove You IJke That. 

If a song bridges several formats, or is sung by different 
types of artists, it gives the song more exposure. Therefore 
it's likely to reach more couples who will choose it for their 
special day. 

The last tliree songs on the accompanying list have been 
included for the bride who wants to dance with her father to 
a country song. I could have squeezed in Butterfly Kisses by 
the Raybon Brothers, hut most brides want the Bob Carlisle 
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Country's Best 
Bridal Dance Songs 

I. From This Moment On ..Shania Twain i Brian White 

2.1 Cross My Heart George Strait 

3* It’s Your Love........Tim McGraw & Faith Hill 

4. Keeper Of The Stars.........Tracy Byrd 

5.1 Swear......John Michael Montgomery 

6. From Here To Eternity.....Michael Peterson 

7. Amazed .......... Lonestar 

8. Love Of My Life ..........Sammy Kershaw 

9. To Make You Feel My Love...Garth Brooks 

10. When You Say Nothing At All .. Alison Krauss 

II. 1 LoveThe Way You Love Me.John Michael Montgomery 

11. ThroughTheYears..........Kenny Rogers 

13.You And I.......Eddie Babbitt & Crystal Gayle 

H.YouVe Still The One .........Shania Twain 

15. Grow Old With Me...... Mary Chapin Carpenter 

16. How Do You Fall In Love ..Alabama 

17. Me And You Kenny Chesney 

18. Valentine Martina McBride 

19. How Do I Live............Leann Rimes /TrishaYearwood 

20.1 Do...............Paul Brandt 

21. ! Can Love You Like That....John Michael Montgomery 

22. Forever s As Far As I'll Go Alabama 

23. Your Love Amazes Me .........John Berry 

24. Maker Said Take Her...........Alabama 

25. Look At Us Vince Gill 

26. Love Can Build A Bridge......Judds 

27. Forever Together........ Randy Travis 

28. My Love Little Texas 

29.1 Don’t Want To Miss A Thing........Mark Chesnut 

30. ril Still Be Loving You....Restless Heart 

31. Long As I Live ....John Michael Montgomery 

32. Meet In The Middle...... Diamond Rio 

33. Something That We Do Clint Black 

34. Man In Love With You -■ H P P 1 P PP PP P¥ PPPP PP P44 ^ * George Strait 

35.1 Do (Cherish You).....- Mark Willis 

36. Two Sparrows In A Hurricane...... Tanya Tucker 

37. N^^ith I his Ring Sa\A/^yer Brovvn 

38. The Wind Beneath My Wings...Gary Morris 

39. Daddy’s Hands Holly Dunn 

40. Daddy’s Little Girl.......... Kippi Brannon 


version. Also, the Gar}' Morris rendition of Wind Heneath My 
Wings, while much slower than that of the mainstream Bette 
Midler version, is great if the groom wants a separate song to 
dance to with his mother (since it is a man singing to a 
woman). 

rhe next time you are doing a consultation and the bridal 
couple has not chosen tlieir first dance, don't ask them if 
they like countr\’ music, just show them this list. 

m 





^ Sherman has everything 
’’ from Magic in the Night' 


V ^ 


V 


tightropes® and glow products 


^ Jk 


to maracas, tambourines, 


hats, glasses and leis 
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lie tollowiiig tmisic list 
lentiircs the songs you said 
you played most in 1999. To 
create this invaluable list, we took the 
Individual ballots vvc received from 
our readers, entered the song titles in 
a database, which tallied the s otes for 
each song, and calculated huiv many 
votes each song received. 'Hie song 
with the most votes is No, I on this 
list of 2t)0. liiis list is uni(.|ue because 
it charts the broad spectrum of music 
that l>|s arc e.xpected to contain in 
their libraries. No other provider of 
music lists tloes this because it is loo 
liard to chart so many different 
formats. Thanks to those of you who 
participate in our TOP 2(X) BAkI OT 
ev ery year, vve arc able to compile this 
worthwhile list, which enables you to 
invenlorv vour music library and 
upslate It accortlingly. Thank you for 
.iil vour support and participation! 


AN WHITE 


4. AMAZED 

5. GETTIN'JIGGYWIT IT 

6. ALL STAR 

7. Y.M.C.A 

8. DON’T IMPRESS ME MUCH 

9. ELECTRIC SLIDE 

10. WE UI^TO PARTY 

11 . FRIENDS IN LOW PLACES 

12. SHOUT 

13. THE TWIST t LET’S TWIST AGAIN 

14. IT’S YOUR LOVE 

15. MAMBO NO. 5 

16. MAN. I FEEL LIKE A WOMAN 

17. OLD TIME ROCKS ROLL 

18. PRETTY FLY FOR A WHITE GUY 


/DYNATONES/OTIS DAY 


Y CHECKER 


19. WILD WILD WEST 



Aii^i 


TIM MCGRAW & FAITH HILL 

LOU BEGA 

SHANIA TWAIN 

BOB SEGER 

OFFSPRING 


WILL SMITH 


4 . ■ 


riQfOU SHOOK ME) AQFRIGHT LONG AC/DC 
21. BABY ONE MORE TIME BRITNEY SPEARS 



22. BOOT SCOOTIN' BOOGIE 

23. C’MON N RIDE IT (THE TRAIN) 

24. EVERYBODY (BACKSTREET’S BACK) 

25. JUMP. JIVE & WAIL 


BROOKS & DUNN 
QUAD CITY DJ’S 
BACKSTREET BOYS 
BRIAN SET2ER 
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CO 
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Title 

ifiJAILHOUSE ROCK 
" 27. ONE WEEK 

28. MIAMI 

29. MONY MONY 

30. YOU’RE STILL THE ONE 

31. GENIE IN A BOTTLE 

32.1 WANT IT THAT WAY 
33. IN THE MOOD 


\ 


'* 


V 


* !? 

* Artist ‘ 

% 

Format 

ELVIS PRKLEY 

h 

BARENAKED LADIES 

s. 

OLD 

MR 

WILL SMITH 


D 

BILLY IDOL 


CR 

S SHANIATWAIN 


CO/BR 



^ 'fc- » 




CHRISTINA AGUILERA 
BACKSTREET BOYS 
GLENN MILLER 


34. PARADISE BY THE DASHBOARD LIGHT MEATLOAF 


35. BROWN EYED GIRL 

36. CRAZY 

. 37. FREAK ON A LEASH 
j‘38. MACARENA 

39. LOVE SHACK 

40. ROCK AROUND THE CLOCK 

41. ALL MY LIFE 

42. BRICK HOUSE 

43. CELEBRATION 

44. CHICKEN DANCE 

45. GREAT BALLS OF FIRE 

46.1 DO (CHERISH YOU) 

47. NO SCRUBS 

48. WHEN THE GOING GETS TOUGH 

49. SUPER FREAK 

50. WIDE OPEN SPACES 

51. BAILAMOS 

52.1 CROSS MY HEART 

53.1 SWEAR 

54.1 DON’T WANNA MISS A THING 
^ 55. IT’S NOT RIGHT, BUT IT’S OKAY 

56. STAYIN’ ALIVE 

57. SUMMER NIGHTS 

58. TOO CLOSE 

59. THE DANCE 

60. TWIST & SHOUT 
61.1999 

62,ANY MAN OF MINE 

63.1 FINALLY FOUND SOMEONE 

64. BLUE MONDAY 

65. CUP OF LIFE 

66. CONGA 

- 67. CANT HELP FALLING IN LOVE 
i'M,FLY 

'59;'IFYOU HAD MY LOVE 

70.1 GOT YOU BABE 

71.1 WILL SURVIVE 

72. BECAUSE YOU LOVED ME 

73. IT'S RAINING MEN 

74. LAST KISS 

75. LOUIE LOUIE 

76. MY HEART WILL GO ON 

77. NOOKIE 

78. TAKIN’ CARE OF BUSINESS 

79. RESPECT 

80. ROCK AND ROLL ALL NITE 

81. STEAL MY SUNSHINE 
82.SOME KIND OFWONDERFUL 

83. AM ERIC AN WOMAN 

84. TO MAKE YOU FEEL MY LOVE 


*1! 
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VAN MORRISON 
PATSY CLINE 
KORN , 

LOS DEL RIO f LOS DEL MAR 
B-S2’S 

BILL HALEY & HIS COMETS 

K-CIANDJOJO 

COMMODORES 

KOOL & THE GANG 

VARIOUS 

JERRY LEE LEWIS 

98 DEGREES 

TLC 

BOYZONE 
RICK JAMES 
DIXIE CHICKS 
ENRIQUE IGLESIA 
GEORGE STRAIT 

JOHN M MONTGOMERY/ALL-4.0NE 
AEROSMITH / MARK CHESTNUTT 
WHITNEY HOUSTON 
BEE GEES 

O. NEWTON-JOHN & J.TRAVOLTA 
NEXT 

GARTH BROOKS 

BEATLES 

PRINCE 

SHANIATWAIN 
B. STREISAND & B.ADAMS 
ORGY s' 

RICKY MARTIN 
MIAMI SOUND MACHINE 
ELVIS PRESLEY 
SUGAR RAY 
JENNIFER LOPEZ 
SONNY & CHER 
GLORIA GAYNOR 
CELINE DION 
WEATHER GIRLS 
PEARL JAM 
KINGSMEN 
CELINE DION 
LIMP BIZKIT 

k 

BTO 

ARETHA FRANKLIN 
KISS 

n 

LEN 

GRAND FUNK RAILROAD 

ft 

LENNY KRAVITZ 
GARTH BROOKS 


P 
P 

OLD 
CR/K 
CR 
CO/K 
MR 
P 
P 

CR/OLD 
D/BR 
D 
P 

P/BR 
CR/OLD 
D/ER 
D 
D 
D 

CO 
D 

CO/BR 
CO/BR 
MR/BR 
D 
D 

D/K 
D 

K/CO 
CR 
’P 

\r; 

CO 
D/I 
MR , 

P 

P 

CR/BR 

MR 
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D/K 
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D/BR 

CR 
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...to 1991 / 
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The very first D] Song List Mobile 
Beat ever compiled in its 1991 pre^^ 
miere issue featured the following 
25 songs. It's nine years later and 
almost all are still found on this 
year's list. 


in’91 Tide • Ardst 

'A j 

L Old Time Rock S Roll ... . Bob Seger 

2. Hony Mony.......Billy Idol 

3. Shout...Otis Day t Isley Brothers 

4. NewYork^NewYork.. Frank Sinatra 

SThe Twist ....Chubby Checker 

6. Tw!St and Shout Beatles 

7. In the Mood Glenn Miller 

8. U Can’t Touch This..*.*»MC Hammer 

9. Celebration ... Kool & The Gang 

10. Hokey Pokey / Chicken Dance ....... Various 

11. What I Like About You ........The Romantics 

4 

12. Can’t Help Falling in Love Elvis Presely 




13. Lady in Red .....i...Chris Deburg 

( 

14. Electric Slide a .Marcia Griffith 

* 

ISJce Ice Babyi,....Vanilla Ice 

16. Always .....Atlantic Starr 

17. At the Hop.... Danny StThe Juniors 

18. Shook Me All Night long ... AC/DC 

19. Unchaif|ed Melody Righteous Brothers 

i 

20. Wind Seneath My Wings....Bette Midler 

'l\.Ci^ar\ E/e Joe...Various 

22. Locomotion.Linie Eva / Kylie Minogue 

23. Hot Hot Hot...*.. Buster Poindexter 

24. Conga ... Miami Sound Machine 

25. Lost in the Fifties... Ronnie Milsap 


Todajr 

17 
29 
12 


13 

60 

33 


43 

44 
106 

67 


9 

179 


20 

89 


172 

148 

66 


\ 
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Songs were voted on in the following categories: 

P = Party CR « Classic Rock MR *• Modern Rock 

D ^ Dance CO s Counify OLD OWi« 

BR s Bridal K = Karaoke 






















































Whai song iwhM you He lo 

NEVER PlAV AGAINP 

Macarena — Los Del Rio 

...says John Horne of Jam Machine 

just the Two of Us — Will Smith 
...says Charlie Petrach of CAP Ent, 

Friends In Low Places — Garth Brooks 
...says Mike Shell of Shell Ent. 

Strokin' — Clarence Carter 

...says Chris Pyle of Soundwaves Ent. 

Hokey Pokey — Ray Anthony 

...says Rich Nordheim of Rockin' Rich 


. H 

f ■’j 


What Is your tavoilie song tn 

OPEN THE SHOW? 

Old Time Rock St Roll — Bob Seeger 
...says Tony Miranda of DJ Tony 

’i-V-.- 

flot Hot Hot — Buster Poindexter 

...says John Klukowski Sr. of DJ Johnny K 


^ Swing the Mood — jive Bunny 

...says Mel O'Brien of Big Mo Production 


Start Me Up — Rolling Stones 

...says Jim Tootle of Music Lights Action 

We Like To Party — Venga Boys 
...says Jason McNeii of CAP Ent. 


U ngi were votfd on in thf foilovving categories! 

■ P = Parly CR * Cldsik Rock MR s Modem Rock 

E O - Dance CO » Country QLO ^ Oldtes 

BR * Bndal K ■ Karaoke 


SSTEOUILA 

86. THE GREASE MEGAMIX 

87. THE STROLL 

88. PRETTY WOMAN 

89. UNCHAINED MELODY 

90. UNFORGETTABLE 

9).WALKING ON THE SUN 

92. FUNKY COLD MEDINA 

93. HOLD MY HAND 

94. WHEN A MAN LOVES A WOMAN 
95.3AM 

96. ALWAYS & FOREVER 

97. EVERY MORNING 

98. HOW DO I LIVE 

99. ABRACADABRA 

4 

100. BAWITDABA 

101. AMERICAN PIE 

102. WHAT A WONDERFUL WORLD 

103. AS LONG AS YOU LOVE ME 

104. GET A JOB 

I OS. SWEET HOME ALABAMA 

106. WHAT I LIKE ABOUT YOU 

107. BEHIND CLOSED DOORS 

108. BUST A MOVE 

109. FREE 

110. IF I HAD A MILLION DOLLARS 

II I.INTERGALACTIC 
112.1 STILL BELIEVE 

113. BUTTERFLY KISSES 
114.IRIS 

115. HOOCH 

116. TOO MUCH 

117. CLOSING TIME 

118. COME ON EILEEN 

119. DEVIL WITH A BLUE DRESS 

120. DRAGULA 

121. DECEMBER ‘63 (OH WHAT A NIGHT) 

122. CRAZY LITTLE THING CALLEC%OVE 

f^3, DO YOU LOVE ME ' 

124. WONDERFUL TONIGHT 

125. ENTER SANDMAN 

126. ACHY BREAKY HEART 

127. BORN TO BE WILD 

128. FEEL LIKE MAKIN’ LOVE 

129. GO DEEP 

130. FLY AWAY 

131. CLOSER 

132. FOREVER & EVER AMEN 

133. CAN I GET A... 

134. FOREVER TONIGHT 

135. FREAK-A-ZOID 

136. BUILD ME UP BUTTERCUP 

137. ANOTHER ONE BITES THE DUST 

138. GIVE ME SOME MORE 

139. BACKTHATTHING UP 

140. GET DOWN TONIGHT 

141. GHETTO SUPERSTAR 

142. FLAG POLE SITTA 

143. FUNKYTOWN 
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CHAMPS 

j.TRAVOLTA & O. NEWTON-JOHN 

DIAMONDS 

ROY ORBISON 

RIGHTEOUS BROTHERS 

NATALIE & NAT.kiNG COLE 

SMASH MOUTH 

TONE LOC 

HOOTIE &THE BLOWFISH 
PERCY SLEDGE 
MATCHBOX 20 
HEATWAVE 
SUGAR RAY 
TRICIAYEARWOOD 
STEVE MILLER 
KID ROCK 
DON MCLEAN 
LOUIS ARMSTRONG 
BACKSTREET BOYS 
OFFSPRING 
LYNYRD SKYNYRD 
ROMANTICS 
JOE DIFFIE 
YOUNG M.C. 

ULTRA NATE 
BARENAKED LADIES 
BEASTIE BOYS 
BRITNEY SPEARS 
BOB CARLISLE 
GOO GOO DOLLS 
EVERYTHING 
DAVE MATTHEWS BAND 
SEMiSONIC 

DEXY'S MIDNIGHT RUNNERS 
MITCH RYDER J. 

ROB ZOMBIE / 

FOUR SEASONS 
DWIGHT YOAKAM 
CONTOURS / 

ERIC CLAPTON / 

METALLIC A 
BILLY RAYy^YRUS 
STEPP^frfWOLF 
BAD*^:OMPANY 
JANET JACKSON 
LENNY KRAVITZ 
NINE INCH NAILS 
RANDY TRAVIS 
JAY-Z 

PETER CETERA 
MIDNIGHT STAR 
FOUNDATIONS 
QUEEN 

BUStA RHYMES / 

JUVENILE / 

KC &THE-6UNSHINE BAND 
PRAS 

HARVEY DANGER 
LIPPS INC. 
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• 18-Song CD+G Karaoke Discs 
Without Lead Vocals 


• Single Artist Themes Featuring 

• Pearl )ani 

• Barcnakcd Ladies 

• Dixie Chicks 

• Sliania Twain (Updated! 

• Ricky Martin 

• John Lennon 

• Cher 

• Steely Dan 

• Plus Many More 


★ 

• 18-Song CD+C Karaoke Discs 

• Without Lead Vocals 

• Featuring Todays Hottest 
Country Radio Hits 



• 8-Song CD+G Karaoke Discs 

• I Track Guide Vocal. 

I Track Stereo Instrumental 

• Single And Various Artists 


Distributed By: Lilith l^usic Corp. 1-877-652-7265 
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wni iMfeai song do you Me to 

CLOSE TNI SNOWP 


Wonderful Torright — Eric Clapton 
...says Doug Muerle of CAP Ent. 


That's What Friends Are For — Dione Warwick 
...says John Saville of Saville Ent. Co. 


Goodnight My Love — Gloria Estefan 
...says (anet Hickey of Dj America 


MflM is your alHNne 

FAVORITE MIX? 


Pump Up The Jam — Technotronic 
Move This — Technotronic 
Funkytown — Lipps Inc. 


Believe — Cher 


This mix is John Home's (jam Machine 
Production in Huntingdon, PA) favorite 
mix... and we agree! 


. 


Sofk^v were voted on in the following cdtegoriei: 

P. Party Ci ^ CUssic Rock MR * Modem Rock 

D « Dance CO ^ Country OLD ^ Oldies 

8tt - Bndal K = Karaoke 


i'. 


\ Title 

/ 

M4. GIMME THREE STEPS 
145 HAVE I TOLD YOU LATELY 


146. ALL MY EX'S LIVE IN TEXAS 

147. HILLBILLY RAP 

148. HOT HOT HOT 

149. FOREVER (I DO) 

I SO, CHAPEL OF LOVE 

151. HOMESICK 

152. HILLBILLY SHOES 

153. BEAUTIFUL IN MY EYES 

154. HOUND DOG 

155. HE STOPPED LOVIN’ 

156.1 CANT HELP MYSELF 

157.1 LIKE IT I LOVE IT 

158. WILD THING 

159. YOU MAY BE RIGHT 

160. T1M E OF YOUR LIFE 

161.1 WILL ALWAYS LOVE YOU 

162. I'M FROM THE COUNTRY 

163. HIT ME WITH YOUR BEST SHOT 

164. BRIDGE OVER TROUBLED WATER 

165. SEXUAL (LA Dl DA) 

166. IT’S ALL IN THE GAME 

167.1 LOVE ROCK & ROLL 

168. MARGARITAVILLE 

169. JOY& PAIN 

170. JUMP AROUND 

171. KEEPER OF THE STARS 

172. LOCOMOTION 

173. BLUE SUEDE SHOES 

174.1 WANT TO HOLD YOUR HAND 

175. LOVE OF A LIFETIME 

176. MY MARIA 

177. JEOPARDY 

178. LOVE OF MY LIFE 
I79.ICE ICE BABY 

180, MEN IN BLACK , 

131. MUSTANG SALLY V 

482. MARIA 
183. KISS ME 
134. MY WAY 

185. ROCK THIS TOWN 

186. ONLY YOU 

187. WANNABE 

188. PLAY THAT FUNKY MUSIC 

189. DANCING QUEEN 

190. RAPPER’S DELIGHT 

191. SATURDAY NIGHT FEVER 

192. ROCKEFELLER SHANK 

193. SOMEBODY 

194. WHERE MY GIRLS AT 

195. SHE’S SO HIGH 

196. FOOTLOOSE 

197. ROCKIN’ ROBIN 

198. SOUL MAN 

199. STROKIN’ 

200. THERE’S YOUR TROUBLE 


1 







Artist 

LYNYRD SKYNYRD 
ROD STEWART 
GEORGE STRAIT > 

NEAL MCCOY ,/ 

BUSTER POINDEXTER 
JOHNTESH 
DIXIE CUPS 
TRAVIS TR ITT 
MONTGOMERY GENTRY 
JOSHUA KADISON 
ELVIS PRESLEY 
GEORGE JONES 
THE FOURTOPS 
TIM MCGRAW 
TONE LOC 
BILLY JOEL 
GREEN DAY 
WHITNEY HOUSTON 
TRACY BYRD 
PAT BENATAR 
SIMON & GARFUNKLE 
AMBER 

TOMMY EDWARDS 
JOAN JETT 
JIMMY BUFFETT 
ROB BASE 
HOUSE OF PAIN 
TRACY BYRD 
LITTLE EVA 
ELVIS PRESLEY 
BEATLES 

m 

FIREHOUSE 
BROOKS & DUNN 
GREG KIHN BAND 
SMITH & BRICKMAN 
VANILLA ICE 
WILL SMITH 
WILSON PICKETJ 
RICKY MARTIN ( 

SIX PENCE NC^ETHE RICHER 
FRANK SINAT^ 

STRAY 9 
THE PLATTERS 
SPICE GIRLS 
WILD CHERRY 
ABBA 

SUGAR HILL GANG 
BEE GEES 
FAT BOY SLIM 
EN VOGUE 
702 

TAL BACHMAN 
KENNY LOGGINS 
BOBBY DAY 
BLUES BROTHERS 
CLARENCE CARTER 
DIXIE CHICKS 
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11070 Valley View Street, Cypress, California 90630 
(7] 4) 891-5914 FAX (888) 777-5329 Vis/7 oyr website at; www.pssl.com 


ForSSHlaKl 


The ProSound catalog is packed with all the latest gear. In fact, more DJs and clubs 
depend on it than any other catalog in the world! Inside you'll find: 

♦ 10 full pages of DJ mixers, 4 pages of turntables, 2 pages of DJ cartridges, 

4 pages of CD recorders, 8 pages of speakers, 4 pages of power amps, 28 pages 
of lighting effects and more 

♦ You'll also find remix and groove gear, software, "how to" books & videos, 
cases, cobles, bard-to-find accessories, mics and so much more 

♦ Compare thousands of top name brand products side-by-side in 136 full 
color pages 

♦ 45-Day Price Protection and 45-Day Trial Exchange 

♦ 95% of all orders are shipped from our giant inventory the same day received 


Call For Your FREE Catalog Today! 

303 







AND STAGE L GHTING" 


The Pro Audio/DJ And Stoge Lighting Catalog 


































' Make this New Year's Eve 
one the/H remetnberl 
We have ol the porty gooifs you needi 


Sd; Muftkoloied Poly ^ 
Jumbo lets $10.50 -j 


5il7 24’liiODtatile Soxopbofies $25 

SDULMM' 


Alohd! 


NY (718) 332-8131 * Fax (718) 332-8 141* \^fet3 vvww.parTypinto.com 
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From the Top 200 list, we separated 
the music by category and tallied 
which songs received the most votes 
in the following three categories. 
These lists of 25 songs each repre¬ 
sent the most-played songs in theirl 
format by DJs in 1999,,. says you! 
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FROM THIS MOMENT ON SHANIA TWAIN & B. WHITE 





AMAZED. 

IT'S YOUR LOVE 
ALL MY LIFE 

^ t DO (CHERISH YOU) 

YOU’RE STILL THE ONE.... 
BECAUSE YOU LOVED ME.. 

CHICKEN DANCE. 

1 CROSS MY HEART. 

I DON’T WANNA MISSATHING 


9*d ii* 04 0404 « I *4 « i4 V i.v i 


LONESTAR 
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TIM MCGRAW & FAITH HILL 

K-CI AND JOJO 
98 DEGREES 

.SHANIATWAIN 

.CELINE DION 

.VARIOUS 

GEORGE STRAIT 

.AEROSMITH 

/ MARK CHESTNUTT 

^-feflNALLY FOUND SOMEONE._B.STREISAND & B.ADAMS 

'i SWEAR.JOHN M, MONTGOMERY/ALL-4-ONE 

UNCHAINED MELODY™..RIGHTEOUS BROTHERS 

UNFORGETTABLE..NATALIE & NAT KING COLE 

ALWAYS & FOREVER™,.... HEATWAVE 

BEAUTIFUL IN MY EYES -.JOSHUA KADISON 

BRIDGE OVER TROUBLED WATER_SIMON 4 GARFUNKLE 

BUTTERFLY KISSES .BOB CARLISLE 

CAN'T HELP FALLING IN LOVE.ELVIS PRESLEY 

FOREVER 4 EVER AMEN.RANDY TRAVIS 

FOREVER {1 DO)..JOHNTESH 

FOREVER TONIGHT ...j...PETER CETERA 

I WANT IT THAT WAY...... BACKSTREET BOYS 

I WILL ALWAYS LOVE YOU.WHITNEY HOUSTON ^ 

KEEPER OF THE STARS...TRACY BYRD 
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CRAZY. PATSY CLINE 

PARADISE BY THE DASHBOARD LIGHT ^ MEATLOAF 

FRIENDS IN LOW PLACES...’.GARTH BROOKS 

\ GOT YOU BABE ■ ■ KB a#! Pi q BiT'f PB *1 PB B I P ■ A BB<Pfl BB P IP ■ i#PB PIPIBPBPBPflPBB SONNY & CHE^l? 

SUMMER NIGHTS ..O, NEWTON-JOH^'& J.TRAVOLTA 

THE DANCE.....GARTH BROOKS 

YOU’RE STILL THE ONE...SHANIA TWAIN 


i'ii-PB PBfB pi m-FT* itPP 
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PBP^B 


.DON MCLEAN 

.STEPPENWOLF 

.... HARVEY DANGER 

..BUSTA RHYMES 

.......’[‘^...GEORGE JONES 

. :lL pat benatar 

HOOTIE RTHE BLOWFISH 
...GLORIA GAYNOR 


AMPRirAM PtP 

I P« a-i P fP++-I PP + -I BPB ■ iPik M MB P^B I P I 

BORN TO BE WILD 
FLAG POLE SITTA.. 

GIVE ME SOME MORE.. 

HE STOPPED LOVIN .. 

HIT ME WITH YOUR BEST SHOT 
HOLD MY HAND 
I WILL SURVIVE.... 

ITS YOUR LOVE..TIM MCGRAW & FAITH HILL 

LOVF R 

MY HEART WILL GO ON..;V.CELINE DION 

MY WAY....... FRANK SINATRA 

« 

NIGHT FEVER iBir*Pi»H|<BHpiirB4i'1IBBBVBIBPPIPI4f'4P-IP'IPIflBSfSlii-IB PB'PB Bf-I IPBBIBIPIBIBIBPBPBBBBPipiP BEE GEES 

OLD TIME ROCK & ROLL.....BOB SEGER 

RAPPER’S DELIGHT...........SUGAR HILL GANG 

THE GAMBLER..KENNY ROGERS 

TIJRNTHF PAGF ROR ^FrSFR 

I Vi^ 1 X I ^ i I I I ¥ iXJ lap B PB BPP PPPi BB 4 B PPB-I PB API-I AB B-a A ■ i PvbwBI BPB-I B PB I 4 I B P 4 PPP-I A i BPB p-APBPih B 

WHO’LL STOPTHE RAIN.. i. .CCR 








Y.M.C.A...J.VILLAGE PEOPLE 

ELECTRIC SLIDE....MARCIA GRIFFITHS 

GENte IN A BOTTLE....J.CHRISTINA AGUILERA 

SHOUT...jSLEY BROS/DYNATONES/OTIS DAY 

I WANT IT THAT WAY. . 1 ,.... ...BACKSTREET BOYS .1 

JUMP.JIVf &WAIL... .y/. .BRIAN SETZER 

C’MON N RIDE IT (TH^i^lN).QUAD CITY DJ’S 

LOVE SHACK » P-AB A#t<i AA A A Pf AB *B pPA pii-f-APA ^A A* AB i^A i ^ i llki.AA 4 . 1 pAA.Ai iAP* i i q A Ah up Af4i A Ai4> B-S2’S 

LIVIN’ LA VIDA lO^ ....RICKY MARTIN 

LOS DEL RIO / LOS DEL MAR 

PRtMf~F 

AB A ■ AB AAAB A AABif AA BB AA I B Aa A ■ A L AJ A AB AA.AB 1 I X F 1 ^ 

..KOOL & THE GANG 

.1 ....VARIOUS 
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MAC ARENA. 

1999. '/.. .' 

CELEBRATION . 

CHICKEN DANCE 

CUP OF LIFE.....RICKY MARTIN 

OLD TIME ROCK & ROLL.BOB SEGER 

BABY ONE MORE TIME...BRITNEY SPEARS 

BACK THAT THING UP..JUVENILE 

4444 « 1.4 44 44 44.4 14 I 444^44 HAK I f ft* I ■ I-V v4 PVP 444 ■#* 

BROWN EYED GIRL 444 .. 4 .a*. VAN MORRISON 

CONGA ....... MIAMI SOUND MACHINE 

DANCING OUEEN i#v't-iiiiiiiiPiiiPi*B'ABAbAfAi-BiBiAABAipwrk'*v«ap#ii ^ pA-ii iiP^vTii pi~ii ii a ABBA 

DECEMBER ’63' (OH WHAT A NIGHT).FOUR SEASONS 

DONT IMPRESS ME MUCH .. SHANIA TWAIN 

f ULTRANATE 

..WILL SMITH’ 

4 . • * 

1 * 
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In a world where most designs were plain and ordinary, ODYSSEY broke the minds of skeptics with innovative designs in protection 
lor the world of working Djs and musicians, making a bold statement: Protecting your valuable equipment does not have to be clunky 
and boring, serving the sole purpose of only protection itself. Through our innovative design techniques, we produced cases that 



i) I if* f 


% SS4mi2W 
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BXnif lini MX CASE 


To locate a Odyssey aothorized dealer near you or to obtain a fufl line catalog, call or write to 


Odyssey Innovative Designs 14520 Joanbridge Street Baldwin Park California USA 
Tel: 626*813.0878 • Fax: 626.813.9038 • www.odyssey-cases.com 


not only protect but serve as an ergonomically pleasing operating console 


New for Xf \w 

Now in 2000, we at ODYSSEY are striving to further push the envelope of practical protection with our new line of Air Transportation 
Association approved ELITE series and soft lightweight bags for gear on the go. Also new for 2000 are improvements to our already 
popular racks and combo cases. Most of these cases now feature a steel brace for added support and protection and security. ODYSSEY 
exclusive features include: keyboards bags with built in wheels, padded guitar bags, as well as our uniquely cool rack bags with 
removable shells and drummers hardware bags with wheels. _ 
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NEWS 



PROVIDING THE EARTH DOESN'T 
EXPLODE OR SOMETHING EQUALLY 
HORRIBLE HAPPENS— 

LIKE NO ELECTRICITY TO PLAY OUR 
MUSIC—THIS NEW YEAR'S EVE 
PROMISES TO BE A NIGHT WE SHALL 
NOT FORGET! EVERYONE WILL BE 
PARTYING! HERE'S A SELECTION OF 
COMPILATIONS THAT SHOULD 
GUARANTEE THAT YOU CAN PLAY A 
REQUEST FOR ANY GUEST, NO MATTER 
WHAT YEAR WAS THEIR FAVORITE. 


BY Fred Sebastian 


As we go to 
press with 
this issue, the 
following 
new two-CD 
compilation 
entitled "BIG 
HITS '99" Is 
the only 
general 
circulation 
compilation 
to include 



the top hit 

Mambo No. 5 by Lou Bega. Also included in this 42-track 
compilation are many of the biggest hits of the past year, which 
makes it a hot property for year-end play. Tracks are: 


Mambo No. 5....LOU BEGA 

Livin' La Vida Loca... RICKY MARTIN 

If Ya Getting Down. FIVE 

If I Let You Go.WESTLIFE 

If You Had My Love.JENNIFER LOPEZ 

Sway ..PEREZ PRADO w/ ROSEMARY CLOONEY 

Summertime.ANOTHER LEVEL 

Canned Heat.. JAMIROQUAI 

I Want It That Way...BACKSTREET BOYS 


Be The First To Believe.A1 

I Breathe Again.ADAM RICKETT 

Groove Machine...MARVIN & TAMARA 


Bills, Bills, Bills .. DESTINY'S CHILD 

Better Days.TQ 

You Get What You Give.NEW RADICALS 

I Wouldn't Believe Your Radio.STEREOPHONICS 

Tsunami.MANIC STREET PREACHERS 

Londinium.CATATONIA 

She's In Fashion.SUEDE 

Pink.AEROSMITH 

Bugs..HEPBURN 

Kiss Me.. SIXPENCE NONE THE RICHER 

Sing It Back..r .v. .. MOLOKO 

Straight From The Heart..DOOLALLY 

Feel Good....PHATS & SMALL 

Stop The Rock.......APOLLO 440 

Red Alert.BASEMENT JAXX 

Synth And Strings.YOMANDA 

Blue (Da Ba Dee).EIFFEL 65 

Soul Surfing....FATBOY SLIM 

Best Friend.MARK MORRISON & CONNOR REEVES 

Back Here..BB MAK 

So Long.. FIERCE 

Love Of A Lifetime...HONEYZ 

Almost Doesn't Count ..BRANDY 

No Doubt.....IMAjIN 

Feeling It Too.3 JAYS 

Makes Me Love You. ECLIPSE 

Not Over Yet '99.PLANET PERFECTO w/ GRACE 

Double Double Dutch ..DOPE SMUGGLAZ 

Stronger.GARY BARLOW 

There's Your Trouble ..DIXIE CHICKS 


The DJ Magastie 
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MUSICNEWS 


With the holidays always comes the 
release of box sets. This monster 10-CD 
set covers lots of ground with chart 
breaker hits. 'THE GREATEST '50s & 

’60s HIT BOX" features top hits and "B" 
sides from many of the biggest superstars 
in oldies. An amazing collection of 200 
songs with a retail price of less than 
seventy dollars adds up to lots of good 
stuff. Here's the tracks. 

Blueberry Hill.FATS DOMINO 

Be Bop A-Luta.GENE VINCENT 

Lovers Who Wander.DION 

.& THE BELMONTS 

Turn Me Loose.FABIAN 

Ballad Of A Teenage Queen JOHNNY CASH 

Mr. Sandman.THE CHORDETTES 

Tosstn' & Turnin'..BOBBY LEWIS 

Papa Oom Mow Mow ...THE RIVINCTONS 

..HUEY "PIANO" SMITH 

Buena Sera.LOUIS PRIMA 

I Get Around.BEACH BOYS 

Wake Up Little Susie.EVERLY BROTHERS 

Teenbeat.SANDY NELSON 

Why.FRANKIE AVALON 

Louie Louie..THE KINGSMEN 

Sherry.THE FOUR SEASONS 

Only Love Can Break A Heart GENE PITNEY 

Poetry In Motion.JOHNNY TILLOTSON 

Drinkin'With Spo-Dee-O-Dee .. 

.JERRY UE LEWIS 

Shout Shout (Knock Yourself Out).. 

..ERNIE MARESCA 

I'm Gonna Knock On Your Door. 

..EDDIE HODGES 

The Boy From New York City ..THE AD-LIBS 

Cara Mia ..J^Y & THE AMERICANS 

The Happy Organ .r^DAVE 'BABY' CORTEZ 

Little Bitty Pretty One ... 7 . .BOBBY DAY 

Honeycomb...JIMMIE RODGERS 

Big Girls Don't Cry .... THE FOUR SEASONS 

Backstage (I'm Lonely).GENE PITNEY 

Runaway.DEL SHANNON 

Palisades Park.FREDDY CANNON 

Yellow Bird.....ARTHUR LYMAN CROUP 

Red Sails In The Sunset.FATS DOMINO 

Hernando's Hideaway.ARCHIE BLEYER 

I Can Never Co Home Anymore.. 

..SHANCRI-IAS 

Party Doll.BUDDY KNOX 

Rumble.LINK WRAY 

Breathless.... JERRY LEE LEWIS 

A Teenager In Love.DION 

... & THE BELMONTS 

The Little Old Lady From Pasadena.. 

..JAN & DEAN 


Venus In Blue Jeans.JIMMY CLANTON 

Reel Petite..JACKIE WILSON 

Walk Like A Man.THE FOUR SEASONS 

School Is Out.GARY U.S. BONDS 

Raunchy.BILL JUSTIS 

High School Confidential . JERRY LEE LEWIS 

It's In His Kiss (Shoop Shoop Song). 

..BETTY EVERETT 

Walkin' After Midnight.PATSY CLINE 

It Keeps Right On A Hurtin'. 

.JOHNNY TILLOTSON 

Earth Angel.THE PENGUINS 

De De Dinah.FRANKIE AVALON 

Guitar Boogie Shuffle.THE VIRTUES 

Runaround Sue..DION 

Over And Over.BOBBY DAY 

That Old Black Magic.LOUIS PRIMA 

..& KEELY SMITH 

Jeremiah Peabody's Poly Unsaturated Quick 
Dissolving Fast Acting Pleasant Tasting 

Green And Purple Pills.RAY STEVENS 

Pretend.....CARL MANN 

Will You Still Love Me Tomorrow.. 

.THE SHIRELLES 

You Cot What It Takes.... MARV JOHNSON 

It Was I.SKIP & FLIP 

Take Good Care Of My Baby .... BOBBY VEE 

Sea Cruise.FRANKIE FORD 

Tragedy.THOMAS WAYNE 

I Love How You Love MeTHE PARIS SISTERS 
I Fought The LawTHE BOBBY FULLER FOUR 

At My Front Door.THE EL DORADOS 

Bobby's Girl..MARCIE BLANE 

Ain't That A Shame.FATS DOMINO 

Way Down Yonder In New Orleans.... 

.FREDDY CANNON 

A Town Without Pity .GENE PITNEY 

You're Sixteen, You're Beautiful, And You're 

Mine.. JOHNNY BURNETTE 

Count Me In GARY LEWIS & THE PLAYBOYS 

Sixteen Candles.THE CRESTS 

All I Have To Do Is Dream. 

.EVERLY BROTHERS 

Quarter To Three.GARY U.S. BONDS 

What'd I Say.JERRY LEE LEWIS 

Do You Believe In Magic. 

.. LOVIN' SPOONFUL 

Happy Together.THE TURTLES 

Candy Girl.THE FOUR SEASONS 

I Wonder Why ... DION & THE BELMONTS 

Tell Laura I Love Her.RICKY VALANCE 

Red River Rock.JOHNNY 

..6t THE HURRICANES 

This Diamond Ring.GARY LEWIS 

.& THE PLAYBOYS 

Help Me Rhonda.THE BEACH BOYS 


Nut Rocker . BEE BUMBLE & THE STINGERS 

Hummingbird.LES PAUL & MARY FORD 

It Hurts To Be In Love.. GENE PITNEY 

Dawn (Co Away).THE FOUR SEASONS 

Tell It Uke It Is.AARON NEVILLE 

Bongo Rock.PRESTON EPPS 

Donna.RITCHIE VALENS 

It Must Be Him.VIKKI CARR 

Let's Dance.CHRIS MONTEZ 

Hats Off To Larry.DEL SHANNON 

Tequila.THE CHAMPS 

Young Love...SONNY JAMES 

Tuff (Cattywampus).ACE CANNON 

Sixteen Tons....... TENNESSEE ERNIE FORD 

Bye Bye Love.EVERLY BROTHERS 

Twist And Shout.THE ISLEY BROTHERS 

Where Or When DION & THE BELMONTS 

One Fine Day.THE CHIFFONS 

Pretty Little Angel Eyes..CURTIS LEE 

Oh Marie.LOUIS PRIMA 

Let's Have A Party.WANDA JACKSON 

Tallahassee Lassie.. FREDDY CANNON 

Oh Baby Mine.THE FOUR KINGS 

(Your Love Keeps Lifting Me) Higher And 

Higher...JACKIE WILSON 

Love Potion No. 9 .THE CLOVERS 

Let It Be Me.THE EVERLY BROTHERS 

When I Fall In Love..THE LETTERMEN 

Don't You Just Know It..HUEY SMITH 

El Rancho Rock.THE CHAMPS 

Keep Searching (We'll Follow The Sun) 

...DEL SHANNON 

You Talk Too Much..JOE JONES 

Cry Me A River..JULIE LONDON 

Great Balls Of Fire ..JERRY LEE LEWIS 

If I Didn't Have A Dime.GENE PITNEY 

New Orleans,.GARY U.S. BONDS 

Rag Doll.THE FOUR SEASONS 

Talk Back Tremblin' Lips. 

..JOHNNY TILLOTSON 

Blue Suede Shoes.CARL PERKINS 

Let's Hang On.THE FOUR SEASONS 

Claudette..THE EVERLY BROTHERS 

Whole Lotta Shakin' Coin' On. 

.JERRY LEE LEWIS 

Willie And The Hand jive.JOHNNY OTIS 

Bird Dog.THE EVERLY BROTHERS 

Little Town Flirt.DEL SHANNON 

Teenage Crush..TOMMY SANDS 

Mecca.GENE PITNEY 

Send Me The Pillow That You Dream On ... 

.JOHNNY TILLOTSON 

Lollipop..THE CHORDETTES 

Cone.FERLIN HUSKY 

Soldier Boy.THE SHIRELLES 

Too Much Tequila.THE CHAMPS 
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Lonely Teardrops.)ACKIE WILSON 

Ginger Bread.FRANKIE AVALON 

Let There Be Drums.. SANDY NELSON 

Iko Iko.THE DIXIE CUPS 

Elenore.THE TURTLES 

Sweet Talking Guy.THE CHIFFONS 

Leader Of The Pack.THE SHANGRI-LAS 

CMon Everybody.EDDIE COCHRAN 

I'm Gonna Be .Strong.. GENE PITNEY 

Fever.PEGGY LEE 

Born To Be With You.THE CHORDETTES 

Devoted To You.THE EVERLY BROTHERS 

Cherry Pie.SKIP & FLIP 

Tom Dooley.THE KINGSTON TRIO 

Hurt...TIMI YURO 

Those Oldies But Goodies .. LITTLE CAESAR 

. & THE ROMANS 

Peppermint Twist Pt,1 .JOEY DEE 

.& THE STARLIGHTERS 

Red Hot. BILLY LEE RILEY 

Venus.FRANKIE AVALON 

La Bamba.RITCHIE VALENS 

Summer In The City.... LOVIN' SPOONFUL 

Don't Think Twice.WONDER WHO 

My True Story.THE IIVE FIVE 

Take The Last Train Home.KING CURTIS 


Rockin' Robin.BOBBY DAY 

Bridget The Midget.RAY STEVENS 

Sugar Sugar .THE ARCHIES 

I'm Leaving It (All Up To You). 

.. DALE & GRACE 

Mona Lisa.CARL MANN 

The Ballad Of Davy Crockett. 

.TENNESSEE ERNIE FORD 

Chapel Of Love.THE DIXIE CUPS 

Tiger.FABIAN 

Bread & Butter.THE NEWBEATS 

Hanky Panky.TOMMY JAMES 

.& SHONDELLS 

I've Told Every Little Star.LINDA SCOTT 

My Girl Josephine.JERRY LEE LEWIS 

I Walk The Line..JOHNNY CASH 

Bobby Sox To Stockings . FRANKIE AVALON 

For Your Precious Love_JERRY BUTLER 

There Coes My Heart Again .. 

.FATS DOMINO 

Princess In Rags.GENE PITNEY 

Nashville Cats..LOVIN' SPOONFUL 

Trouble In Paradise.THE CRESTS 

Hound Dog Man ... FABIAN 

Problems.THE EVERLY BROTHERS 


Working My Way Back To You.. 

.. FOUR SEASONS 

The Wanderer.. DION 

Ronnie. THE FOUR SEASONS 

Get On Up.THE ESQUIRES 

Hooked On a Feeling ..B.J. THOMAS 

Summertime Blues.EDDIE COCHRAN 


Guess Things Happen That Way. 

..JOHNNY CASH 

Eddie My Love.THE CHORDETTES 

Lonely Weekends.CHARLIE RICH 

He's So Fine.THE CHIFFONS 

Money.THE KINCSMEN 

Till I Kissed You.THE EVERLY BROTHERS 

Endless Sleep.JODY REYNOLDS 

When We Get Married THE DREAMLOVERS 


Norman .. SUE THOMPSON 

Five O'clock World.THE VOGUES 

24 Hours From Tulsa.GENE PITNEY 

Why Do Fools Fall In Love. 

.FRANKIE LYMON & THE TEENAGERS 

Boppin' The Blues.CARL PERKINS 

Dedicated To The One I Love. 


.THE SHIRELLES 

Just Ask Your Heart.FRANKIE AVALON 


The Ultimate Music 
Guide for Mobile DJs! 

■ lU^ WWI ■ ■ VH III ■r~ 

Mfe Cai Dance 

Since 1982, Mobile Seat's Musicologist Jay Maxwell has tracked audience 
response to thousands of songs. This book lists over 1,500 of the most re¬ 
quested songs of all-time. Each listing includes the title, artist, year released and 
the BPM (where applicable). Plus, for your convenience, the entire list is sorted 
five ways: alphabetically by title and artist, category, BPM count and year! 

• UPDATED TO INCLUDE MUSIC LISTS AS SEEN IN P.S.W.C.D.T. • 




To Orde^: With Visa or MasterCard -.Call 716-385-9920 or 
send check or Money Order for $59.95 (includes shipping) to: 
PSWdbT Music Guide, c/o Mobile Beat Magazine 
P.O. Bo}f'309, East Rochester, NY 14445 


Categories include: 

Altemative/Modem Rock 
Big Band 
Disco 1970-79 
Dance 1980-89 
Dance 1990-96 
Fast Country 
Rhythm & Blues/Rap 
Reggae 

Rock and Roll 1970-96 
Slow Songs 1959-79 
Stow Songs 1980-89 
Slow Songs 1990-96 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 

Includes Year 
and BPM! 
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MUSICNEWS 


f 


What better way to bring in the year 
2000 than by lightening the load of CDs 
you're lugging around? Now you can, 
thanks to the "PARTY PARTY PARTY" 
four-CD box set that contains many of 
the all-time most popular party songs. 
With this set, you've covered a good 
portion of the Mobile Beat Top 200 list! 
These are four CDs (60 tracks) that you'll 
likely be reaching for often. Complete 


tracks are: 


(We're Gonna) Rock Around The Clock. 

. BILL HALEY & THE COMETS 


Great Balls Of Fire.JERRY LEE LEWIS 

That's What I Like.JIVE BUNNY 

Reet Petite .JACKIE WILSON 

This Ole House.SHAKIN' STEVENS 

Wake Up Little Susie.EVERLY BROTHERS 

Ob-La-Di Ob-La-Da.MARMALADE 


Alright Alright Alright.MUNGO JERRY 

Shout '86. LULU 

Rubber Bullets.1OCC 

Yesterday Man.CHRIS ANDREWS 

Hey Rock 'N' Roll. SHOWADDYWADDY 

Rock 'N' Roll (Pt. 2).GARY GLITTER 

L L LUCY. MUD 

My Ding-A-Ung.CHUCK BERRY 

Hot Hot Hot. ARROW 



Macarena.LOS DEL MAR 

Lambada.KAOMA 

La Bamba...RICHIE VALENS 

The Lion Sleeps Tonight.TIGHT FIT 

Caribbean Queen ..BILLY OCEAN 

Barbados.TYPICALLY TROPICAL 

Israelites.DESMOND DEKKER 

Black & White.GREYHOUND 

Pass The Dutchie.MUSICAL YOUTH 

In TheSummertime.MUNGO JERRY 

Walk Like An Egyptian.BANGLES 

The Birdie Song.THE TWEETS 

Who The F**k Is Alice?. SMOKIE 

Agadoo.BLACKLACE 

Boogie Nights..HEATWAVE 

Blame It On The Boogie .... MICK JACKSON 
Boogie Wonderland .. EARTH, WIND & FIRE 
Play That Funky Music.. WILD CHERRY 


Ain't Nothin' Coin' On But A House Party.. 




SHOWSTOPPERS 


Disco Stomp.HAMILTON BOHANON 

And The Beat Coes On.WHISPERS 

A Night To Remember..SHALAMAR 

Ring My Bell..ANITA WARD 

Relight My Fire.,.DAN HARTMAN 

I Love To Love.TINA CHARLES 

You To Me Are Everything.REAL THING 

Feels Like I'm In Love..KELLY MARIE 

Kung Fu Fighting.CARL DOUGLAS 

Rappers Delight.SUGARHILL GANG 

I'm Too Sexy.RIGHT SAID FRED 

Barbie Girl .. AQUA 

Cotton Eye Joe...RED N EX 

Mr. Vain.CULTURE BEAT 

D.I.S.C.O.N-TRANCE 

(Hey Now) Girls Just Wanna Have Fun.. 

.CYNDILAUPER 

Get Up (Before The Night Is Over)............. 

.TECHNOTRONIC 

I Don't Wanna Dance.EDDY GRANT 


Dancing On A Saturday Night BARRY BLUE 

Abba-Esque. 

(Take A Chance On Me).ERASURE 

Down Under.MEN AT WORK 

Goody Two Shoes..ADAM ANT 

Boys (Sumertime Love).SABRINA 

I Wanna Be A Hippy.TECHNOHEAD 

Time Warp. DAMIEN 
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Entertainment 
Resources Group 


i: 1-000-409-07Z9 or sun; wrww.ergmusic.com 

CD Congiilatlofu Wow Umo Oy Oodto llalloni cmd FrofestloiiaJ Dli Oolv. Not Por foie To 11»e PebKt. 




























MUSICNEWS 


'THE BIGGEST PARTY ON THE PLANET" is the newest 
three-CD compilation of new mixes from the ever- 
popular live Bunny. This set spans the last century of 
music. Like all jive Bunny releases before this, it includes 
original-artist samples, as well as some covers of hits. Each 
mix is one continuous track. 

1 900-T940S Mix: 

Show Me The Way To Co Home / The Lambeth Walk / Maybe It's 
Because I'm A Londoner / Bye Bye Blackbird / I've Got A Lovely 
Bunch Of Coconuts / My Old Man's A Dustman / Side By Side / Roll 
Out The Barrel (Beer Barrel Polka) / It's A Long Way To Tipperary / 
Don't Dilly Dally 

1 9S0sMix: 

All Shook Up / Summertime Blues / Claudette / Rave On / Great 
Balls Of Fire / Move It / Bony Maronie / Come On Let's Co / Rock 
Around The Clock / At The Hop 

196Qs M ix: 

Soul Man / Oh Pretty Woman / Dancing In The Street / It's The 
Same Old Song / You Keep Me Hangin' On / Hi-Ho Silver Lining / 
Big Girls Don't Cry /1 Want To Hold Your Hand / (I Can't Get No) 
Satisfaction / You Really Got Me 

1970s Mix: 

Dancing Queen / December '63 (Oh What A Night) / Staying Alive 
/ You Sexy Thing / Crease / All Right Now / Black Bet^ / Living 
Next Door To Alice / Hot Love / Bye Bye Baby 

198Qs Mix: 

I'm Your Man / Don't Leave Me This Way / Girls On Film / Material 
Girl / Love Plus One / Baggy Trousers / Stand & Deliver / Gold / Lip 
Up Fatty / While Wedding / Kid's In America / Footloose/ Happy 
Hour / Walk Like An Egyptian / Walking On Sunshine 

1990s Mix: 

Macarena / Tubthumping / Moving On Up / Relight My Fire / U 
Sure Do / Stop / Cotton Eye Joe / Just A Little Bit / Barbie Girl / Two 
Can Play That Game 

MILLENNIUM PARTY MIX: 

Auld Lang Syne / Do The Conga / Agadoo / YMCA / Locomotion / 
Saturday Night / Hokey Pokey / March Of The Mods / Let Twist 
Again / Can Can / Swing The Mood 


Want to Mambo? Since the Latin thing is in and Mambo No, 5 
has reached a top ranking on the charts, more Mambo is just 
the thing to fire up the dancefioor. The recentiy released 
"MAMBO CUBANA HIT MIX" provides just the kind of hot 
Latin rhythms you'll need to fill the floor. Tracks are: 


Java...MAM BOLERO 

Rattle And Roll (Short Cut Mix).MAMBO REBELS 

Be My Guest Tonight (Short Cut Mix).THE MAMBO REBELS 

Caramba.LOS ENAMORADOS 

Para Cuba....RAMON RAMIREZ 



Mambo Mambo... ATHOS & MANCIN! 


Tequila.VALLE MANIA 

Maria Isabel (Mambo Version)..COSMO DE lA FUENTE 

Mambolero.CASTELLINA PASI 


Calypso (Mambo). 
Non C'ho Una Lira 
Mambo jambo 
Mambo No, 8 


COSMO DE LA FUENTE 
. RAOUL CASADEL 


Lost h You 


Mambo 


Speak 


TACO VALLEJO 


0 LATINO 


BIANCO 


. LOS CHtCOS 
TITO PUENTE 


' OF MAMBO 


OF THE TOWN 


Here, just in time, is a new holiday CD that is sure to catch a 
buzz. "SOUNDS OF THE SEASON" features some of the hottest 
acts of '99. Most have never been released before. Tracks are: 

Sleigh Ride... SPICE GIRLS 

Christmas Time..BACKSTREET BOYS 

Song For A Winter's Night..SARAH McLACHLAN 

Santa Baby..EVERCLEAR 

Christmas In Tinseltown.BIG BAD VOODOO DADDY 

What Christmas Means To Me..HANSON 

The First Noel... BRIAN McKNICHT 

Good King Wencelas.. LOREENA McKENNITT 

Rudolph The Red Nosed Reindeer.MEREDITH BROOKS 

The Happiest Christmas ....MICHAEL W. SMITH 

Carol Of The Bells..DEANA CARTER 
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If there is a better way to bring in the 
year 2000 than the "Party Party Party" 
compilation mentioned above it may well 
be the release of "ULTIMATE DANCE". 
Another four-CD box set, this is loaded 
with recent and classic dance anthems 
and hits. Combine this set with "Party 
Party Party" and you may well have most 
of your party covered. Tracks are: 


Gonna Make You Sweat 


..C&C MUSIC FACTORY 

Mr. Vain..CULTURE BEAT 


Megamix.TECHNOTRONIC 

Dr. lones. AQUA 

I Like To Move It.. REAL 2 REEL 

.w/ MAD STUNTMAN 

Here Comes The Hotstepper. INI KAMOZE 

Stayin' Alive.N-TRANCE 

You Sexy Thing.HOT CHOCOLATE 

I've Cot A Little Sorr^ething For You ... MN8 
Don't Talk just Kiss.RIGHT SAID FRED 


Sweets For My Sweet.C.|. LEWIS 

Dreamer.LIVIN'JOY 

(I Wanna Give You) Devotion.NOMAD 

Your Woman.WHITE TOWN 

* 

Ebeneezer Goode.SHAMEN 


Tubthumping (Tin Tin Out Radio Mix). 

.CHUMBAWAMBA 

Boom! Shake The Room.D) JAZZY )EFF 

.& FRESH PRINCE 


Gangsta's Paradise (Radio Edit) 


.COOLIO w/ LV. 

White Lines..GRANDMASTER FLASH 

..& MELLE MEL 

People Everyday ARRESTED DEVELOPMENT 

Killer.ADAM SKI 

Jump Around.HOUSE OF PAIN 

Respect.ADEVA 


Now That We Found Love 


..HEAVY D. & THE BOYZ 

Shine..ASWAD 

Show Me Love.ROBIN S. 

Cuddly Toy.ROACHFORD 

I.O.U.FREEEZE 

Trapped.COLONEL ABRAMS 

Living In A Box. LIVING IN A BOX 

lingo.JELLYBEAN 

Let's Groove.EARTH, WIND & FIRE 

Boogie Nights.HEATWAVE 

A Night To Remember.SHALAMAR 

It's A Love Thing.WHISPERS 



Lady Marmalade.LABELLE 

Nutbush City Limits ... IKE & TINA TURNER 

Shake Your Booty.KC 

.. & THE SUNSHINE BAND 

Dance Little Sister TERENCE TRENT D'ARBY 


My Perogative ..BOBBY BROWN 

Tribute (Right On).PASADENAS 

Get Outta My Dreams, Get Into My Car.... 

.BILLY OCEAN 

Car Wash.ROSE ROYCE 

Lovely Day (Remix) .. BILL WITHERS 

She's Cot That Vibe..R. KELLY 

Sexual Healing.MARVIN GAVE 

Body Talk. IMAGINATION 

Cot To Get It.CULTURE BEAT 

The Real Thing.TONY Dl BART 

High Energy.EVELYN THOMAS 

Feels Like I'm In Love.KELLY MARIE 

It's Raining Men.WEATHER GIRLS 

Touch Me (I Want Your Body). 

..SAMANTHA FOX 

A Walk In The Park ... NICK STRAKER BAND 

Atomic (Diddy's Edit). BLONDIE 

Freed From Desire.GALA 

I Luv You Baby ..THE ORIGINAL 

Shame Shame Shame.SHIRLEY & CO. 

Ciris.MOMENTS & WHATNAUTS 

Pump Up The Volume.M/A/R/S 

Feeling So Real.MOBY 

Spaceman.BABYLON ZOO 

Doop...DOOP 


Here's wishing you the best for the 
holidays, the 2K, and beyond! 

Fred Sebastian is music buyer for A.V.C. 
Sebastian, music distributor specialists in 
CD compilations for Djs. For information 
and availability on titles in this column, 
please call (973) 731-5290 


ASSOCIATION & 
REGI ONAL EVENT NEWS 

AtlitnUt 

The Atlanta Hilton was the scene October 
18, 19, and 20 for the latest in what ap¬ 
pears to be a growing market of regional 
D| gatherings, this one called simply 0}3. 

A wide range of seminars were offered, as 
well as evening parties and activities. The 
exhibit hall provided a friendly atmosphere 
for vendors and DJs to converse and do busi¬ 
ness, And, as late might have it, the timing 
of the show allowed many attendees to see 
the pennant-clinching final game of the 
Braves-Mets series. 

Overall, show producer Brett Reese said the 
event met his modest first year goals, and 
that another show will take place in autumn 
2000. 

Houston 

The Musician's Planet recently joined forces 
with C HAMM A for the fifth annual greater 
Houston area D| conference. The event fea¬ 
tured demonstrations of interactive dance 
routines, mixing and lighting. The highlight 
of the event was the keynote talk by Hous¬ 
ton radio air personality and former Mo¬ 
bile D|, Sam Malone. CHAM MA and MARS 
are already preparing tor an expanded con¬ 
ference in 2000. For more info on The 
Greater Houston Area Mobile Music Asso¬ 
ciation, check out their Web site at 
www.ghamma.com or call Larry Fox at 
(281)438-2430. 

Buffalo 

It began as a series of casual get-togethers 
to share tips, contacts and horror stories. 
Now, a group of D| service operators in up¬ 
state New York have teamed up to try to 
promote higher standards of performance, 
business and customer service. According 
to Lawrence McKenzie, president of the 
Western New York Mobile Entertainer's Al¬ 
liance, "Every industry in the business com¬ 
munity comes together as a means of in¬ 
creasing professsionalism among its mem¬ 
bers, better serving customers and increas¬ 
ing its members' standing in the commu¬ 
nity. It is our hope that through WNYMEA, 
professional disc jockeys and entertainers 
can address local, regional and national is¬ 
sues effecting our members as well as our 
industry as a whole." 

In addition to McKenzie, other officers 
elected to represent the membership in¬ 
clude: Vice President Cary W. Bird, Secre¬ 
taries lilt Braun and Frank Bilota and Trea¬ 
surer Brad London. Looking toward the fu¬ 
ture of the organization Bilotta commented, 
"Our first order of business is to build a 
strong local base.We are presently in touch 
with 47 entertainment companies, but 
know there are at least 100 OJ services 
within a hundred mile radius." For more 
information on WNYMEA, contact 
McKenzie at (716) 743-8235. 
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IN SEARCH OF... 

THE BEST SOUND & LIGHTING SYSTEM ON EARTH 



/Vftv lersiy's Eliti' Entcrtnuimcnt is imide up of a tightly knit group of taiented, young eutcrtaincrs who know how to keep their customers happy. 


, THEY DANCE, THEY SING, THEY WRITE BOOKS ... THIS 

CROUP OF ENTERTAINERS KNOWS NO BOUNDARIES. 

* 

( 

i 

I 

W hat do you get ^vhcn you put 

together a group of multi-talented 
entertainers who are passionate 
alx)ut their work? You get Elite Entertainment, 
an Eatontown, NJ Mobile DJ company, which 
lives and works by the catch phrase, "Serv^ice 
j with a smile." Why they're smiling, however, is 

what makes this group so unique. 

TELL ME MORE 

Mike Walter became o\vner and CEO of Elite in 
1998 after his partner (and company founder) 

Eric lay lor, left to start a new venture. Walter 
and I ay lor shared the same business ethics, so 
when the company changed hands, little else 
changed, it remained business as usual, with 
BY Renee Lassial the focus on hiring entertainers with personal¬ 


ity and exemplary customer service skills. 

When Walter, who graduated from the 
Connecticut School of Broadcasting, isn't 
running his DJ business, he's working on his 
next novel. Partly because of his own diverse 
interests, such as his fledgling writing career, 
Walter looks for DJs who are personable and 
multi-talented. As a result, he has managed to 
compile a staff of 16 very out-going and 
ambitious employees. 

Elite’s DJs tend to be young, relatively 
inexperienced men and women full of talent, 
with a desire to learn and to be entertainers. 
Walter's philosophy may differ from other 
managers, but he chooses to hire DJs who 
aren't "seasoned professionals." He prefers to be 
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PRESENTS 


Canada's Largest Music & Home 
Entertainment Expo 


• Seminars 

• Workshops 

• Over 2000 sq ft. of 
OJ Exhibitors 

• DJ " Spin or 

• DJ Giveaway over 
$10,000 in PRIZES 


pROPUap ay 


Pipi« 


pi« f Wl"l ■ II 


Westin Harbou 
Castle 
Convention 
Centre 


FOR MORE INFORMATION CONTACT 
CANADIAN MUSIC WEEK 
Telephone: (416) 695-9236 


Fax: (416) 695-9239 
or visit our web site @ 
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able to mold his employees 
into the kind of entertainers lie 
wants working for Elite. Walter 
admits that hiring the inexpe¬ 
rienced creates more work for 
him, but says it's worth it. 

"Once the process is done, I have a guy |or girl] who 
knows how to do things the right w^ay (our way!), is pumped 
up about the business and has some sense of loyalty to me 
because i've taught him a fun and exciting way to make 
money," says Walter. "Whether their other aspiration is 
continuing education, acting, or w'hat have you, only means 
I have a well-rounded talent. That just makes life more 
interesting! I'd rather work with DJs who have nonstop 
inner clocks and a desire to be successful, not just as DJs, but 
in anything they choose to conquer." 

THE LINE UP 

Who are they? Walter has assembled a group of men and 
women with a pa.ssion for entertaining, and maybe a few 
other things, too. Among his employees are performers, 
singers, doctors, teachers and students. For instance, when 
Tony Garrow isn't DJing, he's operating his chiropractic 
practice: DJ Fred Ewan is a student 
at Monmouth University studying 
business administration; and Pat 
Ibmasulo wants to take entertain¬ 
ing to the next level, so he's 
studying communications at TCNJ. 

Some of Walter's employees, 
however, have already achieved 
their goals—that of being a DJ! Tara 
Feeley is described as "a natural" 
when it comes to being an enter¬ 
tainer; and Nick Cavalerl is de¬ 
scribed as "born to entertain." 

NO END IN SIGHT 

With such a great lineup of enter¬ 
tainers, Walter hopes the company 
has a long way to grow. "W'e are 
blessed to be in an expanding and 
lucrative market," says Walter. "Our 
incoming gigs still show' that w'e 
need more talent. We did over 
1,0(X) parties last year and are doing 
over 1,250 this year. Yet wc prob¬ 
ably have less than 15 percent of 
our market. It's our job to just keep 
marketing and selling." 

To continue their growth, Elite 
maintains a presence in the public 
eye at all times, lo do this, they 
publish a company newsletter, have 
a Web site, and regularly mail 


professionally printed 
promotional pieces, such as 
postcards and various 
brochures. They also attend 
bridal shows on a regular 
basis. 

THE SECRET TO SUCCESS 

Walter feels that his philosophy regarding customer service 
is what has made Elite so succes.sful. Moreover, the fact that 
he instills that philosophy into his employees ensures the 
company's success. 

"Every month w'e get together as a company to discuss a 
variety of topics and keep all of our entertainers up to date 
on everything going on in the wedding and DJ field," writes 
Elite in the company newsletter 5freef A'eu's. "We've 
found these meetings to be invaluable when it comes to 
maintaining the consistency of quality across the board..." 
the newsletter continues. 

Another key to Elite's success is their strength in numbers. 
"When you book Elite, you have the benefit of 16 music 
libraries, not just one," says Walter. "1 know who is into the 


'80s, w'ho is into club, whatever." So if Walter has a client 


Elite Entertainment's 
. Wedding Setup 


SOUND 

1 Rane MP24 mixer 

1 Denon MKIII dual CDP 
1 Sony MDSJE 520 MDP 
1 Shure LX24/58 handheld cordless mic 
1 Shure LX2/58 receiver 
1 Shure headset system 
1 BBE 362 SW Sonic Maximizer 
1 QSC 1.8 PowerLight amplifier 
1 Crown Power Base II amplifier 

2 EV T52+ speakers 
2 EV1202 speakers 

4 Ultimate speaker stands 

LIGHTING (IF BOOKED) 
American Dj: 

2 Sidewinders 
2 Eliminators 
1 Vertigo 

* 

1 Aggressor 
1 Mini Startec 
1 Data Flash strobe 

1 Fog Hog / Hazer 

2 Ultimate T stands 


who wants a particular song, he 
knows where to gel it, and that's 
what it's all about for him... satisfy¬ 
ing the customer. 

"A lot of my competition buys the 
same gear and sounds like we do on 
the microphone, so when it comes to 
what sets us apart, it's the relation¬ 
ship we build with our clients," 
admits Walter. "It's the sense that we 
can never do enough for them." Elite 
entertainers are able to offer that to 
their customers because they love 
what they are doing. 

Walter believes his employees' 
diverse interests make them more 
interesting and happier people, and 
this results in more satisfied clients. 
They're not there because they have 
to be; it's just part of who they are. 
That's why they are smiling... and so 
are their customers. ^ 



Hey 

You! 


1b bt profited in MolNie Beot Miganne’j "li Search Of,” send a 
letter telling us about ) 0 ur company, a typical equipment setup 
list and a fen professional photos of you and your sound & light¬ 
ing setup. Mai to: 

Mobile Beat Magazine • c/o Renee lasstal 
1782 Penficld load • Penficid, NY 14526 


Walter has assembled a group of men and 
women with a passion for entertaining^ 
and maybe a few other things, too. 
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PROFILEUPD^ E 

A Service to His Country 



/ oSUtt ^ “****• 

Typfj Of Musict Far Every Occasion! 


I n the very fir^t issue of Mobile Beat (April/May '91) we intro 
duced you to Chris Pangalos of Rolling Thunder Entertainment 
from Charlotte, N.C. 

Pangalos caught our attention initially because of the numerous 
awards he had received, such as Charlotle's Best Nightclub DJ by 
Creative Loafing magazine. His D| company was also selected the 


Best Mobile Company in Charlotte by both Creative Loafing and 
Charlotte's Best magazine. In addition to running his own 
service, he was a D| agent for Eastcoasl Entertainment. 

We've since found out what Pangalos has been up to since 
1991. In 1995, after finding suitable people to look after his D) 
interests, Pangalos signed up for a four-year hitch in the Military. 
As a sergeant in the infantry, he was the machine guti section 
leader of the Battalion's helicopter assault company. During the 
crisis in the Balkans, Pangalos was awarded a certificate of 
commendation for his work with the Marines, providing security 
and reinforcing the American Embassy in Tirana, Albania. 

While deployed overseas, Pangalos continued to D|. Having 
brought a compact version of his D) system aboard ship, he 
provided music for over 2,300 Marines and sailors on board and 
performed ashore in numerous foreign ports throughout the 
Mediterranean. He was awarded the Navy/Marine Corp 
Achievement medal for his talents in helping to keep the troops' 
morale up and for well representing the United States. 

After successfully completing his four-year tour of duty, 
Pangalos is back at the helm of Rolling Thunder Productions. He 
has also rejoined Eastcoast Entertainment to head up (along 
with Bridger Medlin) the company's new specially/novelty y 
division. ^ 
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If getting there (Point A) 
and back (Point B) is half 
the battle, then a 
Wells Cargo 
enclosed 
trailer is your 
secret weapon. 

In the mobile enter¬ 
tainment business, time 
is money. A Wells Cargo can 
save you both. Not only can you cut your 
load/unload time in half; you get a free 
rolling billboard as well. Expect at least 
15 years of reliable service from your 
Wells Cargo . . . every time out! Wells 
Cargo is the sound saving, image 
making way to go. Ask about j 

our Leasing Program. ' 

Call (800) 148-7553 

far a FREE info packet 

Visit our Web Site: WWW.WELLSCARGO.COM 
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BY Robert A. Lindquist 


LOOK THIS Dj/ENTERTAINER IN THE 
EYE AND YOU MIGHT END UP 
BARKING LIKE A SILLY DOG! 

I f you attended either of the last two Mobile Beat DJ Shows (Las 
V^egas or Cleveland), you may have met Paul Harter, It may have 
been Paul Harter the MC, or Paul Harter the DJ. Possibly it was the 
Paul Harter who captivated the crowd with his hypnosis show at a 
serendipitous late night gathering. Maybe it was the one who demon¬ 
strated magic tricks outside the seminar rooms. There was even a Paul 
Harter who was seen lying on his back in the Cleveland Convention 
Center taking photos of the ceiling, and another one overheard 
explaining his latest screenplay to a group of potential investors over 
breakfast. 

Assembling a ProFile on this multi-faceted entertainer from Oxford, 
Mass, is like writing about the multiple personalities of Sybil. One 
minute Harter can be engaged in a serious discussion about his plans 
to produce a Hollywood movie, or taking his act to Vegas, and the next 
minute he is out tracking down a good time or just hamming it up for 
a room full of friends. 

ALWAYS ON 

One thing about Paul Harter that is unmistakable is that he is always 
ready and willing to take care of business. If it means jumping on stage 
to fill in for an act that's late... no problem. Harter craves the unex¬ 
pected. As a matter of fact, this past summer, while headlining at one 
of the largest county fairs in New York State, the Chautauqua County 
Fair, Harter was asked, without notice, to get on stage and kill some 
time when a once-raajor recording act was late. He ended up doing a 
one-hour, one-man sideshow’ of jokes, songs and magic. Unfortu¬ 
nately, it was not what the crowd had come for; yet even in the midst 
of a spattering of catcalls and boos, he stuck it out. When he walked 
off stage, his trademark smile w’as still intact, along with the infectious 
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chortle that gets him through such tough times. 

Harter's grasp on the fact that performing isn't always 
pretty has roots that go ali the way back to his youth. "I 
really enjoy entertaining people" Harter explains. "I 
started doing impressions when I was four years old and 
was doing stand-up comedy by the time I w'as 14," 
Harter, rvho now lives about 40 minutes outside of 
Boston, spent his later teen years fronting a band called 
Ultraglide. 

In his early hventies, with a growing family to 
support, he decided to take a break from entertaining 
and pursue something a bit more serious. He spent the 
next 10 years working as an EMT (Emergency Medical 
Technician), a phlebotomist and in other medically 
related fields. 

After being sidelined by a motorcycle accident that 
cmshed his knee, Harter took up the study of electronics 
at Wentworth Technical School in Boston. While at 
Wentworth, he was coaxed itito performing for an 
amateur night at a comedy club in Boston. Within a 
short time, he was hired to do a few nights a week, 
which turned into a three-month stint. He was back on 
stage and loving it! 

Later, upon leaving Wentworth, he linked up with a friend at 
Boston's 14Q radio. As a team, they tied up three good accounts as 
walk-in DJs. Within a short time, they were not only doing the DJ 
nights, but karaoke as well. 

In addition, they started booking mobile gigs, offering every¬ 
thing from music to magic to amusements that included 
inflatables, a gyro chair and Velcro™ wall. 

THE EYES HAVE IT 

The area where Harter has developed the best following, 
however, is with his hypnosis show. "In 1982,1 was 
working with a psychologist who taught me how to 
hypnotize people. He helped me get certified. I intended 
to use it primarily for clinical purposes... to help people 
lose weight and stop smoking. At one point, I had seen 
Pat Collins, who is like the all-time greatest stage hypno¬ 
tist, on a TV show. ] thought, 'I could do that' I started 
doing hy'pnosis at private parties. This was during the late 
'80s when frivolous lawsuits were everyw'here. 1 was a little 
nerv'ous about doing it publicly, fearing that, if someone 
made a fool of himself or herself they might come after 
me. Then I found out that, when people voluntarily 
participate they give up their rights. I had a few friends 
really trying hard to get me to do the hypnosis show at 
the Oxford Tavern. I finally gave in and it went over 
terrific." 

A short time passed and Harter began doing private 
events and working hypnosis into his DJ shows. In 


"Anyone who's been 
blessed with the gift to 
entertain ... to bring a 
smile to someone's 
face, needs to realize 
that it is a talent that 
comes from God ... not 
from within," 
says Harter 
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Hangin' With... 



Paul Harter backstage with 
Sammy Kershaw... 
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All-4-One... 



and The Venga Boys 


addition, he took his faseiiiation with magic 
and bcgati adding that to his schtick. Today, he 
owns About Town Untertainnient along with a 
12-bay garage and warehouse packed witli 16 
inflatable "moonbounce-tsqie" amusements 
(blow ups), plus gyro ctiairs and a space ball. 

ON THE ROAD TO VEGAS! 

Back to that mugg)’ Saturday afternoon in July 
on the grounds of the Chautauqua County Fair. 
The crowd is a mix of all ages reaching from 
both ends of the economic spectrum. The air is 
filled with the smells of everything from cotton 
candy and popcorn to petroleum and manure. 
Harter is the headliner on the Budweiser mini- 
stage and has been doing two shows a day since 
the previous Monday. He got the booking 
through Mike Murphy, a local Mobile DJ (and 
the fair's sound tech/MC) whom lie had met at 
the Mobile Beat show the previous January. 

just as he introduces his aflerntHjn show in 
front of a crowd of about 201), a l iolent blast of 
wind storms through the open-air pavilion 
carrying tiny bits of sand and various other 
ground debris found at county fairs. A moment 
of chaos erupts. Whatever link Harter had with 
the crowd is lost. Everyone, including the star, 
is rubbing their eyes and wiping the dust off 
tiieir clothes. Within a few minutes, the crowd's 
attention is regained and back under his 
"spell." 

While it’s true that most DJs have experi¬ 
enced gigs where things could liave gone better, 
even 1 questioned his sanity in taking a job 
with so many variables. Obviously, he doesn't 
see it that wav. "Anvone who's been blessed 
with the gift to entertain... to bring a smile to 
someone's face, needs to realize that it is a 
talent that comes from God... not trom 


within," says Harter. If you have the gift, you 
have to put it to use, regardless of the circum¬ 
stances or the situation. If it goes well, you bask 
in the applause, if not, you just don't let it slow 
you down." 

Slowing down is one thing not on Harter's 
agenda. His next goal, wtiich is now well within 
his sights, is to land a one year gig as a regular 
in Vegas. He has the act, the contacts, the 
marketing and the interest of several venues. "I 
want those 48 weeks in Vegas" he says, "and if 
getting there means headlining on tlie county 


fair circuit, so be it." 
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Vocopro’s new DA-8900 Pro Digital Karaoke Amplifier is designed to complete, 
or compliment sophisticated K.J. and D.J,systems, and high-end 
consumer use applications. 

The DA-8900 Pro offers professional features for flexibility, expandability, 
quality sound, and ease of use: 

• A 15 step DSF digital key controller to digitally change the key of any music source, 
sharp or flat in half-step increments, without changing the tempo. 

• Digital ccho/deluy/rcpcat for clarity and professional sound. 

• Six microphone inputs for multiple user applications. 

• Four speaker outputs featuring 300W + 300\V maximum power output 
or 150W 4- 150W continuous power output at 4 ohms. 


KJ’S CHOICE 


Ultimate 


Diversity 
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For your nearest Vocopro Dealer CALL (800) 678-5348 
Fax: (626) 968-1998 
E-MAIL: info@vocopro.com or visit us on the web sit at; www.vocopro 


Vocopro's new' DA-8900 Pro Digital Karaoke Amplifier is truly 
the ultimate commercial workhorse for any karaoke venue. 
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ProDJ.Com & 

present... 

the Mega-System 
Trivia Contest! 

4*0 tough questions that could win you an entire disc jockey 
sound, light, music, and party props systemi 
Check out Start. prodJ.Com 

for the complete rules and look for more questions In the next 
Mobile Seat and online at ProPJ.Coml 


Questions 1-10 were available at Start.ProDJ,Com on August 1; 
21-30 released at Start*ProDJ*Com on Nov 1; questions 31-40 are 
below. More details, including foil contest rules, can be found at 
Start.ProDJiCom, Good Luck! 


Q' 


uestions 31 -40 

31 • The Artist Fonnerly Known As Prince was named after who? 
32. mat is the MC s name at the dancc-ofF in the original Crease 


movie: 




33* ^X^at group in the past has gone by these two names: Big Yank 
and Mister Wiggles? 

34, VC'ltar hard rock group was formed in Sydney Australia in late 
1973 by mo guitarist brothers? 

35^ Which oldics-but-goodlcs musical anist had a backing band 
called the Wildcats? 

36, VC^at disc jockey store is a member of SHOP #1 LOO\L 365 

37* is the expeaed battery life of the Shu re Vocal Artist UHF? 

38* WTiat is the mascot of Sherman Specialty? 

39* DJ Warehouse (of Nevada) offers what payment options? 

40, Who created Menudo? 

Grand Prize 


• American DJ 

www.a mcricandj .co rn 
DCDPfu-iOO CD llayct 

Q2422 Miitf 

•ESC 

www.cn tj)?corp.coni 
Two Minin MX-1 Ughi^ 


• Crown Audio 

www.tntm-naudio cam 

Cttmn CE2lX)0 Amp 

• B-52 Pro Audio 

www'.b52-i>fOwCom 
2 SR' 15 Speaken 

• Cheap Lights 

WWW. dicapl^h u.com 
$250 Dghiing Package 

• Shore 

www-ihwrc ttJm 

Wirrlcvu HcidiiC'E Mic 


inner 


t? 

to be 


laniiounccd at thej^ 

Mobilc.fi^t DJ 

Sh(J 5 v & Conference 

Feb/22-24, 2000 ‘ 

■ 

in Las Vegas ^ 




+ A It '^ I 








o ^~-' ■ * 


WWW. mobilebeat.comMpbow 


• Woodworks 

W.WW. . com 
5750 in t 'lso 

• Sherman Specialty 
wv-w. pifTvbj^hcr nu n ,com 
Simply rhf Bcai Plrty Picld 

• The Source for Music 

w\k-w,t}te^iircUbi niusk.cam 
i year CD ^iiKwripiion 

• Creative Imagineering 

ww'wxnati vci magi ncerl ng.com 
R^ick droff, >Xal]j RJh 
Iri vb lionk 

• Vengeance Cable 

www^Ycngcancctabic-ca m 
Complete ciblcs for s>‘5icm 

Runners Up 

* DJ Warehouse 

wwH'.diurjitbuuv.cn m 
Furmin PL-S I\iwer Condiuoiief 

ft" Numifk CDN-24 CD Pbytr 

Int’l Audio/Lighting 

wv.w.iAlclj.cinn. 
Rinc MMSX Dtnoti 

Headphone 

• Six Star DJ 

WWW,*, ix^kt^ fd j Xi "in 

Tfuiimg and Single CD 
Pbwrs 
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Mix It Up! 

BY Dave Kriener 

HERE IS THE LATEST CROP OF 
REMIXES THAT ARE FILLING UP 
DANCEFLOORS EVERYWHERE. 

Ultimix #74 

Mambo No. 5.Lou Bega (126/175) 

1 Need To Know Pt. #1 .Mark Anthony (115) 

I Need To Know Pt, #2..Mark Anthony (128) 

Bailamos.Enrique Iglesias (126) 

Smile..Vitamin C (95) 

Larger Than Life.Backstreet Boys (108) 

She's All 1 Ever Had Remix.Ricky Martin (126) 

Crazy.Britney Spears (101) 

Free...Bacon Poppers (1 32) 

Woman's Cot The Power.by jennifer Holiday (132) 

Ultimix #74 is a must-have issue 
based on all the huge hit 
material included. With the 
Latin music trend at a feverish 
pitch, five of the 11 songs on 
this issue are from Latin artists. 

The remixes included on this 
issue make a strong statement 
for dance clubs everywhere. "Mambo No. 5" starts with a 
house beat at 126 BPM that segues to the radio edit. Already a 
huge radio hit, this remix will give the song another three 
months on the dance floor. A nifty little "Tequila" sample will 
make this song usable again next summer. A strong meringue 
beat ends the song. 

Britney Spears' "Crazy" has a fun, short intro from Patsy 
Cline's "Crazy" with old record pops and scratches intact. A real 
strong 101 BPM propels this huge radio hit along very nicely. A 
house version would have been a great addition to this strong 
Mark Roberts edit. 

Marc Anthony's huge U.S. debut hit "I Need to Know" is 
included with two versions: one at the original 115 BPM and a 
housed-up 128 BPM for Part II, which is the track for late night. 
Gloria Estefan samples from "Conga" are used tastefully 
throughout. This is one of the best tracks on this issue and is full 
of energy. 

Another Latin entry on this issue is Enrique Iglesias' 
"Bailamos." With a "Din Da Da" vocal sample in the intro, this 
song cruises along at a snappy 126 BPM and is another late- 
night energy song. 

Ricky Martin's ballad "She's All I Ever Had" is housed-up to 
126 BPM with a few Latin elements. The largely instrumental 
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song entitled "Free," by Bacon Poppers, is a good techno/house 
remix from D] Volume with music samples from U2's "New 
Years Day." 


many top club and radio hits. INOJ's remake of Anita Ward's 
"Ring My Bell" is done with a )onzun Crew "Pac )am" beat in 
the background and strong mix points. 


X Mix #50 


2-CD set 

House of X-Mix Medley (132) 

a. Enter the Machine..D-Machine 

b. Harder..Rob Dale 

c. In The Dark.Plasmic Honey 

d. It's Getting Hot..George Llanes 

e. Sensual...Kano Galeano 

Livin' La Vida Loca.Ricky Martin (120) 

I Want It That Way...Backstreet Boys (128) 

Retrospective (various)...Armand Van Helden (130) 

Genie In A Bottle...Christina Aguilera (132) 

Ohh Baby Baby.jana (127) 

Dupont's Modern Rock Megamix ....Various Artists (101-143) 

Kiss Me..Terri Lawrence (125) 

Unspeakable joy...Kim English (131) 

Ring My Bell.tnoj (130) 

Sexual La Da Di..Amber (131) 

1999 Mixshow Mega-mix.Donnie B's (126-135) 

a. Touch It ... Monifah 

b. If You Want My Love..jenifer Lopez 

c. Miami.Will Smith 


d. Cup Of Life.Ricky Martin 

e. Believe..Cher 

f. Heartbreak Hotel, It's Not Right Whitney Houston 

g. 99..Cassius 

h. Suevemente.... Elvis Crespo 

i. If You Buy This Record.Tamperer 

). Dreamin'... Ruff Driverz 



X-Mix's recent release #50 is a 
must-have, two-CD anniversary set 
loaded with huge hits, and four 
killer mega-mixed medleys. Starting 
off with a killer "House of X" mix 


that is all house and techno in a 14 
minute, 32 second mega-mix. Ricky Martin's "La Vida Loca" is 
very danceable at 120 BPM, Backstreet Boys' "I Want It That 
Way" is housed up at a fast 128 BPM. An X-Mix staple is the 
amazing Armand Van Helden with a "retrospective," various- 
artist mega-mix at 14 kick-ass minutes. The only remix (as of 
this writing) of Christina Aguilera's "Genie In A Bottle" is a 
sizzling 1 32 BPM club/house version with killer production and 
very usable breaks, found on this issue. 

The second CD opens with a very potent modern rock mix 
medley for 10 minutes and 31 seconds. With a scarcity of 
danceable rock mixes, this mega-mix is a great tool for late 
night dance sets. Terri Lawrence follows with a house remake of 
Sixpence None the Richer's "Kiss Me," done with great late- 
night energy. Donnie B's "Mixshow Megamix," which clocks in 
at 15 minutes and 21 seconds, is very well done and includes 


Funkymix #38 


Back That Thang Up. 

Ring My Bell ... 

808 remix. 

Guilty Conscience. 

It's Your Thing.. 

What Ya Want.. 

Where My Girls At?.. 

Wild Wild West. 

Rapper's Delight '90 CD Bonus 


juvenile (96) 

INOJ (130) 

Blague (126) 

Eminem (91) 
Mercedes (129) 

Eve & Nokio (91) 
702 (92) 

Kool Moe Dee (106) 
Sugarhill Gang (114) 



Funkymix #38 has some 


strong hip hop and R&B 
hits. Juvenile's "Back 
That Thang Up" is well 
done by DJ 2nd Nature 
and Cutmaster Swiff. 

INOJ's remake of Anita 
Ward's "Ring My Bell" is 
done in freestyle/bass 
genre that has killer 
energy and is well 
mixed. Roonie G is 
kicking butt on his remix 
of Blague's "808" with 
tons of energy at 126 
BPM. Another high-energy song on this issue is Mercedes' 
"It's Your Thing," docking in at a crisp 129 BPM. One of the 
hottest hip hop songs out is Eve and Nokio's "What Ya 
Want." This is the stand-out song on this issue remixed by 
Stacy Mier. Another big hit is 702's "Where My Girls At?", 
with a strong Busta Rhymes type beat. 

With VYill Smith's "Wild Wild West" hitting it big this 
summer, it was just a matter of time until we heard some 
remixes of the original Kool Moe Dee's "Wild Wild West." 
Done here very tastefully, this remix brings back some classic 
old school hip hop. Speaking of old school, this set closes out 
with the mega classic "Rapper's Delight" by Sugarhill Gang 
with tons of '70s and '80s music samples from "White Lines" 
to Michael Jackson dropped in for fun! 


Dave Kreiiwr is the owner of The Source Df Music Supply, a 
ntiiil onler imisk supplier of CDs, remixes, muf 12” vinyl for 
Mobile mtd Club DJs uiui tiiyhtchth consuiUvits. For a free 
catalog, citli (8W) 775-3472, e-mail at scmsrccordd^ao!.com, 
or mvw.thesourceformusic.com. 



Correction: In our last regular issue (Oct/Nov), the 
"attractive GMC van" pictured on page 65 is actually 
owned by Star Music Productions of Hamilton, Ontario, 
Canada and was spotted in the parking lot of the 
Sheraton at last spring's DJ World Show in Niagara Falls 
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THE PERFECT PARTY NIACHINEI 

FREE Microphone & 9 Disc Pale! 



FuJI Range SpeakerSystems (36 
watts RMS) 

Top Loading CDG Pioyer 
Cassette Player and Recorder 
Karooke/Repeat/Continuous Switch 
Vocal Replace Switch 
Background Music Switch 
Audio Out 

#PLR00070/#CDSCPK70 


^ CDG Pitch Control (Low/Normal/ 
High) 

* 2 Mic Inputs w/Separote Colume 
Control 

* Echo Control 

' Practice Button (CDG Player) 

‘ Video and Extra Long Audio Cables 
Included 

* Professional P-IB Mk w/Metal Cose 

"Con'f be two pfoces at one time? Offer a smaff rental unit 
for your customers who can'f book your entire system. Make 

exfra 5$ For the busy Holiday Season. 





KARAOKE WORKSHOPS 


Mobile Beat 

'ShbtvG 

inference 

2000 

February 22-24, 2000 

di'ijffcart*d to inervusht}* 
your i}J nr KJ hminvhs whh proven 
and effecth e tevhniques tested by the 
prns! Learn methods! Vse 
trn ub iesh notitt^ procedures 
developed by the pros! 



NEW! 
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New] Holiday Poks from Sound Choicel Fovorite categories assembled just for the holidoysf Each disc contains demonstration vocals 
song. Lyric sheets ore provided. All of the discs play on regular CD ployers. Don't delay! Holiday Poks are only available Oct. 11 (hru 

FEMALe COUNTRY - Six Pack ’ 


and porformoncG tracks for eoch 
Dec 31 f While supplies lost only! 


tm 


(CDG multiplex) 



The CreatKt Man 1 Ever Kiev .... 

RehaMcCiriirt 

RichBattm 


TaleMelilAa ... 

....... FaiitiHill 

. 


1 Want Tp Be A Cewhif's Sveettiaart 

. . LaAnn Rmc i 

ShefhiiksHisNiaeWasJftin 


Olf|LiYt ... 

....... Wytonnafudd 

listAthulRow .. 

....... Filth Hill 

WxPaint ... 

.....Larria Hx|ai 

Vw Can Heap Whiti 1 Orivi ...... 

.. Tnthi Tearvoed 

ll There Ufe Out Thin 


Till Hi Why ... 


ttMitttntpHi .. 

_ Faith Hill 

Ona Way Ticket Burn sal Caa 


TbaWoMacBetDii Ha ... 

..Trisha Tatniaad 

UWeMcii .. 


ItiHThiUgM ... 


AHai'iHinekHiiOastM 

....... Fa^thHill 

FhiLithUnUu Eyn 


Oe«n Da My Kiati ... 


Sanda/Rind or love . 


GkbNith Giitars. 


bcif 1 Fitlloefay ... 


HevOotUn .... 


HwloTUnlJ) ... 


For My Brolen Heart ... 


My SlncfiftWeikiiisi .. 


BaltEnonth 


Blit ... 


On A Bet Ti It QmI .. 


HCM FnI At An Old Ga«t ....... 


SaaeDM Ella'sOrean ........ 

_.... FiHhNNI 

MittOfirHind .. 


Hurl Ml .. 


Illiara Ml Sahy 1 Uil .......... 


WheiTirtItiNtiEiilMd.. 


Let's Calif flfai ... 

.. ftilfiHill 

1 Gaeu Tm Had la Bi fheri ...... 


UrchatittdMtlodr.. 

.LiAna Rtmi 

. 

,, Truhi laafvf ii 

SJK KMil Sill Nh« .. 


Piece Of My Heart .. 


ft Tin Came Back From Haacea 

_larrM Id organ 

Yin UfM Up My yta .. 


Ukl Ml Raiitf Had A flroliii HtaiT . 

TrUlial«inii*l 

To Be La vad By You . 


BitIWiI . 

.. Firth Hill 

SiandiifTaii ... 
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(CDG multiplex) 


#CD sc PKMC^ 

1 lire The Hfry Voi Loii Mt Jitin MiClyel Hcfilgraery 

ChaltahiDcfcet... 

........... Aim faction 

Shimelets ... 

.,,.... Gxthiroelis 

til 1 WNt It 1 ll1« .. 


Lard Hare Mercy Da The Narkii Hie ... 

Iramlntt 

Uft'iADance ... 

Jehn Michael MifitfowrY 

Dallas.... 


She'sEmiWonm ....... 


MclAMoxtntlftoSaon.. 


Rod My Wadi littti CMitry Gift . 

Bftekilkiin 

ndiiiJF. 

.iilH Michael MonlEMery 

Siiiday ... 

... Aim Jackson 

Stiidiig DoisMe The Fin .. 


Pul Sane Ortiela TearCoiilrf 


GootScoMii' Boefli.... 

Bricks.DHaii 

1 Swear ................ 

Jihfl Michael MoMgmerir 

LMa'DnLaTe ... 


Aii’tGeiitDoiinTlTheSifi Copietllp , Earth Brooks 

The Whisker Ain't Werlir __ 


NovlintGoii ... 

Bnekv^in 

Beer Aid Botiei ......... 

.Jlha Michael Moelginiry 

Lira's Got A Hard On Toit 


Can't Bi Rail If Go 10 ...... 

.. ThiMcCm 

Country Club 


ReonMNi ..... 

BiNkvDiin 

RepeTlieHNi ......... 

Jihi Michael MotiigeAecT 

Stt’lCMTIxRhrttn ..... 


Don't Take The Girl .. 


Anfinare ..... 


Mr Mini .... 


Be My Baby TNifbt ...... 

.Jlha Michael Menlgmiri 

The Beaches 01 CItyinae . . 

fiailhBiliks 

PirwnOiTkiFarii 

■ MeGf3(li 

TROUBLE ___ 


IJUaThitHu . ...... . 

BiBihj,DMn 

Tiickilt Anf Dliaes And Lma Litia MichaelTAcniiniiery 

tablin'TMten In ge. 


1 Uif R. 1 Love It.. 


HtJpHtlcldDa ... 


A Manfhit LoMlf .. . 

IrNklpUunn 

I'd Lite You AH OmAgun 


Papa lived Mina ........ 


Indian DtJlaw.. 

..tinNcGtw 

iilReen Ai Old Helory And He ..,. 


She's Nut Tha Cleilti'Kind __ 

IrMU/lWOR 

Dna’t Racli fkaJakehoi .. 


YheCruagf 


Rdned Dreiat .. 







FEMALE 

“ -- -- 






- Six Pack 



1 Wiiea Dance WilJi SuHObody .. 


Fka Povtf 01 Leii .. 


Wander ... 

. Natalie Hertbaal 

SanmiAll MyLaveFirYM 


lake ABcw.. 


Spideiwebs 


1 WillHwifSLevaY oh ......... 


leto 


liuwamaDe .. 


CrtaiistloYiOIIJj. 

.... WlitneyHeuitM 

AN Thai SiM Waits.. 

..JiciOflase 

Call Crf Any ■are .. 


QuMaKutlil^u . 


UtSniTtstbaifs.. 


The First Iwe Itar 1 Sav Tout Face 

....lahiiianadk 

Ml n« Mtn Ilui 1 Nted.. 


CornoToM|Niril«ir ..... 

.MaiissiEiNfiiie 

GMn[ You The Best That 1 Cat 

. AirLaBiktr 

RuiToYh] 


Yair Utile Secrtl.. 


Lodi'to* . 

. KniiiieWippirtaa 

Where Oo Bnykea Hearts Co 

.... HhiteeyloistMi 

r« The Only One 

....... Melissa Eliwidge 

GetHifi ... 


SorncthiagfoTalliUMt 

Bo Kite Paitt 

BoiHSpeik 


Ill Coin . 


CcBStJotCraving 

.. AOlaiif 

CarniTil ............... 





Mrllint ..RuMPultjilJuii 

imifi Lof 0 Got To Do With ll .. Tim Tiiiif 

Miltltr OA0 (Tl Ih EfJtft f^iflt/P^n 

ItfUiCorPiR(liftTf iiNow ...,C«jiiiiDictii 

Uyc Intern Mouitlitl..CtliMDtan 

AllBlHjilM ..Ctlini Dklit 

Tell Him .. Baitn Itreitaid^me Dhiii 

Dtcixalion Of le«e .....CiltiH Olfiii 

HicPDWftOfTTitDrMi ... 


NilhtiftBrakeaButllpHiail. 


YoaWartMaantFwIII .......... 


Hear Tea Aliayi ........ . 


HOfihifSoii .... 


Dael... 


rnSefliHln .. 


Fi]fiishGa*is .. 


An|ilStandiiiBf .. 


WngWllSwiTMiSwt . 



I f WW . 
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ifiSS 


ass 


(CDG multiplex) 


#CD sc PKPS 


Kill 


Pmiw 


liKeiTinThiriltllaStir ............ CTiinUiiin 

Funkir Cald Mtdiiii ton Lmc 

Baby Sot BKk ...Sii MiiALol 

UTild Thinf TonUc 

RiLoFanily SutirSlodee 

litoT^Gio^ .. Madomu 

RbosBO! Tliefo IT ti ......Tig liaii 

TihlR'CiiOf Biiiimi ... BKlmiJiiTireerOvtnlim 
Stiikr A Tiil Fiithir iisn/BoObf PHnlj 

BiirBarrtIPolti ladriwiSiitin 


HokeyPokay 

..Ray Ailkey 

WefCat... 

Weli 

luanrHop 4......... 


LimliaRxk ................. 


Laee-Motioi... 


ChickenOaice ... 


Craif Utile Thing Caiied Love ... 


Bom fa Be Wild ... 


BustAViie ................. 


tiveTrain ... 

.....O'Jan 


C«lotifaboa .. 

did To Til Boot ....—.Georii TTiorofiod 

pfav Thai Fokr Muik ...RkldCttOfir 

CoficibuiAHtioCopi Birnt^iNlo* 

Ddo 1 Vorif Be Hippr .. Saliiy M^Ftmi 

BrtiviiEltdGirE tinliDmioi 

Redfiedmni .. USa 

CrocodiiiR dcIc ......EltooI iIm 

JifTorHeWtiFld Tbr|tOt|llif|it 


Old Tlai laot-M Boll ... Bafa Ufif 

DdCUbfti.VIUQhi.WbltKKifkil ..... TuiStitBis 

KiiiiYpjyiDiiii#!! tU...BebDiUo 

tetf'riSiittH .. RiepStxr 

MlSlurfl^a... Kntck 

Vhkiti ... Dna 

Siymin ,..4...BhmBrtibfrr 

f^an Kii .Bilin Joil 

IliHrbiii M|Heart ............ loi Coebir 


ToirMini(HM'tBnci ....... .. UfiliiVlIniiti 

UfCtiit Bloibi fcTittrk )bde ....... Rirtti GrHIill 

Hof.Her.flit ...... .. ........ InitrPiiidtilie 

l,«Ci . .. . VJlUfoPoopde 

SbMf .. ... OtdDiiltiifbU 

UPiMba ............ . 

Hicariiu - LnBtfiN 

dodJirli ___ .. ..Cipitoii 

tfafit Lihi An [gpilia .... .. ... Iiiflii 


CHRISTMAS - Eight Pack 


(CDG mu [tip lex) 


#CD sc 



The Tnivt Oats Of CbfiitMii ............ Dinstui 

Oh. Cbritinas Tin .... Ctnstwij 

Deck The Hills.... Chnitais 

Slent NieI]! . Ohnstui 

JhrairlithiMaiger _ Clirittiis 

Ob Cone All te Fiilbfil. Oirtstnis 

GiTcilltflflThbMoinUin .. CTiristvit 

Oh Cone Oh Done tnnaiiKl ..... ChrlstHi 

HifK! The HiraU Anfelt SiRf ............ Chrisbiai 

ll Cane A Cliar ..ChiiUnis 

t ieider la I Wintfer Cliriitiiis 

OHotrHithl . .C^riitnis 

Bhal Child It This .. ..Cfinsbias 


WeDiite KiagsOf OrTtit Are Christaias 

Sod RtstTelderrTGBntieMei.. Chnstaat 

Aifles Wt Hate Heard Oh H i|h ___.... Cbriitnis 

R s Bsfkiltie tci Laik A Let Liki CAnninai Cirlstaas 

Rudolph The Red NisedReiidiar ....... GiwAatni 

lottrOUSl RicHtias. tkmmi 

Fristi Tha liie«nan ..Chrtitiias 

Unfit ledls.. Chr^siiiai 

Saata Claus bConiigTo Tim ........... Chriitnai 

t Uw liasi«! I^iatCtaws ..Chcitixas 

AlllWaitFarChriftnas .. Chriitnii 

lelltSirittletHSaavLetHSninr ....... ChnstMai 

Op Da The Hoiia lop ... lidte Arnold 


Auld UngSyae ... 


SleigliRide ... 


SitrerBelts____ 


WiaterWonderliad 


HaeiCBRti Santa Claes 

»d|irW‘aT-i ^ ^ ll V U 

WtriiiTinlMinTDiiiitmt . 

......... Ciwistfiai 

All 1 WxTt Fei Ckrislau It You .. 

...... HinahCarey 

DaThe|lAa«li:taiv»tiis .... 

.. Baad Aid 

Happy l«as War Is Orff ...... 


linia^aiiLtlick... 


Santa Baby .. 


Ste|lKi*Qknstnjs 

.........ERwJedn 

SaitCMdliaiSyiae ,,..4...... 



HeistCMieH hiFhC hfiileas ...........Ea0fi 

HtneTfUTHlfAldefTTlJitteCTuiiliijs ... Perry Ci»a 


KrrnfDrttinaiOarTiai .. Caruntefs 

Whitt Chtls1a» ....Oitf Crislf 

Bldi Cbrntnai UiiiPr«de| 

nditliridad ..................... fawFiiXiina 

Iti (^fbfmaiSonf .. Ill King Ook 

A lodly loll| Dhrbtpai .... Buii bti 

ITlBe HMcFtrChfHTMn , Chrrttnat 

tittkm' Iroaid The thristiiai Utt ..Bellf In 

Santa lioAi A Lit Uki Daddy . ..Bock Ovens 

DimtwisInOtiie .......... ........... Alalwi 

lOth Blits On .. Kh«y Hififb Belly Partin 


PsfttyPapei ..... .......... ...... WiHraHHuA 

Thant Del fir Hit ... . Oih ftiifi Bip 

ff Wi fditi ft Thiwih Oicinhif ,,.., iiite Hifiird 
SriidBi Get >bii Orir Br I iPidfir .... EI«k?atTv 

GeidChriitianFntifiialflice . Chnstaat 

Lit Tin Be PiKi On Dih ........... drntiui 

Go Till t1 Oi Thi MmpLiii (t) ..Clrittm 

Jif Ti The Worfd .......... . ... CIriitius 

fit First Met... Chrittut 

be Tm Hear Vhit I Hear . Chrntait 

0 Lrtfli feiii 01 Brthithtii ... .... Chrtataai 
Aftfrii FreMThiReaiM DTGIofy . .. ... Pinttaat 
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THESCOOP 



THE SUZUKI Q CHORD WILL HAVE YOU MAKING 
MUSIC FOR YOURSELF OR YOUR AUDIENCE IN NO 
TIME; NO TALENT REQUIRED! 




Think back. Can you remember your elemen¬ 
tary school days when you got to go to the 
music room and, if you were lucky, drive some 
well-meaning music teacher crazy by banging 
on iittic dnims and clanging triangles, all for 
the sake of learning what a steady beat was? If 
you were especially fortunate, you had actual 
instruments to play, like out-of-tune 
autoharps or tiny nasal-sounding electric 
keyboards. 

J 

Fast forward to today. Your youthful 
discovery of music has grown into the full or 
part-time endeavor of playing recorded music 
for people to dance to—in other words, you’re 

a Mobile 


BY Dan Walsh 


DJ, How 
would 
you like 
to get 
back in 
touch 
with that 
inner musical 
child of yours, 
the one who enjoys 
making his or her own 
melody and harmony? You 
say you don't have time to learn 
an instrument at this point of your 
life? Enter the Q Chord from Suzuki. 
File Q Chord combines the ease of 
strumming an autoharp with up-to-the- 
minute synthesizer technology to give you an 
instantly accessible creative musical experi¬ 
ence. This neat-sounding and -looking 
instniment provides an alternative to the 
piano keyboard interface found on most 
synthesizers. It also contains many of the 
features available on the typical consumer 
keyboard. These elements are put together in 



a form that will actually have you performing 
music straight out of the box. 

Although its full name is Q Chord Digital 
SoundCard Guitar, as mentioned above, it is 
actually more like an electronic autoharp. A 
panel of buttons labeled with chords and a 
"strumplate" (a touch-sensitive membrane) are 
your main ways of getting sound out of this 
device. Ehe chord buttons also double as single 
melody note buttons used to play along with 
optional Q Card song cartridges (more on those 
later). An overlay is provided to help you find 
the right notes. 

You'll immediately hear some lush sounds by 
pressing the clearly marked "EZ Play" button. 
Pressing a chord button produces a string 
accompaniment sound, while touching the 
strumplate triggers another sound, such as 
guitar or piano. To access different sounds all 
you have to do is press the stnimplate's select 
button multiple times. To enhance the sound, 
vil^rato, reverb, and a pilch bend wheel are also 
included. 

There is also a rhythm section, which 
supplies beats in various musical styles to suit 
different songs. I found only one major 
drawback in this area; In order to eliminate the 
percussion track you either have to push a 
combination of selector buttons or turn its 
volume down to zero. The latter choice doesn't 
eliminate rhythmic accompaniment chords 
that play along with the drum sounds. I would 
have included a single button to stop or start all 
rhythm functions at will, like you'll find on 
most keyboards with a rhythm section. 1 his is 
not a big deal, just a small annoyance. You have 
control over v'olume in each section, so you can 
balance the musical elements for a pleasing 
performance. 

As far as the Q Chord's sounds go, they are 
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t>T5icaI of consumer level keyboards. There are some full¬ 
sounding string, voice, synth, and organ sounds, as well as 
some guitar, brass, and woodwind sounds that only vaguely 
resemble their names. One fun selection is "Sound FX," 
which is layered with flowing water, a dog bark, and, believe 
it or not, a gunshot (an attempt at cross-cultural humor?). 
The reverb helps everything sound better, even through the 
Q Chord's small onboard speaker. 

You can hook the Q Chord up to your sound system by 
way of a quarter-inch combination hcadphone/stereo line- 
out jack. This is found on the back panel, which also houses 
MIDI (Musical Instrument Digital Interface) in and out 
connectors. MIDI is your gateway to further creativity. With 
the proper cable, it allows your instrument to communicate 
digitally with other similarly equipped devices. If you own a 
sampler or sequencer you're probably familiar with this 
interface. The Q Chord's MIDI out lets you trigger sounds on 
other keyboards, samplers, synthesizer modules, etc., while 
MIDI in turns the Q Chord into an expander module with 
its voices being triggered externally, by a sequencer, for 
example. 

The Q Chord is also equipped to work with optional plug¬ 
in song and style cartridges. Each Q Card contains eight to 
12 songs that you can play along with, in categories like 
pop, country, standards, Beatles, holiday, and children's 
songs. Style cartridges expand your available selection of 


rhythmic accompaniments. Fhese cartridges are available 
separately from Suzuki dealers. 

Is the Q Chord just a toy or can you actually use this unit 
to spice up your DJ performances? Fhe answer is yes and yes. 
Your kids are guaranteed to enjoy the Q Chord for hours at a 
time, just like a certain Mobile lieot editor wlio admits that he 
sat out on his deck and serenaded the flora and fauna 
behind his house the day he brought tlie Q Chord home. 
Another MobUe Beat employee managed to plunk out an 
accompaniment to "Happy Birthday" at a recent office 
celebration. So, yes, the Q Chord can pro\idc a pleasant and 
relaxing diversion or it can be used more practically. This 
could be just the thing to add to your repertoire as you lead 
your audience in singing "Hie Bride Cuts the Cake," or other 
party sing-along favorites. You could also use it to remotely 
trigger samples and sound effects via the Q Chord's MIDI 
output. Finally, if you don't play guitar or piano, but you 
enjoy singing and composing melodies, this instrument 
could help you get those song ideas out of your head to 
share w'ith the world. 

Sometimes you just want to have fun. The Q Chord from 
Suzuki is one more way to add musical fun to your bag of 
entertainment tricks. 

Suggested retail price for the Q Chord Digital SoundCard 
Guitar is S199. Optional cartridges are S 19.95 each. For more 
information, contact Suzuki at (8(X)) 854-1594 or 
www'.qchord. com. 



THE # t BUSINESS-OPPORTUNITY GUIDE 
FOR DJS AND ENTERTAINMENT SERVICES 

5PINNIN' 2000 explains in detail.., 

• PRO SOUND AND LIGHTING EQUIPMENT 

• MIXING TECHNIQUES 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 

t • PERFORMING AT WEDDINGS AND OTHER FUNQIONS 
[ . MANAGING A DJ SERVICE • TRAINING DJS • CONTRAQS 

I • ADVERTISING YOUR SERVICE • GETTING JOBS 
I • AND MUCH MORE! 

I Visa/MasLercord orders 
m coll 800-892-4060 
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BY Greg Tutwiler 


Accents for your karaoke library 




ALL SET FOR 
KARAOKE 

With the constant 
release of new CDGs, 
it's easy to add new 
songs to your karaoke 
library. If you are just 
getting started, how¬ 
ever, deciding which 
discs to buy first can be 
a bit of a challenge, 
rhere arc tens of 
thousands of songs 
available by dozens of 
companies on different 
compilations, lb help 

simplify matters, Music Maestro has released Club Pack 
20(K), featuring 2(XJ of the most popular karaoke songs on 10 
discs. .As a bonus, there's also a disc w ith 15 No, I songs 
from the past year. The set comes in a convenient wallet 
with an alphabetical songbook. Hie songs range from pop, 
rock, and country' to oldies and standards. MSRP is $299. For 


icee 


information, call Music Maestro at (800) 543-7664 or visit 
their Web site at tp://www.musicmaestro.com 
WWW. musicmaestro.com. 

I CAN DANCE AND SING 

Sybersound, dubbed "...the best cover production team in 
the w'orld" at the Ml DEM international music conference in 
France, has introduced a new' line of karaoke software called 
I’arty Tyme Karaoke. Featured are often-requested tunes 
remixed to an up-tempo dance beat. The lyrics are tlie same 
as the original versions, but the rhythm tracks add a nice 
punch to the songs. 

Chart hits such as R Kelly's "I Believe I Can Fly" and 
Celine Dion's "My Heart Will Go On" will now heat up the 
dancefloor instead of sending dancers to their seats. 

Parly Tyme CDGs include 16 No. 1 hit songs on each CD. 
Party Tyme currently has 20 discs to choose from, including 
the three volumes of dance remixes. The list price for each 
disc is $19.98. 

To receive a free catalog, call Sybersound at (888) 37- 
SYBFR, or check out their Web site at wwiv.sybersound.com. 






P9l©9HJC?TS 


A PJ*0 ^1 Source for Fun, Oamee & Morel 

Icebrf^akers - A 'ni ^^ook 

-'n - .ozz i nat 

i -i-v I ,r f , :-''- h f numbers are inc uded. $24, 

lizzl6 - This ^ame sold Cfut in two hour 
^larid Mobile Beat Show' Comes witn gpecia 
ionsiSix for $29,95 





>igst a John Rozz E 
chur 


Re^ 

Seminar 



ate 




Balloon Jump Suits - The oi 

you'll Di'gr nee, I ‘cm- the ‘‘Parade of B 
Santa." $29 95 ea. ’A-inch Popper - 
Su’ts. $'9.9d 

Collapsible Limbo Pole - 

Avaiijible ('n many colors. $14.95 


nd only suits 
and “Jolly 
FBailoon Jump 


hi 






Operation 2 - Now Available! Call for pricing 




REE! 


Millennium Rockets - Be the first in yo^area 
to use these as shooters or decor at your event^ 
Imported from Mexico. Small $9.95 / Large $54.9i 

rRaijibow Catcher - Catch this hand-painted 

barrel on a stick and be a winner! Special directions 
included. Three for $24.95 

Action Plans - by John Rozz 

This book takes you on the road to successful mobile 

PJing for the 21st Century. Get advice from a pro! $19.95 

The Horn Game - Direct from Mexico. 

This terrific new game is so fun and easy to learn 
— but too hard to describel Call for more details! 


ngo! The Ring Game - Swing th'^ ringpnto 

the hook using a motion similar to pushing'-^Nirfson on 
a swingl $29.95 each / plus s&h 
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Call Tortav! 203 • 265 • 9796 

30 N. Plains Industrial Road Suite E • Wallingford, CT 06492 
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LEARN FROM THE EXPERTS! 


Indicate how many tapes ol each selection you are purchasing In the space provided. 


BARMITZVAHS 

1. _Tile Mitzvah Connection 

2. _ A-B-Cs for the Bar Mitzvah D J 

3. _ Bar & Bat Mitzvahs 

THE BASICS 

4. _DJ 101: Parti 

5. _OJ 101: Part 2 

6. _ Ten Steps; Starting & Operating a Successful DJ 

Service 

DANCE AND DANCES 

7. _ School Dances 

8. _ Kids From 2 to 22: Parties, Dances, Special Events 

9. _ School Daze Dances 

10. _ Dance For DJs: From A to Z 

11. _The Video Dance Party 

12. _ More Than the Macarena: Latin Music 

PERFORMANCE 

13. _ Mobile Mixing: Yes You Can! 

14. _ More Mobile Mixing 

WEDDINCS 

15. _Finding the Bride 

16. _ Vi/edding Performances: The Finishing Touch 

17. _ tWedding Receptions: Control! 

18. _ Wedding DJ Supersession 

BUSINESS OPERATIONS 

19. _ Getting Your Price: Part 1 

20. _ Getting Your Price: Part 2 

21. _ Increasing Your Profits 

22. _ increasing Your Profits, Part II 

23. _ Developing Your Entertainment Team 


I 24. _ 99 Ideas for'99 

25. _ Problem Solving Forum 

26. _ Flow to Expand Your Mobile DJ Operation 

27. _ Single Operator Forum 

28. _ Single for Life: The One Person Operation 

29. _ Single Operators: How to Survive Large Companies 

30. _ Multi-systems: Options & Ideas 

31. _ Working With the Competition 

32. _ Beating Burnout 

33. _ Organization 

MARKETINC 

34. _McKay's Marketing Megamix 

35. _ Buzzwords; Corporate Proposals 

36. _ Newsletters, Printed Materials, Keeping in Touch 

37. _Bookings Through Agencies & Party Planners 

INTERACTIVE CAMES 

38. _ Icebreakers 

39. _ Icebreaker Supersession 

40. _It’s More Than the Music: Magic & More 

41. _ Beyond DJ: Props & More 

LECAL/TAX 

42. _Taxes & Bookkeeping for DJs 

43. _ Legal Contracts. Contractors & the Competition 

44. _ Legal & Business: BASIC 

45. _ Legal & Business: ADVANCED 

46. _ The 1099 Subcontractor 

47. _ Payroll & Taxes 

48. _ Legal Warfare: Boot Camp For DJs 

TECH 

49. _ Tech Support; The Speaker FAQs 

50. _ Understanding Your Sound System 


51. _Audio Troubleshooting 

52. _ The WOW Factor; High-End Toys 

53. _ Tech Tips & System Design 

54. _ Tech Talk; Bi-amping. Tri-amping 

55. _ Lighting & Special Eflects For the 21st Century 

56. _Lighting From A to Z 

57. _ Robotic Lighting, Design. Dichroic Colors 

58. _ Soundcheck: Can You Hear the Difference? 

KARAOKE 

59. _ Karaoke Koncerns: Part 1 

60. _ Karaoke Koncerns: Part 2 

61. _Karaoke: Alive & Growing 

62. _ Target Marketing For Karaoke 

SPECIAL INTERESTS 

63. _ Making Money With Trivia. Nostalgia & Reunions 

64. _ The Over 40 DJ: In For the Long Haul 

65. _ Women in the DJ industry 

66. _ The Mobile DJ & Music Promotion 

67. _Video: All Aspects 

68. _ DJ Association Forum 

69. _ Be All That You Can Be 


PRICE PER TAPE: 

1-5 $8 ea. 

add ($ 3 s/h) to total 

6-20 $7 ea. 

($ 5 s/h) 

21-40 $6 ea. 

($ 6 s/h) 

over 41 $5 ea. 

($10 s/h) 

# of tapes X S 

— 

Please add S & H’ 

price d 4 tape 

Total amount due 

— 


Please fill in the required information 
and mail this form, with payment, to: 


Mobile Beat Magazine 
PO Box 309 • E. Rochester. NY 14445-0309 

or tor credit card orders only, 
call (716) 385-9920 or fax this form: (716) 385-3637 
or order online; www.mabileheat com 

Make criec.*!. or money onleie payable to Mobile Beat Magarine 
PAYABLE m LS FUNDS ONLY 


NAME 


ADDRESS. 

CITY 


STATE 


ZIP 


PHONE. 


FAX 



CARD# 


EXP. 


CARDHOLDER’S NAME (please print). 
CARDHOLDER’S SIGNATURE_ 
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!$HOWCASE 

ADVERTISE in The Mobile Beat Magazine SHOWCASE! 


GREAT RATES for dealers and DJs: Just S45 per column inch (call for specs). All ad copy and 
pay ment-in-full for the February/March issue #58 must be received by December 3,1999. 
For more information, or to place your ad with Visa, Discover or Mastercard, CALL: 716-385- 
9920, fax: 716-385-3637, or e-mail: mobilebeat@aol.com. Ad design available; call for rates. 


DJ GAMES BOOK 

Loaded With Over 90 Games For D)s. 

A MILLION LAUGHS 

jokes For All Occasions On CD'ROM 
ORDER BOTH FOR JUST $29.95irh he 
Send ck/mo to: Encore Entertainment 
453 Stockton St. E, Windsor, H] 0B520 


CD-329 $149.95 
877-DJCASES 

(352-2737) 


tr rocF Miiir ro 

wtnfg cor rMc comcci 


O^ER 6,000 SOHOS OH 

'ARAOkSeO+GS 



10U0 Chipfnin H«y., Stymov, TN 37ES& 

S 1-800-347-5504 

WWW, chart bust erkaraoka,eom 


WHAT ARE YOU 


to advertise. 
Call Art Bradlee at 


WAITING FOR? 


716-385-9920 


f/?ff Karaoke Show Listing 


High traffic site! For info 
call 732-308-9629 or email 
jkahwaty@superlink.net 


www.djenterlainment. com/Ehedtout. html 





POCictl POlt 



Mu-vp liMto 



$ 14.95 » 6t3r, 

Credit C*rAt **'''^ **** 

1-000-776-7193 


tf you are not afraid of 
speaking in front of 
small groups and 
earning $100,000 per 
year, call Chubby at 



CD-120 ROAD CASES $79 
TECH-1200s $479 
- All Major Brands - 
New England DJ Supply 
(800) 870-8746 
www.djsupply.net 


Move to the Pacific NW! 

Wanted: One Sales/DJ to join our expanding organization in 
Kirkland, WA. Currently our annual sales are approaching one 
million dollars. We offer excellent benefits incl. base, med, vac, 

sick leave, pd holidays, etc. Send cover letter with resume to: 
Attn: Ken Levy. 8916 122nd Ave NE, Kirkland. WA 98033 


Karaoke 


Buy at Dealer Cost! 

CDGs as Low as S4.9S 
We carry most brands 
For price list, See us on the web 
http://www.karaoke-wholesale.coni 

or call 

Karaoke VVTiolesale 


1-888-900-DISC 



iHHSiBJPwm - amcm 


YMCA SHIRTS 

• Now you can really turn your guests 
into The Village People 

• 6 diHerent characters 

• $15 ea. or buy all 6 for S75 

• Order 3 or more sets for $70 per set 

• A great add-on for any event 

Don’t iorget about our other probuctst 

• Award winnJag wedding planner - Sid.SS 
(Everything you wilt need for a successful wedding] 

• Our new video "How To Be A Great DJ'’ - S24,95 


STARZ DJ'S - (702) 312-STAR (7827) 

S643 W. CHARLESTON 16. LAS VEGAS. NV 69102 
EMAIL • S'ai;';i[Slv®aol.CDm 




INGERS! and DJs! 

FREE REPORT! 

MAKE $1500 PER * 

WEEK PERFORMING 
IN CLUBS 


78 RPM SL-1200’S 







PR05INGER5 
ATTNtJIM 
P.O. BOX 650, PINELLAS, FL 33780 


Modify Yours or 
Buy New 



K-A- 


(908) 754-1479 

vmw.kabusa.com 


USED EQUIPMENT 


• Urel 1G2D club mixer 
• Sony TCOB poilable DAT 
• Sony MZE40 portable minfillsE 
2 GBmini XLD05D lurnlables w/cariridges 


( 419 ) 522-7296 
www.nyte-flyte.com 


f/?ff Mobile DJ 
Database Software!! 


WHAT ARE YOU 


to advertise. 
Call Art Bradlee at 


WAITING FOR? 



1800 djsareus.com 


Indicate Hot Hits, Promo Only, 
Hot Tracks or Time-Life. 

Mail irour raqaasi In: 

DJ Sottware 

PQ Box 541, New Monmoullt, HJ 0774B 


Americs's Disc Jockey Resource 

Be the 1st in your area code & 
get a FREE listing . Limit 1 vat cocf# 

1'800-DJS~ARE-US 

Email: INFO@1800DJSAREUS.COM 
Call, email, or visit our site for info. 


DJs 

HELP YOUR 
CLIENTS FIND YOU 


www.djqiiote.coni 


FOR SALE 

Complete DJing System 

• EV speakers * QSC + EV amps 
Colorado Sound N Light lighting 
• Wells Cargo Tote Wagon 
$15,000 or BO 
CALL (504) 446-5807 


urn Your Music Into Gold 

v/ilh 'Turning Music Into Gold** - The Marketing Manual For Your DJ 
Service - Only $19,95 plus s/h - Available along wilh many olher 
DJ Books like SpinnW 2000 online at 
htlp://fnalt.prodj.com/d|books or 800-892"4060 


fitu^ted 

Smitl Ad 

BI 6 KS 


Dili 


At 7/c 

CaII Our Toli Free ‘Too! Line" 

(877) IM TimiS 
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SOUND SENSATION 

MUSIC & PARTY FAVORS 


Leis - Maracas - Glow Items 
Blow-ups - G/asses - Hats 
And Much More! 
Guaranteed Lowest Prices 
Call For Our Color Catalog 


Order Toll Free or Online 
877-259-3004 

www.sound-sensation.com 
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i 

DISC #1 

Weddln<bS, bar/boL Mllzvahs, 
and Other Occasions 


DISC *2 

Fanllij Members 

22 original selections for special occasions. We have carefully 


This is the first CD of its kind, written 

created unique, original songs to fill the needs of mobile disc 


exclusively about family members. It 

tockeys. 

Each track has been specifically designed to chorocterizd 


is ideal for a Bor/Bot Mitzvah candle 

the importance of these special days. Whether it is a Wedding or 


lighting ceremony. Each song hod 

a Sweet Sixteen, we hove created the perfect song to fit the 


been especially crafted to introduce 



occasion. 


that special reoltive you love so 






much. 

t^EDDING 


BAR/BAT MITZVAH 


1. 

Give Them A hand (Grandparanti) 

1 BriJe ftrid firooin 

Bar Mitzvah Boy & Mother 


2. 

Light Your Candli Pfaate (Aant/Unefi Old) 

1. 

Ever After 

f 7. On Year Bet Mitzvah Day > 


j. 

More Than My Aurri & Uncle (Aarri/Uncli 

2, 

Marry Me 

13* The PromIte Of Low 



Yoang) 

1 Father and BHde 

14. YoaVe A Star (Bar MItnah Yenlon) 


4. 

Coiuin Forever (Coaiini) 

j. 

PnltY Girl 

Bat MHzvah Girt £ Father j 


5. 

Belt Ffiendi In The World (Beit Friendi) 

4. 


1 S, On Your Bat Mitzvah Day 


6. 

A Friirwl Of Thflin It A Friend Of Mine (Parentt' 

1 Mother and Groom 

l6« My Little Lady 



Friendf) 

5, 

My Son'i Wadding Day 

17. Yoa'ra A Star (Bat Mitzvah Ytrtlon) 


7. 

Our Nelghbort (Nit|hbort) 

6. 

Llghthauie 

Bar/8a1 Mitzvah Kott and Hoeten Danca 


8. 

Shout It Oai - Yau Ar# A Friend 01 Mine (Kidt* 

1 Grand Erttranca 

18, 1 Think We Did A Fahilout Job 



Friendt) 

7. 

Th« Bridal Party (Tha Bridal 



9. 

Summer Frieniit (Camp Friendi) 


Party) 

MISCELUNEOUS 


10. 

Here Today In Spirit (Memery Candli) 

8. 

E^eryWy Loi/et A Wedding 

Sureet Sfzteon 


It. 

Steppin' \n (StepMoHier or Stepfather) 


(Bride and Groam) 

19. Sireel Sixteen Song (Father and DaagMer) 


12. 

Hiy Little Brothir (Yeenger Brother) 

1 Wedding Mijtellflneoai 

Anniwnary 


13. 

Hey Ltftfe Sitter (Younger Sitter) 

9. 

What Is The Meaning 

20. Our Annivertary (Huiband and Wife) 


14. 

You Made It Eaiy - Brother (Older Brother) 


Of The Wedding 

Sufj^rite Party 


15. 

Yoa Made It Eaiy - Sitter (Older Slrler) 


Cake (Weddir»g Cake) 

2U Surp rite, Sarjfrtie 


16. 

Hey Mom, Hey Dad (Mom ft Dad) 

to. 

The Biggeit Catch (Bauquet) 

Cfoter (End of Party - Circle Dance) 


17. 

The Lett Candle (Bar/Si1 Mitzvah (^Hd) 

II, 

Go&d Lack Men (Garter) 

22. Pletare In A Frame 





^ohb^ ^^4D*iacui3teJn.J^\oduciw 


• Party Costumes Still Available • 


□BBY MORGANSTEIN PRODUCTIONS 

77 BUCK BOAD 

HUNTINGDON VALLEY. PA 13006 
(BOO] 3S5-B288 


VISA 


Browse and 
shop online at: 

www.bmpbeat.com 


Ull 12/31/99 

$26 


AT e>MP WE LISTEN TO yOUR NEEDS 


riAlnals 

^ Volune I 


A Unique Double CD 










































ELECTRONIC 

BARGAINS 

DJ SUPERSTORE! 

•tF WE D0M7 HAVE fT... 

THEM rOUOOHJHEEB nJ" 

OENON SHOWCASE NUMARK 
JBL SPI SOUND QEMIW 

Q8C TECHNICS AMERICAN DJ 
PIONEER STANTON BSE 
RANE AB POWER SONY 
JVC MARTIN MOBOLAZER 

TEAC UGKTCRAFT NESS 
FURMAN KNIGHT LYTEQUEST 

WE Win NOT HE UHDEBSOtD! 
FREE BROCHURE I 
1-000-330-1 IBS 

Get an INSTANT FAX of our lat«t 
fate ftyn* immediately upon request! 

ViSiT OUR SHOWROOM 
970 MONTELLO 5T.(RT,28} 
BROCKTON, MA 02301 

Tii««d«y • Fflda^f Jittirdiyfl-I liX 
SofTY. ChfA SundiY ^ MondiY 


CD-329 $149.95 
877-DJCASES 

(352-2737} 



New! DVD' available 

fiomWolfraraVideo: 


Now, in addition to our great assoiT- 
mcni of vidcu'v on tape, you can get 
Wolfram Video’s popular HotVideo’* 
program on one convenient dvd disc. 
Give your customers the excitement 
of music video entertainment while 
enjoying the ease of use you've come 
to expect with digital compact discs. 
Our DVD’s run for two hours, contain 
over thirty cumcnily popular top 40 
radfo/daiKc video clips ami cost 
about the same amount you’re cur- 
amtly paying for 
tapes and CD’s. 

For more details call Wolfram Video 
at 800-433-1652 or, visit our website 
at www.wolframvidco.com. 


UGHTS 
NEW & USED 


• Derby-8 - $79.88 

• /OOWFogger ■ $69 

« 4515X Bulb - $3.25 

FREE CATALOG, CALI 
800-880-0885 

www.cheapligtits.com 


WANTED 

+ _ 


DJ RECORD COLLECTIONS 

Disco • Rap • Soui 
House* il" Singles * Albums 

Will TRAVB. FOR URGE COlifCTIONS 
Buy • Sell •Trade 
• WANT LISTS ACCEPTED • 


21st Century Music 

1-800-846-9501 


(201) 641-6610 - tax (201} 641-9309 
WWW.21centurymusic.com 
e-mail: sales@21centurYmusic.com 


Some Things 
Never Change 

IVIobile Beat back issues are 
full of useful info! A few 
Special Issues are Still 
Available... ssn 

#46 • Guide To Weddings 
#51 ■ 1999 Top 200 Music 
#56 • Gear Book 2000 
call (716) 385-9920 or order 
online at www.mobtlebeat.com 


WHAT ARE YOU 


to advertise. 

Call Art Bradlee at 

_I 

716-385-9920 


http://mall.prodj.com 

Where DJs Go To Shop! 

Check it out today with dozens of DJ stores and vendors all in 
one place! Part of ProDJ.Com, The Internet’s Source for DJs 
Call (800) 25-PRO-DJ tor advertising Info or email sales@prodj.com 


WAITING FOR? 


www.djcases.com 

877-DJCASES 

(352-2737) 



The Natiois Largest Supplier of Music, 
for Nigbtdib a Mobile Disc Jocfcevs.lg 


ouosOfte 

(3D!!*) (juoasCia? 00d 


SHOP ONUNE 

www.thesourcefoiTmisic.com 


Welcome the IMEW MILLENNIUIVI 

In ^U[U ttUh ‘J-Uxi-lighl ^igns 




MANY 

STYLES 

TO 

CHOOSE 

FROM 


CALL TODAY FOR A FREE COLOR BROCHURE!,] 

LIGHT UP YOUR Y2K CELEBRATION 

Wt HAVE ALL YOUR PRO-AUDIO & IIGHTING NEEDS 


1 - 888 - 240-3535 

ONE-STOP ENTERTAINMENT 


ikikrvs HEREIbVvY 

THE ULTIMATE 

IN DJ PRESENTATIONI 

FIBER OPTIC FRONT PROP 

A facade of changing colors 
Only $749.00 md.Carry Bag & Road 
Case. Quick & Easy Set-up loo ! 


vvvv vv, 1 -s I o po n t o r IB i n m on t. co m 


V 

k 

Vi 


Check Out These/5^739^1^ 
Speaker Stands $99.00 
4 Row CD Cases As Low as $77.95 
3 Row CD cases $70.00 
We have GREAT DFIVLS on 
Complete DJ Packages 

ALL YOUR KARAOKE NEEDS! 

We are your ONE-STOP for 
KJ Equipment and CEHO's! 
Ask aJxiul our CD-KJ Club! 
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Karaoke Explosion! 

i?i8 



Starr Karaoke 

Autliori/ed Dealer for DK Karaoke Inc. 
The Leader in Sin}*-Alon}^ Entertaimment 


'7 




( 


DKKaraoke 


I 


£«irl5^ Bird Year~End Blow Outsi 


DKK200P CDG Player by Sony—They're back in stock NOIV^ 


f 



P erfect add-on player to any DJsystem: 

Rapid Cue up time m Multi-fund ion 
timer mOne-touch access remote control! 
uMuch morel! 


This Dlaverjffl^ when you purchase a set of 96 DKKaraoke CD+G's 


Loo 



JVC XLGM800 CD+G Multi Changer 


S ix-Disc Magazine loaded 
Two mic inputs ■ Digital key 
control ■ Digital echo m Vocal 
maskingm More! 


Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Flavor & 20 CD+G Discs 


JVCXLGM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Fuli Software Set 

(While Supplies Last) Call NOW! 


Calls 



-990-SONG (Ask for ext. 99) 






























Everything For The Professional Disc Jockey 
Remix Services - Import & Domestic 12" & CD-5 
CD Compilations - DJ Accessories 
Most Popular DJ Sound & Lighting Equipment 
Voice 716-839-3585 24hr. Fax 716-839-3587 

E-raall remlx@buffneLnet w-ww-powerhouse-remix-com 


Audience participation interactive products 


Creative Ima qiNEERiNc 


r u 


Check out the awesome 

NEW GSS~4 Game Show System 
supports up to 3 active digits for 
scorekeeping and 16 player positions 

that !s just the hegirmhig!! 


NEW low cost 
LOCKOUT system 

great for Trivia and Qui: 


Walla Balia only $ 10.00 (aiinimtiin 4) 


{954)316-6001 800 644-3141 www.gameshowmania.coin 


The DJ’s Guide to Running Weddings 



The complete 
professional 
guide to 
coordinating 
weddings 
and hosting 
wedding 
receptions. 


THE TOTAL PACKAGE: 

Video, Book & Custom Forms - sss+s/h 


IF ORDERED SEPARATELY: 

The Video (60 min) • $69 ($2.50 s/h) 
• The Book (65 pg$) • $19 ($1.50 s/U) 
Custom Forms (Contracts, protocol 
sheets, questionnaires) • $29 


VIDEO TRAINING PACKAGE 


800-639‘8586/5(l8-660-gi37 

Visa and MasterCard accepted 


CMSU Nightclub 


DJlYaining 


& Placement 


Call (800) 266-4700 


for more information. 


How make 


wt/Gf profits 


with 


trivia 


Instructions 


Sales Training 


Trivia Service 


Kenny Zoil Productions (770) 822-9320 Atidj @Qol.com 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe to offer you the finest in 

CD COMPILATIONS for DJs. 

Specialist in Various Artist CDs — Every Type of Music, Today's 
Hits and “DJ Only” titles and Box Sets. For Catalog of over 5,000 
various-artist CDs twith complete track listings send $14.95 to: A.V.C. 
Sebastian, 60 Ridgeway Ave, West Orange, NJ 07052 

• Dealers Welcome • 


Call: 973-731-5290 10 a.m. - 6 p.m., M-F 

For free monthly catalog 


GET BACK 


* 


1 / 


^ '’/'' issues availabie:'<circ(e the^ones you w^int) ''/•' . 
1 2 4 32 37 46 47 48 50 51 52 53 54 55 56 


1 



I 


„ tend check or money order with Ibis ad and »return name and address to: 


Mobile Beat Magazine PO Box 309 East Rochester, NV 14445 ^ 


> ' I / w 

N " — or cail (with Visa or MO 716-385-9920 (M F,9-SET1 




or order online at mobilebeat.com 


■ Ji .. i .4V C S rf JI 

LtMieart fTT/J 


iun7 


Rotations 


THE ULTIMATE CD COMPILATION RESOURCE 


Explore Our Vast Selection CX Discs On The Web At: 

http://www.rotations.com/ 


The Ultimate Resource For Monthly DJ Only CD's. 




'i 


a 


Convenient Autoship Program For All Monthly DJ Only CD’s. 


Legitimate Music Library CD Box Sets. 


Wide Assortment Of Domestic And Import Compilations. 


On Line Search Of Our Entire Database Of CD’s. 


Secure On Line Shopping Cart Ordering System. 


Buy With Confidence - Your Satisfaction Is Guaranteed. 


Sales: (BtO) 63t-1779 Fbm: (BIQ) 6St-19B4 E-Mail: Rotations&aot^com 
Sales Hours: Mon - Thurs: 11 am toB pm* Fri: 11 am to 5 pm (ET) 









uA. 


I 


JHA-- r. i 
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dmaJOP 



1 WHITNEY HOUSTON 

2 BASEMENT JAXX 

3 JENNIFER LOPEZ 

4 AMBER 

5 LOU BEGA 

6 MARIAN CAREY 

7 DONNA SUMMER 

8 YAZ 

9 CHER 

10 LOONA 

11 EVERYTHING BUT THE GIRL 

12 ATB 

13 ENRIQUE I6LESIAS 

14 JOHNNY VICIOUS 

15 CHRISTINA AGUILERA 

16 MARC ANTHONY 

17 JENNIFER HOLIDAY 

18 ARMAND VAN HELDEN 

19 BASEMENTJAXX 

20 MOBY 

21 HANNAH JONES 

22 NINE INCH NAILS 

23 PET SHOP BOYS 

24 DONNA SUMMER 

25 SOUL SEARCHER 

26 CE CE PENNISTON 

27 REINA 

28 VICKY SUE ROBINSON 

29 PLANET PERFECTOf/GRACE 

30 JAMIROQUAI 

31 TAYLOR DAYNE 

32 MISS JANE 

33 SM-TRAX 

34 DESTINY’S CHILD 

35 SUGAR BABIES 

36 BARBARA DOUST 

37 A VERY GOOD FRIEND 

38 JS-16 

39 KEVIN AVIANCE 

40 ONDAR 

41 CANDIDO 

42 VENGABOYS 

43 POCKETSIZE 

44 BOOMTANGBOYS 

45 KIM ENGLISH 

46 HYPERTROPHY 

47 JJ 

48 LOVE INC. 

49 PLASMIC HONEY 

50 MINISTERS DE LA FUNK 


Courtesy of Donre Uuslr Authority 
70B-614- 


My Love Is Your Love (Remix) 

Arista 

127 

Red Alert 

Astralv/erks 

126 

Waiting For Tonight (Remix) 

Work 

126/134 

Sexual (Li Da Di )! Remix 

Tommy Boy 

120 

Mambo No. 5 (Remix) 

RCA 

132 

Heartbreaker (Remix) 

Columbia 

125 

Love Is The Healer (Remix) 

Epic 

132 

Don’t Go 99 

Kinetic / Repnse / Mute 

130 

All or Nothing (Remix) 

Reprise 

134 

Bailando 

Twisted 

125 

Five Fathoms (Remix) 

Atlantic 

128 

9PVI (Till I Come) / Remix 

Radikal 

134 

Bailamos (Remix) 

Interscope 

126 

Moments 

Groovilicious 

134 

Genie In A Bottle 

RCA 

124 

I Need To Know (Remix) 

Columbia 

130 

A Woman’s Got The Power (nsmi*) Universal 

130 

Entra Mi Casa 

Armed 

129 

Rendezvous 

Astralwerks 

124 

Bodyrock 

V2 

126 

Was That All It Was (Remix) 

Nervous 

129 

Day The World Went Av/ay 

Nothing 

— 

New York City Boy 

Sire 

130 

I Will Go With You (Remix) 

Epic 

129 

Can't Get Enough 

Tv^isted 

126 

He Loves Me 2 

Silk Entertainment 

123 

Anything For Love 

Groovilicious 

127 

Move On (Remix) 

Groovilicious 

135 

Not Over Yet 99 (Remix) 

Perfecto 

135 

Supersonic 

Work 

125 

Naked Without You (Remix) 

River North 

127 

It’s A Fine Day 

Rampage 

132 

Got The Groove (Remix) 

Groovilicious 

135 

Bug A Boo 

Columbia 

124 

Encore 

Tommy Boy Silver 

134 

I Found Someone 

Logic 

133 

Just Around 

Groovilicious 

124 

Stomp To My Beat 

Playland 

"35 

Rhythm Is My Bitch 

Wave 

127 

Tuva Groove 

F111 

134 

Jingo (Remix) 

Salsoul 

129 

Boom Boom Boom Boom 

Groovilicious 

138 

Walking (Remix) 

Atlantic 

130 

Squeeze Toy 

Virgin 

136 

Unspeakable Joy 

Nervous 

126 

Pullover 

Tommy Boy 

135 

Fame 

Waako 

129 

Your A Superstar 

Logic 

131 

Gotta Have Love 

Jellybean 

135 

Believe (Remix) 

Subliminal 

125 




t 

Coming Up 

in the 
bxt Issue 

Mobile 


: 


Magazine 


I'. 

|February/Marc 
Issue #58 

b/z Card Awardd, 


Every Entertainment Compel 
lat submitted a Business Ci 
has a chance to be in 
this issue of Mobile Beat! 
Our Panel of Judges Selects: 
Award Winning Cards 
based on... 

Appearance 

Practicality 

liiilividuality 


you sent in your business c; 

be sure to get this issue 
to see if you were selected, 
If you didn’t send in a card, 
be sure to get this issue 
to see who did! 

l/so in next issue... 
jjhe latest updated information 
tn the l/egas '00 DJ Show 
lots of new Scoops on DJ gei 
iusic News, and other pertim 
info you need to succeed! 


The DJ M^anne 


111 

























Th€ Most 
Comprshensive 
Supplier of 
State-of-the-Art 
Equipment Lighting 
and Special Effects. 

AUDIO 2> 
LIGHTING 


STORAGE & CONSOLES 


t DJ REFERENCE MATERIALS 


<t ACCESSORIES ^ 

C MUSIC ^ 

<f KARAOKE ^ 

Your OnE-Stop DJ Shop^' 
for all your 
DJ EquipmEnt nEEds. 

Visit us at our nEwly 
rEmodElEd quick-loading 
usEr-friEndly wsb sitE: 


M ^ ii^ ffi 






OIk Jocmii Equlpmflnt & Suppllis 


^1 *******11 


or call us toll-free: 

( 888 ) 678-2112 

Phone (480) 539-5588 
Fax (480) 539-2525 
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Pinto Novelty... 

.. www.paftypinto.com.. 

.800-854-8490 . 

.80 

Pinn A A r 

.www.PioneerProDixom ... 

.800-782-7210 . 

.30-31 

Planet Karaoke... 

.www.planetkaraoke.com. 

.800-972-2736. 


Platinum Records. 

..www.platmum-recofds.com. 

.503-222-9166. 

3Q 

ft ft# 1 ft-l P-l ■ 4 4 4 SftW 

ProDJ.Com... 

.www.prodj.com..... 


.99 

Pro Sifia .... 

..v/ww.prosing.com -.... 

..800-776-7464 .. 

_ ,..101 

Pro Sound S Stage Lighting 

...www.pssl.com. 

B00*945"9300 79 1 

QSC Audio.... 

... www.qscaudtoxom .... 

. 800-854-4079. . 

.. ..55 

Rare ... 


. 425-355-6000 *. 

.. 26 

R f Woveftv 

1 H h 1 li lf%^irvl"jr h 1 4 1 4i p pi^ 4.Ji I A LA I * 1 I A h A 1 ft i ■•J ■••ll ■ 1 

. www.rinovelty.com . 

. 800-528-5599 . 

. 38 

Sherman Specially. 

.. www.partybysherman.com.. 

BOO-645'6513 . . 

.73 

SilverFliaht. .. . . 

... VAVw.silverflifiht.com ..... 

...... 888-678*2112 .. 112 

SixStar DJ. lire ivww.sixstardf.com ___ 

. 888-678-2735 .... 35 

1 SKB .......... v/wwxkbcases.com . 

. 305-378-1818.......*.. . .....70 

Sound Choice ... www.soundchoice.com . 

800*788-4487 

. 95 

Sound Ideas ...... ivwwxideasxom ... 

. 614-263-3720.. .. 

.. 66 

Sound Scectrum .... 

NA 

.....203-265-9796 ............ 

. 104 


... NA ....... 

. 800-892-4060 . 

103 

lift p ft.d ftj ft k I WV 

Starr Karaoke. 

MA 

..... 800-990-SDNG . .. 

.. 109 

TopTone MEG .... 

wvvwJoptDnemtg.cofn . . .. 

. 626-401 -9901 . 

. 114 

ft-i^^i-ftpftiftftft-ii-iiviiftpftki'fti^ftiifrii-i 

. wvvw.tovlighting.com . 

. 800-833-9690 .. 

. 5 

Towards 2000 Inc . 

. www.lightbfoker.com ... 

. 800-815-2941 . 

. 45 

Univenture .... 

.. WWW.univenture.com *. 

. 800-992-8262 ... 

.. 29 

Upstairs Records ... 

. WWW,upstairsrecords.com . 

. 800-4*LIPSTAiRS . 

.. 37 

VisioSonic .... 

.. www.tflsiosonlc.com . . 

.727-733-5335. 

.63 


800*678*5348 


Wells Cargo . 


. 800-348-7553 . 

. 93 

Wright Bros ..... 

.. www.w6sound.com . 

. 888*927-6863 .. 

. ..16 
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FAIRS 

the Unexpected 

BY Mike Starnes 


I was hired to D) a wedding for a middle-aged, 
previously wed couple. Both were lawyers w'ho 
practiced law in an upscale section of town. They 
appeared to be very sophisticated, and I pictured this 
event to be very posh and poised. 

It was to be quite a large event, held in the groom's 
backyard. When the day arrived, I was relieved to see 
that the weather was going to cooperate. The setting for 
the reception was breathtaking. Picture a two-acre 
spread with a giant pool, gazebo, waterfall, trees, and a 
seven-bed room, 5,000 square-foot home. 

I was set up with my back to the house, facing the 
pool. The pictures at the church took fust long enough 
for the guests to visit the bar two or three times prior to 
the couple's arrival. The bride and groom arrived 
looking exquisite—the groom in his tuxedo and the 
bride in an antique, high-necked, full-length gown 
covered in what appeared to be pearls. 1 heard one of 
the bridesmaids mention it was valued at more than 
eight grand. 

Less than thirty minutes after the bride and groom's 
grand entrance, it became obvious to me that this was 
not going to be such a dull time after all. As I began 
covering the requests for more dance music, the tempo 
of the crowd turned from the mild side 
to the wild side. As tliere was no 
dancefloor, everyone just 
sort of found a patch 
of real estate around 
the pool. As 1 
scanned the 
crowd, 1 
couldn't help 
notice the best 
man, who 
looked like a 
fullback for the 
Cowboys, 
gyrating out of 
control in the 
center of the 
crowd. Then, Bam! 



He slammed right into the bride, tossing her (and her 
pricey gown) into the pool. .As the only sober one in the 
vicinity, I ran to her rescue, figuring she would sink like a 
rock in a dress tliat probably weighed 100 pouiuis wet. 

To my surprise, however, she was not the least hit 
upset, nor did she need my help. In fact, as she liftoil 
herself out of the water, she was remarkablv calm and 
actually rather amused. I walked her back to iny console 
and handed her a towel (I always carry one when I'm 
playing outdoors). She dried lier face, brushed back lier 
hair with her hands, and thanked me with a smile. 

Fully expecting her to go inside to change, I was more 
than a bit taken aback when she asked for nn' assistance 
in unbuttoning her dress. She then removed the dress, 
placing it over the exhaust of ilie cential ait cotulitioning 
unit. She turned tstill smiling) to face me in an exquisite 
outfit that consisted of simply a white onc-piecc boostier, 
a garter belt, and spiked heels. "Do you like it?" she 
asked. I was speechless. 

She then walked out to the edge of the pool, placed a 
spiked heel in the lower lumbar of the best man and, 
before he knew what was happening, gave lum a mule 
kick that sent him right into the pool. 

Two hours and several bottles of cliampagne later 

everyone was in llie pool in 

dresses, suits, or birthday 

suits. They asked me to 

join in but... the 

show must go r)n, 

^ so I restrained inv 

# 

voveuristic 
tendencies. I 
continued to 
music 

until the party 
was over (vviih 
twp extra hours, 
a fat tip, and a 
kiss on the cheek 
from the bride). Ya 
just never know! 
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Manufacturing 

OEM Since 1988 


// 


Cases 


Execellent Quality, 


(t}Tap$om 


Racks & Cases 



CD-300 


TT-120 


Unbeatable Price 





G-1700 


TOPTONE MFG. INC. 

1830 Belcroft Ave., So. El Morte, CA 91733 
Tel; (626) 401-9901 • Fax: (626) 401-3688 

www.toptonemfg.com 
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When you're tfie hottest 
mobile entertainment oct in the country, you don't 
settle for less then the best when it comes to 
the sound of your performance. That's why 
Los Angeles-based OJ and three-time Female 
Entertainer of the Year, Lise Copitanelli, won't 
trust her shows to onyone bit CROWN. 

With CE 1000 and CE 2000 amplifiers 
driving chest-thumping lows (often under less- 
thon-ideol conditions), and a CM-311 
heodworn microphone providing full, clear, 
distortion-free sound, Liso knows CROWN 
geor is the perfect choice for her live 
performances. 

Don't settle for second-best when you 
do your donee.. .trust your shows to the 
proven performance of CROWN. 


"I irniiK 

noticed u tremendous dil 
when using both the CE1000 an< 
They deliver clean, crisp sound 
volume. And the CM'311 is by far tl 
headset microphone around. Tm al 
move around the dance floor and in 
of the speakers with no fear of feed! 
In my opinion, it is one of the 
contributions a manufacturer has 
given to the DJ industry." 


lisa Capitanelli 

Amerkon Disc Jockey Awards 
Female Enletlainer of the Year, 
1996,'97, '98, & creator 
of the hot new dances, 
"Do The Donee," & "Joy". 
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SPEAK INTO THE MICROPHONE 


Post office Box 1000 • Elkhart, India 
Fox: 219-294-8329 • Telephone; 219-294-8200 • Toll Free 

Fast Facts Fox: 800-294-4094 • Internet; wv/w, 


515-1000 

342-6939 

oudio.com 





















PRO-DJ2/Sys 

2x PRO'OJZ Front Load CD Players 
•«• Ik Q.2221/S DJ Mixer 


DCD-PR0400 


“ADJ's DCD-PR0400 cuts a path of consistency 
through just about any ^'vibration vampire’* that 
you might encounter." 

- Steve island Jake” Jacob, Mobile Beat Magazine 


'if therc*s a feature out there, chances are the 
PRO-DJ2 does it...The party people ai American DJ 
have broke down - no, demolished ^thXcost barriers 
that have for so long kept DJs from inc^porating CD 
manipulation and mixing Into their bag or^lcks. The 
affordable, versatile and powerful PRO-DJ2^ys 
allows you to spend your hard-earned money^tm 
music, not equipment upgrades." 

- Sam Cannon, URB Magazine 


“The “flip^lop" feature allows DJs to play song one 
from CD transport one and, when finished, song one 
from CD transport two will automatically start and 
back and forth...the CDs will basically mix them¬ 
selves." 

- Paul Binder, OJ Times Magazine 


"...the Instant start (PRO-DJ2) starts Instantly with 
none of the lag associated with.earty versions of DJ 

CD players.” _ 

- Gene Carbonell, Dance Music Au1Hority«Magazine 


"The DCD-PRO400 and Q-2422/S mixer are excellent 
for any DJ that depends on a reliable system with 
hew features not found elsewhere...DJ systems with 
sQ^ many fine features have t^een long awaited and 
now are available thanks to the makers at American 


DJ Audio 


Dj.JIISnti, La;ESCfoFr^jjie 


"No more of those 'cu ts’ that don’t realjy do much- more than-a 12 
reduction. When you engage the cuts on all three frequencies all the sound 
dlsappears....This is one of the best new productsJ’ve seen so far. this; 


re Magazine 


Now-ypju-know what the pros think, tell us whaf^yi^Ll^hliilcI f 

Take American DJ*s latest pro dj equipment for a test-drive at your local authorized dealer and e«maif 
us what you think* Your own review may show up on the American DJ web site. E-mail us today: 

djtalk@americandj.com Check out the word on the street from other DJs; www.americandj.com/djfalk 


Contact us today for an Authorized 
American DJ Dealer in your area or 
TREE audio and lighting catalogs: 
aoo. 322.6337 

e-mait; info@americdndj.com 
web: www,ameriGancfj.com 

Distributed In Canada by Sounds Distribution 

Tet: 416.2S9.06S5 • Pax: 416.2SS.4416 • E-fnall: salesdsoundsdistxom 

AJtwriCAfi AUDIO Lm Angtin, CA900S0 USA 











































